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From the editor's desk...
Every year we highlight industry directions – and we never run out of 

issues to talk about!

Articles in 2022 wool2yarn global were written as the war in Ukraine 

began. There have been ongoing increases in energy costs, interest 

rates, and transport disruptions, all affecting our industry, but whichever way you look it is environmental 

issues that dominates conversation.

Some issues never go away, some evolve, and some take us in new directions. 

In wool2yarn global this year we look at European woollen yarn production including textile hubs such 

as Biella, the Baltics, and Turkey.

Our report on ITMA Milan 2023 features the latest innovations by leading textile machinery 

manufacturers in the wool sector.

We also include the latest from Australia, NZ, Uruguay, UK, South Africa, and Peru, and connect you with 

leading exporters from those countries.

Speciality Fibres and the Mohair journey are also explored.

We would like to thank our loyal supporters and all those who have contributed to this issue.

Video meetings have helped us maintain personal communication, but I do look forward to travelling 

again and re-connecting in person, and I hope old acquaintances around the world feel the same.

Victor Chesky

Established in 1957 by Mr Jo Modiano, G. Modiano Limited 
is based in London. We have grown to become one of the world’s 

largest wool trading and processing companies. We sell greasy 
wool, wool tops, including Superwash and Basolan treated, 

noils and wastes. We also supply wool grease from our factory 
in Nejdek, Czech Republic.
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W
orld wool production in greasy weight 

fell slightly in 2021, by 0.6% to 1,950 

mkg, continuing the downward 

trend started in 2015.  This was due 

to significant decline in greasy wool 

production in some major wool 

producing countries. Wool production 

in New Zealand fell by 2.4% in greasy 

weight terms but it remains the third largest producer. 

China, the second largest wool producer, saw a drop 

of 0.4% in its wool production in 2021, after recording 

a 2.2% drop in 2020. 

Increases in other large producing countries, offset 

some of these declines. In greasy weight terms, wool 

production in Australia, the second largest country 

in greasy weight terms, increased slightly, by 0.2%, 

following a 6.6% drop in 2020.  In clean weight terms, 

world wool production actually rose by 0.2% to 1,034 

mkg clean.

Australia remains the largest wool producing country 

in clean weight terms, it lifted by 3% in 2021, a 

recovery from the 7% drop in 2020 caused by the 

widespread drought, as rain fell, and clean yields 

improved due to a decrease in dust contamination. 

Global wool production is forecast to increase again 

in 2022, at a faster rate than in 2021, up 1.9% mainly 

due to a significant 9.9% increase in production 

forecast for Australia. 

Total world wool availability, in production and stock 

levels, increased by 3% in 2021. It is expected to rise 

again in 2022, by 1.3%.  The gap between production 

World Wool 
      Production

of broad wool and finer wool used in 

apparel stabilised in 2021 and is expected to 

narrow in 2022. 

Australia
The Australian Wool Production Forecasting 

Committee’s (AWPFC) first forecast of shorn wool 

production for 2022/23 is 321 Mkg greasy, a 2.5% 

increase on the 2021/22 forecast because of modest 

increases in the number of sheep shorn (up 2.8%). 

The number of sheep expected to be shorn, 70.9 

million head, remains low (20th percentile) and will 

continue to place a ceiling on further increases in 

shorn wool production. The low sheep numbers 

continue to be offset by the average cut per head 

(4.54 kg) which is at a historically high level (83rd 

percentile). 

New South Wales continues to have the largest sheep 

flock of 22.35 million sheep shorn, while interstate 

transfers and sheep slaughter from Western Australia 

have returned to normal levels, indicating a rebuild in 

their sheep numbers. Average wool cut per head is 

forecast to be 4.54 kg greasy for the 2021/22 season 

(up 3.2%). Year to date key wool test parameters show 

increases in mean fibre diameter (up 0.1 microns to 

20.9 microns), staple strength (up 0.8 N/ktex to 34.6 

N/ktex), yield (up 1.1% to 65.3%) and vegetable matter 

(up 0.8% to 2.2%). Staple length was down 0.4 mm to 

88.5 mm. 

Shorn wool production in Queensland is forecast 

to increase by 20.8% to 8.7 mkg greasy in 2021/22. 

Tasmania is forecast to increase by 11.7% (10.5 Mkg 

greasy), Western Australia by 10.3% (62.3 mkg greasy), 

Victoria by 5.2% (74.4 mkg greasy), New South Wales 

by 4.7% (103.9 mkg greasy) and South Australia by 

4.7% to 53.9 mkg greasy.

Australian Wool Testing Authority (AWTA) wool test 

volumes were up by 8.5% on a year-on-year basis. 

Josh Lamb managing director of Endeavour Wool 

Exports and current president Australian Council of 

Wool Exporters welcomes the increase in Australian 

wool production expected next season but also 

points out headwinds for the industry. ‘Logistical 

issues seem to be the main focus of concern at 

present along with the after effects of the recent 

China lockdown’, he says. ‘The delay in getting wool 

“2021 world sheep numbers rose to a new record level of 1.266 billion head,  
up from 1.263 billion in 2020. India and Australia, the second and third largest 
countries by sheep population, recorded increases of 2% and 2.8% respectively.  

In China (the largest country), sheep numbers are estimated  
to have fallen by 1.2 million head (down by 0.7%) ”



12  |  wool2yarnglobal 2022 wool2yarnglobal 2022  |  13

to destinations creates bottlenecks at dumping 

facilities and warehouses. This comes on very 

strong demand for Australian wool, particularly for 

finer types by buyers from Europe and India. China, 

notwithstanding lockdowns, continues to buy. There 

is strong demand for wool of 19.5 micron and finer, 

however demand for 25 – 32 micron remains very 

flat.  Demand for sustainably grown wool with full 

traceability accreditation is growing every year and 

we see this trend continuing. Today all major wool 

export companies in Australia offer traceable, non 

mulesed wool if required’.  

Demand for non-mulesed wool is growing. Australia 

has operated a voluntary National Wool Declaration 

(NWD) system since August 2008 which allows 

producers to declare, among other things, whether 

wool they supply is from non-mulesed sheep (NM), 

have been mulesed with the use of anaesthetic or 

analgesic (AA) or whether they have ceased mulesing 

on their property (CM).

Non-mulesed wool offered at auction in Australia 

increased by 36% in 2020/21 and accounted for 15.0% 

of all wool offered at auction in Australia in 2020/21. 

China set its 2022 import quota of Australian wool 

at 40,203 tonnes, up 5% from 38,288 tonnes a year 

earlier. China grants duty-free treatment to Australian 

wool up to the quota level, which increases by 5% 

every year until 2024, under a bilateral free-trade 

agreement signed in 2015.

A point of interest is that Australia has signed an 

interim free trade agreement (FTA) with India. 

This FTA includes the removal of the current 2.5% 

tariff on Indian wool imports from Australia. India 

only accounts for around 7% of Australia’s wool 

exports but that could rise when the agreement is 

implemented. 

New Zealand
Sheep numbers fell in New Zealand by 0.2 million 

head to 25.8 million head. 

 
Greasy wool 
production 

(tonnes)

Average 
Greasy clip 
per head 

(kgs)

Wool 
production 

clean equivalent 
(tonnes)

2020-21 134,055 5.15 100,675 

2021-22e 133,746 5.15 97,363 

“China set its 2022 import quota of Australian wool at 40,203 tonnes, up 5% from 
38,288 tonnes a year earlier. China grants duty-free treatment to Australian wool up to 

the quota level, which increases by 5% every year until 2024, under a bilateral free-trade 
agreement signed in 2015. The import quota for wool and wool tops from New Zealand in 

2022 was set at 36,936 tonnes and 665 tonnes respectively, unchanged from 2021”

Wool prices are projected to recover strongly 

following COVID-19 pandemic-related declines, 

with textile manufacturing activity in China and the 

European Union increasing recovery. 

Higher prices are expected to encourage some 

farmers to keep sheep for wool rather than meat, 

contributing to the projected rise in wool production 

in 2022-23.

In the year ended June 2021, the export revenue 

from New Zealand wool was NZD396 million. The 

export value of wool is forecast to increase to around 

NZD440 million by 2023.

The import quota for wool and wool tops from New 

Zealand in 2022 was set at 36,936 tonnes and 665 

tonnes respectively, unchanged from 2021.

United Kingdom
Total sheep numbers (including Ewes, Rams and 

Lambs) were 32,957, this is a 0.8% increase on the 

previous year. British Wool (BW) expects no decline in 

these numbers given current high lamb prices. 

BW sells graded wool by auction every 2-3 weeks 

providing industrial users with a consistent product 

and steady supply. A typical auction lot will weigh 

just over 8 tonnes, with approximately 4,000 fleeces 

with wool from around 100 wool growers. All auction 

lots are core sampled and the wool is independently 

tested for micron, colour, vegetable matter and 

dry yield. Testing is to international standards. The 

average clip size in the UK is around 500kg and this 

typically comprises 10 grades of wool. The UK has 

two commercial scouring plants but these typically 

process wool in 50,000kg batches. See full report on 

UK page 130.

South Africa 
South Africa is second only to Australia in Merino 

wool production and its contribution to global wool 

volume is quite significant with production at 42-44 

million kg raw wool base each year.

The micron range of South African Merino wool is 

quite wide, but the largest volume is in the 19-20  

micron range. Superfine wool of less than 18.5 

micron represents 20% of total production. See full 

report on South Africa page 94.

Australian Wool Production
Volume and fibre diameter
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kilograms on greasy basis: mostly as tops 54%, 26% 

greasy, and 20% as scoured. It is exported to more 

than 30 destinations; China (27%), Germany (16%), 

Italy (16%), Egypt (5%) and Turkey (4%). 

Uruguayan wool growers are recovering from the 

negative impacts caused by Covid. During 2021 the 

demand was focused on wools of 20 micron and 

finer. 

Wool with RWS or GOTS certification saw an 

increased demand and price. Crossbred wool is 

in lower demand with prices lower than grower 

expectation. This situation was compensated by good 

lamb prices. 

SIRO statistical figures showed 3,49 million sheep 

were shorn by green label accredited shearing 

contractors in 2021. Of these 48% were declared 

Merino, 22% Corriedale, 12% Polwarth, 7% Dohne and 

3% Merilin. These figures show the adoption of SUL´s 

Green Label clip preparation protocol and the use of 

pre-sale objective measurements (of fibre diameter 

and washing yield) is mostly increasing in growers of 

finer wools breeds. See full report on Uruguay page 

108.

Sources: IWTO, AWI, SUL, NZWL, Cape Wool SA, ASA, 
BW, Delta Agri-Consultants, Richero and Associates

Argentina
Argentina’s annual production is estimated at 41 

million kg raw wool base.  There is no objective data 

or estimates regarding the micron range however, it 

is generally held that the average fibre diameter of 

Argentinian Merino wool stands between 19.5 and 

20.5 micron.

Uruguay
Uruguayan wool production in 2022/23 is estimated 

to be about 25 million kilograms, greasy. Figures 

of 2021 exports showed an increase to 31,5 million 

ENDEAVOUR 
WOOL EXPORTS 

USA wool production 
for 2021 was 5.3m 

kgs clean weight. It 
is estimates that 2022 

production will be 
reduced by 1-2%
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A
ustralian Wool Innovation 
(AWI) and its subsidiary 
The Woolmark Company 
(TWC) conduct research, 

development and marketing 
on behalf of 60,000 Australian 
woolgrowers. Australia exports 
over 1.8 million wool bales 
annually, reaching $3.5 billion in 
revenue in 2021–22. It operates 
16 offices around the world in 
key wool consuming markets and 
oversees more than 300 projects 
with 140 partners worldwide. 

John Roberts, the newly appointed 
AWI CEO and Managing Director 
of The Woolmark Company, is not 
a newcomer to the wool industry. 
He comes from a wool growing 
family in Binalong, in southern 
New South Wales. He has worked 
in agribusiness companies as a 
wool buyer, trader and processor. 
He also has experience in a wide 
range of roles at AWI, including 
managing international offices 
and acting as Chief Operating 
Officer. I sat down with John 
and asked him about challenges 
and opportunities for Australian 
wool. From the AWI head office in 
Sydney he had this to say.

There are a number of challenges for the 

industry and many opportunities. In the 

wake of recent global events there are 

repercussions that will be felt for a long 

time to come. The disruption to the stable 

flow and growth in trade, and all activities 

associated with it, are the challenges we 

are dealing with today. So there is much to 

be done. 

There is a shift in retail demand from 

formalwear to casualisation. This shift 

started some time ago but has been 

accelerated by Covid. We must invest 

in marketing and innovation in areas of 

sport and leisure – and this is particularly 

relevant to sport and knitted garments. 

We need to ensure that consumers and 

garment manufacturers have the right 

perception of wool fibre. It is a fibre with 

a large number of natural attributes that 

synthetics can only try to mimic. 

We are also talking with major textile 

manufacturers and brands in the US 

about cementing wool’s position into the 

sport and leisurewear market. We have 

an information and development centre 

in Denver Colorado and an office in Los 

Angeles.

TAKING THE HELM
Q&A

John Roberts  CEO AWI  
with Victor Chesky

“There is a shift in retail demand  
from formalwear to casualisation.  

This shift started some time ago  
but has been accelerated by Covid.  

We must invest in marketing  
and innovation in areas of sport  

and leisure – and this is  
particularly relevant to sport  

and knitted garments.

”

AWI has collaborated with 
knitting machine company 

Shima Seiki Italia and three 
Merino wool yarn manufacturers in 

Italy – Filati Loro Piana, Tollegno 1900, 
and Zegna Baruffa Lane Borgosesia – to 
create a ‘first of its kind’ capsule collection 

that offers a new interpretation of 
tailoring by using an innovative 

form of knitwear. Photo: Dress 
and bomber jacket made with 

Tollegno 1900 yarns.
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Consumers post-Covid are 

completely re-thinking their 

wardrobes. They may not buy 

a new suit, but they will buy a 

knitted jacket for a more casual, 

relaxed wardrobe offering. Transit-

wear, for running and biking, will 

be differently shaped – multi-

functional and multipurpose. This 

is what the customer is pivoting 

to today. We are not backing 

away from Savile Row, we are 

still committed to this part of the 

industry, but we are hearing the 

consumer and aiming to fulfil 

their emerging need for functional 

daywear and environmental 

compliance.

This year, we launched our first 

online education course dedicated 

to sustainability. This is run by 

the Woolmark Learning Centre, 

providing open and free access to 

an extensive knowledge-base in 

wool. The course was developed 

by industry experts and is 

specifically targeted for designers, 

brands, manufacturers, students 

and tutors. It encompasses 

sustainable development and 

circular design in relation to wool 

fibre.

The Woolmark Company has 

created an online Circularity Hub 

– a launch-pad for manufacturers, 

brands, and designers to learn 

about all aspects of the circular 

economy. Any manufacturer 

introducing sustainable, circular 

modules into their production 

find wool fibre ideal. We 

have supported production 

of the popular documentary 

Fashionscapes: A Circular 
Economy and are a member of the 

Make the Label Count coalition 

to ensure clothing sustainability 

claims in the EU are credible.

Looking towards Europe, a 

major issue for the wool industry 

is the Product Environmental 

Footprint (PEF) rating system. 

The proposal is for a labelling 

system for apparel and footwear 

in the European Union that will 

grade clothing for environmental 

credentials. The present European 

thinking, applying a one-size-fits 

all methodology, is totally flawed 

when comparing wool and other 

natural fibres to synthetic raw 

materials. AWI has been proposing 

technical improvements over the 

past three years and is central to 

a campaign influencing European 

Union policy makers on behalf 

of wool and other natural fibres. 

If implemented, this new ratings 

Japan’s United Arrows campaign in Japan: the easy-care properties  
of the wool-rich apparel were highlighted via the campaign’s  

landing page on the brand’s online store.

Japans, United Arrows, wool-rich 
knitwear from Japanese brand Green 
Label Relaxing, targeted at men and 

women aged 30 to 40.

system will impact all textile supply 

chains and we must ensure that 

natural fibres such as wool are 

treated fairly. 

We also need to develop new 

markets for wool. This year AWI 

appointed Trudie Friedrich  as an 

emerging markets development 

manager. We have identified 

new countries that have large 

textile industries but use very little 

wool. AWI is working with textile 

manufacturers in countries such 

as Cambodia and Bangladesh to 

help them incorporate wool into 

their production and drive new 

opportunities for the fibre. 

In 2012 we targeted Vietnam as 

a potential growth market for 

wool in textile production. At 

that time wool was not used at 

all in Vietnam. Today it has 80 

companies that have introduced 

wool into their production. 

Of course, we continue to work 

with traditional partners and 

licensees in Europe, Asia, Turkey, 

and India. An example of this work 

is the launch of The Woolmark 

Company’s latest wool sourcing 

guide, highlighting and providing 

contact details of 40 of the best 

wool spinners, weavers, knitters 

and specialist suppliers in India, 

Bangladesh and Sri Lanka. This 

new wool sourcing guide follows 

on from similar guides for Japan 

and Vietnam already launched 

by The Woolmark Company. This 

new resource will help brands and 

designers from across the world to 

connect with the region’s leading 

suppliers of premium yarns and 

fabrics made from Australian wool, 

thereby increasing demand for 

wool fibre. 

In Japan, through The Woolmark 

Company we provided marketing 

support to six womenswear brands 

owned by the second largest 

apparel group in Japan, Onward 

Kashiyama. The resulting campaign 

boosted sales of the brands’ 

Merino wool clothing during the 

Educating the textile supply chain about wool is a key strategic pillar for AWI. The Woolmark Learning Centre  
is a web-based hub that houses free world-class educational resources about wool for learners at all levels,  

including those entering the global textile industry as well as those already in it.
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recent autumn/winter season. We 

also provided marketing support 

to Japanese retailer United Arrows 

during a two-month campaign that 

concluded at the end of January. 

The easy-care properties of the 

wool-rich apparel were highlighted 

via the campaign’s landing page on 

the brand’s online store. 

The Woolmark Company partners 

with like-minded brands wishing 

to advance the use of wool in 

new applications and drive the 

uptake of product and processing 

innovations for a cleaner, greener 

future. We provide our expert 

assistance, advice and knowledge 

across the supply chain to 

manufacturers and brands who 

can advance the use of wool in 

new applications and products, 

from garments to upholstery, and 

apparel care products. Many of our 

Woolmark licensees manufacture 

and sell products from finer to 

broader wool microns and we 

develop products and applications 

for wools of all microns.

China continues to be the largest 

purchaser of Australian wool and 

it is a very important market for us. 

During the past two years China 

purchased over 80% of Australia’s 

greasy wool. AWI has offices 

in Shanghai, Beijing, and Hong 

Kong. We work very closely with 

topmakers and spinners in China to 

develop new products and create 

promotions for China’s domestic 

and export markets. 

Three leading Chinese wool textile 

manufacturers have recently joined 

15 long-established British and 

Italian manufacturers as recipients 

of the prestigious Woolmark Gold 

certification. The Woolmark Gold 

program positions Australian 

Merino wool as the prestigious 

fibre of choice for consumers 

worldwide. 

The wool industry within Australia 

has its own challenges and our 

main domestic priority is wool 

harvesting, particularly shearing. 

Currently we do not have as many 

trained shearers as we need to 

shear the clip. This problem was 

even more apparent during Covid 

when New Zealand shearers 

were unable to complement 

Australian shearing teams as they 

traditionally do. Retaining existing 

qualified shearers is also an issue. 

As a priority AWI is introducing 

additional training to attract 

younger people into this craft. We 

are also looking at initiatives to 

retain the shearers we have and 

make it more attractive for them to 

stay in the industry. 

We are investing in the 

development of practices that 

will automatically deliver the 

sheep from the holding pen to 

the shearer, eliminating one of 

the hardest tasks for shearers. We 

are also looking at robotic, fully 

automatic shearing and chemical 

de-fleecing. This technology looks 

particularly exciting. 

The demand for traceability in 

the fashion industry is growing. 

For Australian wool, traceability 

is a pathway to showcase the 

industry and provides woolgrowers 

with opportunities for premiums, 

contracts and higher demand. The 

Woolmark Company has a number 

of current traceability trials and 

projects to assess the feasibility of 

tracing wool through the supply 

chain.

IT’S QUALITY ASSURANCE TO GAIN CUSTOMER TRUST. 
CERTIFY YOUR WOOL PRODUCTS TODAY.

MORE THAN JUST A MARK

www.woolmark.com

LEARN MORE
The Woolmark and The Woolmark Blend symbol are Certification marks in many countries.   

© 2022 The Woolmark Company Pty Ltd. All rights reserved. GD4625

“As brands and retailers  
look to diversify their 
supply chains through  

near-shoring or onshoring, 
now is an important time 

for AWI to support the wool 
supply chain to do the same. 

Through awareness and 
education about the use of 
Merino wool in production 

we hope to help build 
expertise and adoption of 
the fibre in countries that 

have the potential and 
capacity to do so. Cambodia 

and Bangladesh are our 
current textile markets of 
focus, and we hope to roll 

out similar activities across 
S.E.A in the coming future.

Trudie Friedrich
AWI Regional Development Manager 

- Emerging Markets & India AWI

”
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T he general situation 

in the textile industry 

in Italy, after a record 

season in 2021/2022, has 

slowed somewhat as a result of a 

negative outlook for some main 

markets, and due to the pandemic. 

Increased energy and transport 

costs are weighing heavily on 

the ability of the mills to remain 

competitive. Raw material prices 

for cashmere have increased 

steadily because of reduced 

exports from China, and with an 

exchange rate Euro/USD of 1,03 

at the time of going to print, the 

impact on prices on the retail level 

are eroding margins completely or 

causing a stop for certain articles. 

Mills have given priority to cheaper 

materials and the demand for 

Mongolian Cashmere has been 

significant, while Cashmere from 

China has remained the niche 

market for the specialists and, in 

fact, its prices have been more 

stable. Unfortunately, the average 

fineness of Chinese cashmere has 

moved approx. 0,5 micron coarser, 

in contrast to the trend for other 

fibres. 

Mohair prices increased drastically 

in 2020/2021 and have remained 

high. Initially the increases were 

driven by the severe drought, 

hence less production and good 

demand, mainly from the hand 

knitting segment. Today the market 

seems to have found a balance 

demand/offer, prices are stable and 

Noble Fibre Update
By Luca Alvigini – Alpha Tops

stocks low. The clip is finer and 

there is less Adult Mohair available. 

We find a similar situation in 

Alpaca. There has been a desire to 

produce a finer clip (1 micron less) 

to make Alpaca more precious and 

today there is more production of 

Baby Mohair approximately 25% 

against just 15% a few seasons ago. 

Natural colours unfortunately are 

losing share and represent approx. 

10-15% today compared to 30% 

a few years ago. Certification of 

Alpaca (RAS, Responsible Alpaca 

Standard), like for wool and 

mohair, is under way and soon 

this fibre will be available on the 

market, initially for small quantities.

The hand knitting sector, after a 

couple of exceptional seasons, 

logically has retracted somewhat 

now. Machine knitting is faring 

reasonably well and the weaving 

sector has returned after a very 

difficult period, principally caused 

by the prolonged lockdowns and 

an adverse customer spending 

pattern.

Commission spinners – or the lack 

there of – especially in the carding 

sector, are presently causing a 

bottleneck in the production chain. 

Delays in shipping with subsequent 

delays in processing have backed 

up a lot of orders, which will 

reach the market far too late. New 

orders, in certain cases, may not 

be met because the old ones are 

still in the pipeline. This is a serious 

problem that is difficult to address 

in the short-term. Some mergers 

and take overs have ensured that 

production capacity remains in 

the Biella area but in the present 

market it is indeed very difficult to 

predict the future.

Luca Alvigini Alpaca yarn

Mohair blankets

Vicuña in Peru highlandsCashmere goats
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C
OVID-19 has caused prolonged interruptions 

to the world textile industry. Earlier on, China 

performed relatively smoothly in terms of its 

production and trading. However, in 2022, the 

Chinese wool textile industry started to experience 

major problems along its production pipeline.

The Zero Case policy has seen endless lockdowns in 

Chinese cities, in particular the wool industry hubs of 

Zhejiang and Jiangsu provinces. Well-known towns 

such as Zhangjiagang and Tongxiang were deserted 

during the local Omicron outbreak. Shanghai was 

locked down for two months, creating an enormous 

backlog for shipping lines and throwing logistic 

arrangements into chaos. Although China is slowly 

emerging from pandemic stoppages, the second half 

of 2022 will be a crucial time to revitalize its economy 

and to ensure the annual national growth target 

of 5.5% is met. Economists around the world have 

different views about China’s growth for this year. The 

Chinese government is determined to facilitate the 

recovery and, to this end, it is expected that to boost 

growth the government will implement a number of 

stimuluses.

According to figures released by the China Wool 

Textile Association (CWTA), from January to May 

in 2022 the total imports of wool have declined by 

10.25% to 109,000 tons. However, total wool product 

export from China has increased by 41.95% due to 

traditional wool consuming markets in Europe, Japan 

and North America that were more active in the first 

half of this year as they came out of the lockdowns. 

The Chinese domestic market was quite sluggish up 

until June. Given the gradual relaxation of lockdowns 

in China since late June, it is hoped that the second 

half of 2022 will see a significant turnaround in 

domestic consumption.

With the deteriorating global economy and the 

war in Ukraine economists firmly believed that this 

slowdown is unavoidable. Inflation is skyrocketing 

in almost all western economies and interest rates 

are also climbing fast while consumer confidence 

is sliding. In this circumstance there will be no safe 

haven for China. The current study by domestic wool 

industry experts shows that the common goal for 

Chinese wool companies is to maintain profit levels 

to match the previous year. 

Export and import figures referred to earlier show 

that it will not be too difficult to achieve this goal for 

export-oriented operations. The biggest unknown 

is how the domestic market is going to perform. 

Chinese mills and textile companies have placed 

high hopes in the domestic market recovery during 

autumn and winter this year. The state and local 

governments in China have announced several 

initiatives to encourage domestic consumption. 

Overall and to be more optimistic, the macro-

economic climate in China is far better than in most 

western countries in respect of investment, financing, 

and monetary policies. The basic economic principles 

in China still favour further growth, notwithstanding 

at a slower pace. However, all preconditions will be 

heavily dependent on how effectively the pandemic 

can be managed. The zero case policy has been 

in the spotlight and criticized by other countries. 

However, no matter what COVID policy is taken by 

China, or any other country, the results are always 

some wins and some loses.

Robert Wang, AWTA China manager

China’s covid zero policy impacts its textile industry 
By Robert Wang

SAVIO
SOLUTIONS

www.saviospa.com

#WOOL
Textile Solutions Together: this is the distinctive formula that makes Savio one of the largest 
manufacturers in the world of textile machines  for staple fibres. Not a simple supply, but 
co-creation of value for the textile industry: Savio has always developed and implemented 
technological solutions in close partnership with its customers. Cutting-edge solutions and services, 
customized to the specific needs of each customer with an excellent value-for-money proposition. 
Expertise and innovation in yarn finishing, widely present on international markets since 1911.
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T
he Covid recovery trend for the world 

economy was further impacted by the 

conflict between Russia and Ukraine, and 

macro policies in primary economies in the 

first half of 2022 with inflation growing and 

consumer confidence decreasing. China 

also suffered as an unexpected Covid surge in Q2 

curtailed domestic retail spending. Consequently, the 

recovery in the wool textile industry experienced a 

slowdown in Q2 2022.

January –June 2022
The growth trend continued in the first half of 2022. 

However, growth slowed in Q2 compared to Q1 

due to the changes in domestic and international 

conditions. The growth rate of woollen yarn and 

fabric production year-to-date from January to June 

was 8.5% and 53.9%. The production of wool fabric 

resumed progressively because of the recovery in 

demand for wool woven garments.

The industry expanded slightly in 2022, an upward 

trend compared to the negative trend of the past 3 

years. Weavers and spinners managed to keep their 

production stable but yarn and fabric production was 

down. 

The overall revenue of wool textile mills increased 

year-on-year in the first half of 2022. However, the 

growth rate was only 1.92%, much lower compared 

to the year-on-year growth in Q1. The profit rate was 

1.4%, again 1% lower than in Q1. The time span from 

manufacture to delivery was longer, with the turnover 

rate of finished goods 12% lower year on year. 

It is safe to say that the export market is the biggest 

contributor to the growth in the wool textile industry 

until this point in 2022. The year-to-date export value 

of wool products was 1.7 billion USD in the first half of 

2022, 26% higher year-on-year. 

Wool top export volume grew by 14% to 21.7 

thousand tons. Export demand for wool fabric was 

strong too, while export volume increased by 49%, 

especially, worsted fabric export, which increased 

by 88%, partly because of the low demand in the 

previous year. It is noted that wool yarn export 

volume declined throughout the first half of 2022, the 

negative growth was 9.7% year-on-year.

Wool consumption reduced in first half of 2022. As a 

major wool importer, China imported 139.7 thousand 

tons of wool, a decline of 8.6% year-on-year. The 

average imported price was 7.87 USD per kg in June, 

5.2% lower when compared to May. The imported 

volume from major wool producing countries, 

Australia, New Zealand and South Africa, declined by 

6%, 21.8% and 31.9% respectively.

The retail environment in June 2022 improved 

following the contraction in Q2 due to Covid 

lockdowns. Chinese retail was up 15.4% in June 

compared with May. While the clothing and 

accessories retail in June picked up by 17.8%, 

compared with May. Chinese retail consumption 

increased by 11.3% in June 2022, when compared 

with June 2021.  

Retail values in clothing and accessories increased 

slightly by 1.6% in June compared with June 2021. 

2022China wool textile industry

Growth rate change of wool textile production  
in the first half of 2020, 2021 and 2022

Source: China National Bureau of Statistics

Current structure of wool textile industry 2022

Source: China National Bureau of Statistics

By Zhang Shuqin 
Deputy Secretary General,  

China Wool Textile Association

from China to US and Japan was 18% and 33% 

respectively in the first 5 months, 2% points higher 

compared to the first 5 months of 2021. The share 

of exported wool product from China to the EU was 

34% in Q1 2022, again 2% points higher compared to 

Q1 2021.

Forecast for the second half of 2022
The new Covid protection policy released in late 

June coincided with an overall improvement in the 

country’s Covid position. It is predicted that the 

domestic market for textile and apparel will improve 

over the remainder of 2022.

However, it will take longer for the recovery of 

consumer confidence. Therefore, it is unlikely 

that demand for wool products, as non-essential 

consumer goods, will improve dramatically in the 

next half of 2022. The cost pressure on wool textile 

mills is high given the continued high level of wool 

prices.

Major indicators of wool textile industry  
in the first half of 2022

Source: China National Bureau of Statistics

Change of export volume growth rates in the first half 
of 2021, 2022 by category

Source: GACC

Share of imported wool products in  
US, Japan and EU in 2022

US, Japan data dated to May, EU data to May

Online retail value of clothing in the first half of 2022 

gained 2.4%. 

Chinese wool products in major  
wool consuming markets
Wool products manufactured in China and exported 

were stable. The share of imported wool products 
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t hree leading 

Chinese wool textile 

manufacturers have 

joined 15 long-

established British and 

Italian manufacturers 

as recipients of the 

prestigious Woolmark 

Gold certification. AWI’s Woolmark 

Gold program positions Australian 

Merino wool as the fibre of choice 

in the Chinese domestic market for 

luxury apparel.

The China we know today is not 

the China of 50 years ago, or 

25 years ago, or even 10 years 

ago when the Woolmark Gold 

program was first established by 

Australian Wool Innovation (AWI). 

More than 1.4 billion people in 

the country are now driving a 

new consumer culture in one of 

the fastest growing economies 

in the world. The Woolmark Gold 

program was set up by AWI to 

meet the increasing demand for 

premium menswear products and 

fibres in China, a crucial market for 

Australian woolgrowers, and which 

a decade later continues to grow. 

To qualify for Woolmark Gold 

status, the wool must have a fibre 

diameter of 19.5 micron or less 

and meet strict criteria. For the first 

time, three Chinese wool textile 

manufactories – Jiangsu Sunshine 

Group, Shandong Nanshan Fashion 

Sci-Tech Co., Ltd., and Shandong 

Ruyi Technology Group Co., Ltd. 

– have been awarded Woolmark 

Gold certification by The 

Woolmark Company in recognition 

of the outstanding contributions 

of these Chinese manufacturers in 

worsted wool fabric production.

Lu Xiaoming, CEO of Jiangsu 

Sunshine Group, says, ‘Through 

years of in-depth cooperation 

with The Woolmark Company, we 

have gained more opportunities 

in China and even in the global 

market. In the future, Nanshan 

Fashion will consider winning the 

Woolmark Gold as a new starting 

point, and partners with The 

Woolmark Company to provide 

more high-quality wool products 

for downstream enterprises in the 

industry chain.”

Zhao Liang, CEO and General 

Manager of Shandong Nanshan 

Fashion Sci-Tech Co says, ‘It is 

of great significance to authorise 

the Woolmark Gold to Chinese 

manufacturers for the first time. 

The three leading domestic wool 

textile corporations have made 

great achievements in the field 

of technology development 

and product innovation. Their 

outstanding manufacturing 

process, craftsmanship and 

exceptional quality entirely meet 

the Woolmark Gold standard. 

AWI Country Manager for China, 

Jeff Ma, says the awarding of 

Woolmark Gold certification 

to these three large Chinese 

manufacturers recognises their 

global status and contributions 

to the development of high-end 

fabrics. “It is a great honour for 

us to be awarded the Woolmark 

Gold certification, which is a 

recognition and support of our 

brand, quality, and craftsmanship. 

Meanwhile, it is also an incentive 

for us to continue leveraging our 

technology and resources to bring 

the best products and services to 

our consumers.”

The three Chinese manufacturers 

now join Alfred Brown, Bower 

Roebuck, Charles Clayton, 

Ermenegildo Zegna, Fox Brothers, 

Fratelli Tallia di Delfino, Holland & 

Sherry, John Foster, Johnstons of 

Elgin, Joseph H Clissold, Lanificio 

F.Lli Cerruti, Reda, Taylor & 

Lodge, Vitale Barberis Canonico 

and William Halstead.

Source: AWI

“Through years of in-depth cooperation 
with The Woolmark Company, we have gained 
more opportunities in China and even in the 

global market. In the future, Nanshan Fashion 
will consider winning the Woolmark Gold as a 

new starting point, and partners with  
The Woolmark Company to provide more 

high-quality wool products for downstream 

enterprises in the industry chain” 

Zhao Liang CEO of  
Shandong Nanshan Fashion Sci-Tech

WOOLMARK GOLD PROGRAM  
SHOWCASING QUALITY MERINO IN CHINA
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From wool to functional clothing
Wool is a sustainable raw material with multiple uses. Saurer is partnering 
with renowned spinning mills to process wool into finest yarns used in suits or 
superior functional wear.  
Saurer offers solutions for ring and compact spinning as well as for twisting. 
Our main focus is on ensuring the highest yarn quality, creating value for our 
customers. 
 

saurer.com

 Wool processing  
excellence☺

Ad-Corporate-Wool2Yarn-205x275mm-EN-220602.indd   1 02.06.22   08:17

I
n recent months European topmakers have seen 

unprecedented demand for tops. This is a very 

welcome sign, particularly after the slowdown 

created by Covid lockdowns in 2020-2021. The 

strong demand for fine Merino wool tops has 

been driven by both the knitting and woven sectors.

Lempriere Wool EOOD in Bulgaria is at the heart of 

Europe and of this demand. Group owner, Shandong 

Ruyi, has shelved its earlier idea of selling this 

topmaking business and it is now business as usual. 

Victor Chesky asked CEO Eric Durand to share his 

insights about the current upward trend in demand. 

Eric comments: ‘There are many factors at play that 

have triggered this demand for European-made tops. 

The main factor is logistic congestion and unreliable 

delivery times from Asia. There is also an increased 

demand from consumers for garments made from 

natural fibres, in particular from wool. Last, but not 

least, a weak Euro makes purchasing from within 

Europe a better proposition. 

Eric Durand

STRONG DEMAND FOR EUROPEAN TOPS
‘At present wool looks quite attractive in terms of 

price, in comparison to cotton and synthetics that 

have almost doubled in price. Wool is also favoured 

by fashion brands in their collections because 

traceable, non-mulesed and environmentally 

accredited fibre is now available in greater quantities, 

and better able to satisfy their production needs. 

‘Prior to Covid our production of RWS certified 

wool was around 20%. Today 40% of the tops 

we manufacture in Bulgaria will be RWS or GOTS 

certified, and demand is still on the increase. 

‘At a minimum, European wooltop buyers today, 

expect that the wool they use will be traceable and 

non-mulesed. In addition, RWS and GOTS are next 

level requirements sought by these buyers. 

‘If such strong demand continues, this will put 

additional upward pressure on wool prices. So the 

announcement by the Australian wool industry 

forecasting committee that production will increase 

by 3% is a welcome sign. However, the full impact of 

the war in Ukraine and continuing interest rate rises 

into 2022/23 have yet to play out’.

Lempriere opened its topmaking plant in Sliven, 

Bulgaria in 2016 and today it is a well-established 

supplier wool tops to major brands worldwide. It 

processes 16-30 micron wool from around the 

world but mostly from Australia, South Africa and 

South America. ‘Being in Europe, so central to so 

many spinners, weavers, and fashion brands is an 

advantage’, he says.

In 2019 the company increased its capacity by adding 

new nsc Schlumberger GC40 and ERA 40 combing 

machines. It has a production capacity of 6 million 

kilos per year. 80% is for its own production and 20% 

is on commission. It also runs a testing laboratory that 

is fully accredited with Interwoollabs. 

‘It is very difficult to predict how long this strong 

demand will continue, but the issues of quality, 

traceability and certification will still be important 

factors for buyers of wool products. Wool cannot 

be easily replaced by synthetics and higher end 

consumers appreciate this fact’, Eric Durand 

concludes.
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W
ool sheep numbers 

increase slightly; 

wool fibre production 

holds steady. Amid 

challenges in the 

supply chain and 

environmental legislation, the wool 

textile industry finds strength in 

resilience. 

At a recent meeting of the natural 

fibres industries, one word stood 

out: “resilience”. For despite 

challenges from lockdowns, travel 

disruptions, labour shortages, trade 

barriers and now war, natural fibre 

production has tracked upward 

since 2021, soothing some of the 

fears that arose in the early stages 

of covid. 

Global sheep numbers are up to 

around 1.2 billion head – a steady 

climb out of a low point in the 

early ‘00s. Although these numbers 

include meat sheep as well as 

those raised only for wool, we 

also saw a notch upward in clean 

wool production at the beginning 

of 2021: a +0.2% change year-on-

year for a total of 1,033.6 mkg.

Both Australia and South Africa, 

two leaders in world wool 

production, are coming out of 

8-year droughts and currently 

rebuilding their stocks.

of millions of households. In many 

areas of the world where natural 

fibres are produced, wool among 

them, there is no alternative activity 

for earning a living. According to 

the most recent statistics, 5 million 

households globally produce wool 

and other luxury animal fibres. 

Second, while wool’s global 

market share has hovered around 

1% of the total for some time, 

clothing and textile manufacturing 

has doubled over the past 20 

years. Most of these goods feed 

the fast fashion market, whose 

model leverages overproduction, 

a disposable mindset, dubious 

quality, and low wages for workers.

Wool matters 2:  
raising the industry’s voice
We expect to see legislation – it’s 

coming – that supports a greener, 

more holistic model for clothing 

and textiles. We know that wool 

products are valued, cared for, 

and kept for longer than those of 

other fibre types. Wool recycling 

has established pathways and, with 

a little help, could be scaled up 

further.

Furthermore, having done a full 

wool LCA on a wool sweater, 

and a full LCA on recycled wool 

sweater, we understand the full 

impact of wool textiles on the 

environment and are working on 

understanding the hotspots. We 

published a study on chemical 

residues in wool in early 2022 

and anticipate acceptance of 

wool biodegradability research 

for publication by the end of the 

year. Ongoing projects look at 

pathways to lowering greenhouse 

gas emissions in the Australian 

flock and a long-term assessment 

of contemporary wool production 

impact on soils and landscape is 

nearing completion.

This research is part of IWTO’s 

core work in sustainability, health 

and wellness, biosecurity, and 

trade. By and for the industry, 

Dalena White, Secretary General  
of the IWTO, reports from Brussels

Wool in 2022  
Steady as She Goes

or farming, or the livelihoods of 

those 5 million households they 

are potentially impacting.

Links to all the most recent wool 

science can be found on IWTO’s 

website, at https://iwto.org/

resources/wool-science/

About the International 
Wool Textile Organisation 
(IWTO)

IWTO’s worldwide membership 

represents the wool pipeline 

from farm to retail. By facilitating 

research and development and 

maintaining textile industry 

standards, IWTO ensures a 

sustainable future for wool.  

www.iwto.org

Wool matters:  
what wool market share 
stats mean
Despite the steady production 

of natural fibres, these are losing 

market share, wool included. 

Wool’s share of the global fibre 

market has dipped to 0.9%. What’s 

behind this is an ever-upwardly 

mobile production of synthetic 

fibres. This is worrying on a couple 

of levels.

First, what is at stake for the natural 

fibres industries is not simply an 

issue of shareholder dividends or 

returns on capital investment for 

corporations but the livelihoods 

IWTO facilitates research through 

specialised Technical Advisory 

Groups, under the leadership of 

IWTO’s specialised working groups.  

IWTO members and partners fund 

this work for the benefit of the 

entire wool textile pipeline.

Notably, the full benefit of 

working together as an industry 

on environmental and other 

research is becoming increasingly 

evident. Because we have done 

our collective homework, the 

wool industry is able to respond 

effectively, with facts and data, to 

raise wool’s voice in developing 

environmental legislation, and 

to educate stakeholders and 

policymakers – many of whom 

have little understanding of wool 

„Schoeller convinces 
me with its focus on
animal welfare, 
sustainability, 
innovations and 
reliability“

An Indorama Ventures Company

www.schoeller-wool.com
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Economy Action Plan, was 

obvious.

United on these and other 

concerns, members of the natural 

fibres industries launched Make 

The Label Count—a campaign 

to ensure green claims made by 

the textiles and apparel industry 

are complete and accurate, 

empowering EU consumers to 

make informed choices about the 

clothes they wear in October 2021.

What consumers  
need to know
Today, MTLC has 20 coalition 

members representing silk, mohair, 

cashmere, alpaca, cotton and wool 

along with NGOs like Fibershed 

and Plastic Soup Foundation. 

Microplastics is not the only issue: 

we need to ensure that PEF creates 

a complete measurement of the 

key environmental impacts of 

textiles. This extends to positive 

impact such as biodegradability 

and renewability, which are either 

omitted from PEF or only indirectly 

and minimally rewarded. After all, 

this is what the EU wants to move 

toward.

Until now, PEF has never been 

used to compare products from 

natural origin with those of 

synthetic origin. Fundamentally, 

the PEF method in its current form 

simply does not account for the 

essential differences between 

these two sources.

The coming months will be crucial. 

In May 2022, MTLC released a 

white paper highlighting the gaps 

in the current PEF methodology 

and how these can be fixed. 

In its engagement with EU 

representatives, these are at the 

top of MTLC’s calls for action:

• The PEF system must include 

impacts from microplastics. 

Why? Omitting microplastics as 

an indicator effectively assigns 

zero impacts to this emission, 

which risks unintentionally 

guiding consumers towards 

plastic products and fibres, 

further increasing microplastic 

emissions. 

• The PEF system must include 

a plastic waste indicator. 

Estimates suggest European 

consumers annually dispose of 

2.8–7.2 kg clothing per person, 

and a total of over 11 million 

tonnes across the whole life 

cycle of clothing consumed. 

Consumers need to be aware 

of the impact of what happens 

to their clothing when they are 

done with it, including plastic 

waste from synthetic fibres in 

their clothing. 

• The PEF system must include 

a circularity indicator. None of 

the 16 PEF indicators directly 

measures circularity. Including 

circularity as an indicator in PEF 

is the best means of equitably 

assessing the sustainability of 

raw materials originating from 

renewable and non-renewable 

sources.

Both the white paper and an 

executive summary are available to 

download from  

www.makethelabelcount.org/ 

Getting it right
If PEF is to become the standard 

for measuring how green a 

product is, we need to get it 

right. This will set an important 

S
ome 200 different labels 

measure environmental 

impacts in the EU. 

They are used in many 

contexts: swing tags, tickets, 

labels, and all manner of 

consumer-facing marketing 

at point of sale. Ten years ago, 

the European Commission’s 

Environment department 

developed a harmonised method 

of measurement, known as the 

Product Environmental Footprint, 

or PEF. The 2020 Circular 

Economy action plan commits 

the Commission to proposing 

“the companies substantiate 

their environmental claims 

using Product and Organisation 

Environmental Footprint methods.” 

Now, in 2022, the Commission 

is preparing to release its green 

claims regulation. 

The apparel and footwear sector 

– fashion – began to work on its 

PEF in 2020. Industry was invited 

to be a part of the process, and 

the International Wool Textile 

Organisation took a seat at the 

table.  

The wool industry was keen to 

participate: IWTO has a strong 

technical team with expertise 

in textile processing, lifecycle 

assessment (LCA) and consumer 

research. Over the previous seven 

years, the wool industry had 

published relevant studies in peer-

reviewed journals. 

Yet, alarm bells began to ring. 

Clothing and textile production 

has doubled in the past 15 years, 

with the great majority of that 

growth supported by low quality, 

fossil fuel–based fibres, used in 

high volumes by the fast fashion 

sector. The absence of meaningful 

methodology in PEF to address 

the growth in fast fashion and 

encourage the needed transition 

to circular products, as envisioned 

in the EU’s laudable Circular 

Make The Label Count
The European Commission is preparing regulations to substantiate the  

environmental claims made about products in the EU. But the system has  

never been applied to a sector with both natural and synthetic products.  

Dalena White calls on policy makers to Make The Label Count.
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precedent for the EU and, 

potentially, beyond. Big brands 

have been writing their own 

rulebook when it comes to 

sustainability claims, but it is time 

to stand up to fast fashion.

For more information and to 

receive campaign updates, visit  

www.makethelabelcount.org/.

• Australian Wool Innovation

• Bremen Cotton Exchange

• Campaign for Wool

• Cashmere & Camel Hair 

Manufacturers Institute

• Changing Markets Foundation

• Continual

• Cotton Australia

Make The Label Count – Members

Dalena White is co-spokesperson for Make The Label Count, along with Livia Firth,  

Founder and Creative Director of Eco-Age. 

• Discover Natural Fibers Initiative

• Fibershed

• IndiDye

• International Sericultural 

Commission

• International Silk Union

• International Wool Textile 

Organisation

• John Smedley

• Mohair South Africa

• Peru Alpaca Yarn & Textile

• Plastic Soup Foundation

• The Sourcery

• Tekstil Revolutionen

• Vivobarefoot

������������������

�������������������

�����
��������������

	���� ����� ����� �������� �������� �����

if you think telling over 10,000 buyers 

worldwide about your company sounds 

impossible - think again.

wool2yarn is an industry trade guide is 

circulated to 10,000 importers of wool 

and speciality fibres, wool processors and 

topmakers, manufacturers of yarn, carpets and 

rugs, spinners and weavers, cloth and garment 

manufacturers including major brands and retail 

chains. 

Published once each year (September) - 

advertise in wool2yarn magazines and reach 

them all.

To find out more about advertising opportunities 

contact Victor Chesky - victorch@bigpond.com 

or visit www.wool2yarnglobal.com

How to Reach 10,000  
Textile Decision Makers in Over 64 Countries 
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The EU’s textile strategy was launched at the end of 

March this year, and included a plan for a product 

passport and green claims. This strategy has been 

hailed as bold and visionary – aiming to “make fast 

fashion out of fashion” and promising to empower 

the consumer. Extended producer responsibility 

is on the horizon. There is talk of the Commission 

developing binding product-specific eco-design 

requirements to increase textiles’ performance in 

terms of durability, reusability, reparability, fibre-

to-fibre recyclability and mandatory recycled fibre 

content. 

A volatile labelling landscape: 

The future for  
consumer-facing green claims

“The ruling from the Norwegian 
Consumer Protection Agency 
has recently demanded that the 
Norwegian sporting apparel 
company Norrøna take down the 
consumer-facing environmental 
claim for an organic t-shirt based 
on the HIGG MSI (The Higg Materials 
Sustainability Index). This has 
caused quite a stir and has resulted 
in the Sustainable Apparel Coalition 
(SAC) taking down the label with 
immediate effect, impacting H&M 
and Zalando’s marketing. One 
pertinent question is how this 
effects the EU’s work with a Product 
Environmental Footprint as well as 
other tools for green claims.

By Tone Skårdal Tobiasson

And then there is PEF, the Product Environmental 

Footprint, which has been put forward as another 

label to supersede all other labels. There is such a 

jungle of labelling schemes out there, so why not add 

one more? The logic behind this hasn’t sat well with 

the EU Eco-Flower and the Nordic Swan labels, to put 

it mildly. 

Criticism of the EU textile strategy has mainly centred 

around the lack of clear instruments to actually “make 

fast fashion out of fashion” and to reduce the over-

production that we all agree is the main problem. 

Regardless of how durable we make clothing, if we 

do not degrow the enormous influx into the market 

of ever-changing trends, the piles of waste in landfills 

will only increase. As clothing is both reusable and 

repairable, it is more a question of low prices that 

hinders an item’s circular life. For example, we 

all know that it is the rise in cheap materials that 

represents an enormous increase in consumption, yet 

setting a cap on the amount of synthetics imported 

into the EU is not something policymakers even dare 

to suggest. 

A lot of the discussion around the urgency for drastic 

change has centred around which fibre is most 



40  |  wool2yarnglobal 2022 wool2yarnglobal 2022  |  41

“Once the ruling became official, along with a letter 

warning H&M on using the same label in the Norwegian 

market along with a letter to SAC stating that they must 

advise all their members to stop using the label

”

thus presumably constitute a 

breach of the law in the other EU/

EEA countries. Norway has a close 

collaboration with these other 

countries’ consumer authorities 

through EU regulation 2017/2394 

on consumer protection 

cooperation.”

That the ruling, alongside the 

warning to H&M as well as SAC, 

had such seismic ramifications 

goes to show that challenging 

the misuse of data actually can 

lead to positive change. Perhaps 

next time the powers-that-be will 

ask: Who stands to lose and who 

stands to gain by our decisions, 

however well-meaning? And does 

the industry have the interests of 

Mother Earth at heart? Or their 

own bottom lines?

LCA tools would risk “paralysing 

the industry and hindering progress 

at a time when action must be 

accelerated”. The argument 

repeated by the Policy Hub is that 

HIGG is the best available tool and 

therefore, for those who feel time 

is running out, imperfect is better 

than nothing.

Or is it? What if HIGG and the 

underpinning methodology is 

causing more harm than good? 

During a Nordic meeting on PEF, 

hosted by the Nordic Council of 

Ministers, a representative from the 

Swedish EPA claimed the reason 

EU’s PEF for apparel and footwear 

was moving so quickly was that 

they were being fed so much data 

from SAC and HIGG. The same 

faulty data that caused the NCA to 

demand that SAC “park” the whole 

labelling scheme. If one is not 

fairly representing what product 

has a better environmental 

footprint, this constitutes 

greenwashing.

NCA has also informed 

other European 

Consumer 

Protection 

Agencies of their 

decision. In the 

letter to SAC, 

they wrote: 

“The Norway 

Consumer 

Authority only 

has authority in 

Norway. However, 

the relevant 

regulations in the 

Norwegian Marketing 

Control Act are based on 

a harmonized EU directive. 

What constitutes a breach of 

the Marketing Control Act, will 

plays in the PEF process. The 

number of impact categories have 

quadrupled compared to HIGG, 

but the confusion has been in 

relation to whether the data used 

by both labels is from the same 

sources and if the methodology 

is the same. Both are based on 

LCAs (Life Cycle Assessment) and, 

during a recent webinar on PEF 

held by the Commission, it was 

highlighted that land-use will 

be very important in the score. 

Land-use, as we all know, does 

not bode well for wool, as grazing 

demands much more land than 

a factory producing synthetic 

fibres. Also, given that there is no 

suite of generic LCAs for global 

fibres, all produced using the same 

boundaries and methodologies, 

nobody anywhere has a reliable 

database on generic impact, as 

Veronica Bates Kassatly has said 

time and time again. Others have 

pointed to the apparel industry 

being in kindergarten compared 

to other sectors when it comes to 

LCA-data. 

Of course, the most fundamental 

mistake HIGG and SAC made was 

choosing water consumption and 

carbon emissions when comparing 

organic and conventional cotton 

(two of the four parameters). We 

all know it’s the use of chemicals 

and GMO (genetically modified 

organism) that is the issue here. 

Hammering a square peg into the 

round hole never worked in my 

childhood game, and it still isn’t 

working.

The New York Times questioned 

the use of LCAs, which are local in 

scope, to make assessments about 

global impacts, but Amina Razvi, 

CEO of SAC, said that not using 

sustainable, ignoring the fact 

that most environmental impacts 

happen in the dyeing and finishing 

stages. This means the consumer 

phase has the biggest impact 

on the footprint of apparel: the 

more each product is used, the 

lesser the total impact from the 

production per use (laundering not 

withstanding). But it is unclear how 

to capture this in a tool or label, 

as predicting consumer behaviour 

is even harder than guessing 

tomorrow’s news. 

Consumption Research Norway 

SIFO at Oslo Metropolitan 

University has a lot of research 

on how this could actually be 

captured, and have fed dozens 

of ideas into the PEFCR (Product 

Environmental Footprint Category 

Rules Guidance) technical 

committee for apparel and 

footwear. Sadly, it looks like the 

industry has not been willing to 

accept these suggestions (based 

on the substantial research), and it 

will be “most durable” (using tensile 

strength testing methods) that 

will award a piece of clothing the 

higher sustainability score, while 

an extra button will define it as 

“repairable”. The overriding idea is 

that design, rather than knowledge 

on consumption, will save the day.

However, let us go back to the 

Norwegian Consumer Protection 

Agency’s recent landmark case 

on how environmental claims 

can be made in the marketing 

of textiles. Using a test case 

with a sports retailer Norrøna, 

Norway’s Consumer Agency ruled 

that the HIGG label the retailer 

used in its advertising did not 

provide a sufficient basis for the 

environmental claims being made. 

The ruling states that it is a breach 

of Norway’s advertising guidelines 

and is misleading to consumers. 

When the ruling became official, 

a letter was sent warning H&M 

about using the same label in the 

Norwegian market, along with 

a letter to SAC stating that they 

must advise all their members 

to stop using the label. SAC held 

an emergency meeting and 

immediately took down the label. 

In a statement to its members, 

SAC wrote that they will pause 

“the use of the consumer-facing 

HIGG Index Sustainability Profile 

and the HIGG Index Materials seal 

globally on products, while we 

engage with the NCA and other 

key stakeholders”.

So, what exactly are the 

ramifications in the wake of the 

Norwegian ruling on the HIGG 

Co labelling being illegal? There 

are two things that underpin 

the ruling. One is the usefulness 

or truthfulness of using global, 

average data and how this relates 

to specific products. As the EU 

already has two environmental 

labels – the EU Eco-Flower and 

the Nordic Swan – that demand 

data on the given product’s 

environmental footprint, there has 

been a lot of pushback to the idea 

of introducing a third label that 

does the opposite: basing its score 

on global averages. What the NCA 

(National Climate Assessment) 

states is that global averages, when 

used to compare products, are 

irrelevant and misleading, thus 

illegal. And then there’s the issue 

of data quality. To the consumer, 

however, a comparison gives the 

impression of causality. 

What has been more confusing 

is what role HIGG (or the SAC) 
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T
oday’s advancement 

in textile machinery 

is more than just a 

technological leap forward. 

It is a commitment by the 

industry to achieve high quality 

outcomes, and a commitment to 

environmentally friendly practices’, 

says Etienne Leroi, CEO of nsc 

Schlumberger in France. ‘Our new 

generation nsc combs and cards 

demonstrate just how far textile 

machinery has advanced in recent 

years, delivering better energy 

efficiency, better quality, better 

speed, and without stoppages. 

‘The industry is focused on 

sustainable production and we 

are part of that story. We are also 

engaged with customers to help 

them achieve quality products, 

while staying mindful of soaring 

energy and labour costs’, Etienne 

Leroi comments. 

‘It has been a difficult couple of 

years for the textile industry; the 

pandemic hit the wool sector hard, 

particularly the worsted sector. 

But we are pleased to see that 

it is now gaining its footing. We 

hope this will continue, despite 

economic challenges that we all 

face including high interest rates 

and energy costs, and disruptions 

and uncertainty cause by the war 

in Ukraine’. 

‘At nsc Schlumberger our strategy 

will continue to be based on 

innovation and human capital to 

retain engineering knowledge 

and expertise, and train the next 

generation. 

‘We are pleased to announce that 

Eric Fessler has been appointed 

nsc Commercial Director. Eric has 

been at nsc for over 20 years and 

has been our manager for Asia, 

with a special focus on China. 

His responsibilities now expand 

to include Eastern and Western 

Europe. Patrick Strehle will take 

responsibility for special projects 

with our partners such as NZ Tech, 

Tecnomeccanica Biellese and 

others for full line solutions, Patrick 

adds.‘ We always strive to provide 

our customers with a one-stop-

shop for their textile production 

requirements for synthetics and 

natural fibres. We can assist to 

improve their production at any 

stage from wool scouring, top 

preparation, top making, and 

yarn spinning. This also includes 

special equipment including de-

dusters, pluckers, blending systems 

and more. Working with nsc is a 

partnership’.

‘Our USA subsidiary has been 

operating since 1985 under our 

colleague Amaury de Laforcade 

and is the president of nsc USA.  

Amaury de Laforcade is in charge 

of the entire North American 

market for our Fibre to Yarn 

division and specialising in natural 

fibres such as wool, flax, and 

hemp’. 

Etienne Leroi further comments 

that ‘we look forward to 

welcoming customers to our ITMA 

Milan stands in 2023 where they 

can view the latest technological 

advances we have made to our 

worsted cards, and ERA 50 and 

GC50 combs’.

Etienne Leroi Patrick StrehleEric Fessler

New appointments at nsc

The Diamond Fiber
American Mohair

Beautiful
Brilliant Luster

Adds Value
Holds Color Brilliantly

Mohair, 
the world’s most 
luxurious fiber.

Mohair Council of America
233 W. Twohig Ave.
San Angelo, TX 76903
www.mohairusa.com
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T
here is strong demand for Mohair and this includes 

street chic, street wear, and celebrity styles. When 

online influencers and celebrities are wearing 

Mohair as a fashion statement you know your 

fibre is a winner. Actor Sienna Miller has been 

photographed by paparazzi wearing a stylish 

mohair jacket, K-Pop celebrities wear trendy 

but elegant Mohair sweaters, and Zoë Kravitz, 

influencer and street style icon is also wearing and promoting 

Mohair fashion. 

Retail consumers can’t get enough of knitwear. Knitwear trends, with 

yarns of all types are keenly sought for jumper dresses, sweaters, and 

jackets and everything in between. American basketball superstars 

have also been seen on social media and television wearing Mohair 

sweaters. And if they are choosing fabric over logos their followers 

will too.

But fashion icons are not a new phenomenon. In fact the first 

documented Mohair devotee may well have been Moses himself. 

In the Old Testament Bible he asks for goats to be brought to the 

tabernacle for their fibre, and this was sometime between 1571 and 

1451 B.C. Thousands of years later, Angora goats were crossbred in 

19th century Turkey to keep up with the demand for Mohair fabric 

from Europe. So the earliest influencers may well be Biblical figures 

and the Angora goat.

Angora goats are farmed on a much smaller scale than sheep; each 

goat produces an average of 3½ kilograms of Mohair per year, in 

two shearings. Mohair quality comes in two basic styles; ringlet 

shaped locks and flat wavy locks. Mohair is typically sold in three 

grades (fine, medium and strong) and this is determined largely by 

the age of the Angora goat. In general, the baby Mohair (kid) is the 

finest and most expensive.

‘The versatility of Mohair lends itself to far more than worsted fabric’, 

says Mike Brosnahan CEO Samil Natural Fibres. ‘Mohair socks are 

favoured by top athletes as their 

footwear of choice, executive vehicles 

are fitted with deep twist pile mohair 

carpet mats, and designers enjoy 

creative opportunities that this fibre 

offers in the interior textiles sector’.

Mike Brosnahan further comments 

that ‘environmental responsibility 

and social responsibility go hand-

in-hand to support the growing 

and marketing of any natural fibre, 

including Mohair. The introduction of 

Responsible Mohair Standards (RMS) 

STRONG DEMAND
 RMS MOHAIR

for
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in 2020 further cemented South African Mohair as a 

sustainable fibre in the eyes of the consumer’. 

South Africa grows 65% of global Mohair fibre and 

processes 80% of all world production. In 2022 South 

Africa produced 2.1 million kg of Mohair and over 

80% of this clip is now RMS certified. 

‘Samil is committed to providing our worldwide 

customers with Mohair Tops and Yarn that has the 

best environmental credentials’, says Mike Brosnahan. 

‘RMS certification is a welcome addition to our strong 

commitment in this space’.    

SAMIL Natural Fibres has the capacity to process 

over 50% of the Cape Mohair clip. It also processes 

Mohair from Lesotho, Texas, and Australia. It is a 

vertically integrated company from Mohair grower, to 

topmaker, spinner and dyer. Samil grows and sources 

its Mohair from individual farms and through the 

auction system. 

‘We work very closely with other Mohair farmers in 

both the Eastern and Western Cape and share water, 

feed, and farming expertise. Our direct relationships 

with neighbouring farms help facilitate a streamlined 

operation to get all Mohair to auction. Even the 

Mohair grown at our own farm goes to auction, not 

to us directly, to ensure an open and transparent 

trading of this noble fibre’, says Mike Brosnahan.

Mohair Tops and Yarn
Samil has the capacity to process 1.5 million kg of 

Mohair Tops. Most of this production is exported 

to international markets, primarily in Italy, China, 

and Europe. Samil Combing is dedicated to only 

processing Mohair. Mike Brosnahan comments 

that ‘20% of this Top is used in our own yarn 

production and 80% is exported. We produce a 

standard commercial range of Tops and can also 

supply speciality lots to client specification. We also 

welcome commission work, big or small and will 

process lots as small is 250kg’. 

Samil Spinning spins yarns for the most artistic 

demands in the high fashion industry. ‘We can 

produce yarns in a variety of blends. Our main blends 

are of natural fibre: wool, silk, alpaca, and bamboo, 

usually in combinations with Mohair as well as 

100% Mohair. Samil can also produce blends with 

man-made fibres such as nylon and acrylic but the 

majority of our yarn production is focused on yarn 

combinations with noble fibres , Mike Brosnahan 

explains.

SAMIL Spinning manufactures 

hand knitting and machine knitting 

yarn. ‘Our hand knitting yarns 

features the finest fibres in a 

diverse range of rich colours. We 

create perfectly blended fancy and 

worsted yarns in both all-natural 

as well as natural and synthetic 

fibre combinations to create soft 

hand knitting yarns. We invest 

in developing trend-inspired 

ranges while still manufacturing 

established favourites that our 

clients have grown to trust, and 

retain as part of their own staple 

collections.

‘Our range of yarns for machine 

knitting is based on current trends 

and are available in different 

counts suited to various knitting 

machine gauges. Counts vary 

from 1/40NM ringspun yarn to 

finely brushed fancy mohair yarn 

containing Super Kid Mohair, wool, 

silks and other fibre combinations. 

‘The dyeing of both our hand and 

machine knitting yarns is done at 

our own dye house, where we test, 

create and perfect our extensive 

colour ranges.

‘The advantage of having both 

dedicated top-making and 

spinning operations in South 

Africa, as well as access to locally 

produced raw material, enables 

us to offer lots guaranteed from 

origin, a rare luxury in today’s 

business environment. 

‘At Samil we can provide assurance 

that our fibre is ethically and 

sustainably produced. It is 

especially important to the luxury 

fashion industry’, he concludes. 
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YARN WRAP

A 
 new chapter started for many  

 companies in the European  

 wool textile industry in early  

 2022, after a long two-year  

 Covid distruption in garment  

 production. Many brands 

finally saw a reduction in stock that had sat 

unsold for too long. Supply chains started 

to show signs of improvement along the entire pipeline, 

leading to a rapid increase in manufacturing activity.  

Prior to Covid European worsted wool spinners mainly 

depended on tops supply from China and smaller volumes 

from India. As Covid restrictions ease wool spinners in the 

western world are re-establishing production levels, with 

topmakers in Europe barely able to meet demand over the 

entire micron range. Shipment delays and rising transport 

costs from wool producing countries make planning 

unpredicable – with wool manufactueres relying on their 

relationships with wool suppliers to manage these increasing 

costs. 

In addition, the rise in energy costs and labor shortages 

have caused further challenges. With an increased industry 

and consumer focus on CO² values per garment produced, 

together with a need for reliable lead times, some brands are 

focusing more on regional sourcing options, driving stronger 

demand in Europe.      

Meanwhile, yarn production from recyled materials and 

regenerated fibre is increasing, especially for natural fibres. A 

limited availability of such wool comes mainly from Prato, as 

well as from India. However the supply of these fibres cannot 

be guaranteed to be free of other fibres. They are more 

suitable for darker shades, as most fibres have been dyed 

during first stage use. Dyeabilty is often the greatest challenge 

with wool.      

Industrial waste materials are often consumed in the mills 

where the product is collected. The recycled fibre length is 

relatively short and in general can only be used for woollen 

yarns. Another issue to consider is the treatment from the first 

fibre‘s product life, which is often hard to determine.  

by Götz Giebel

Fibre-to-Fashion Consulting
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Certification standards and 

traceability, mulesing, and use of 

harmful substance are an issue. 

Some companies collect from a 

single source of larger volumes, 

such as left over garments from 

brands, to return material in their 

production cycles, as a circularity 

model. Transport, sorting, and 

final product options are limitation 

factors. With more costly fibres, 

such as cashmere or alpaca, such 

options become financially more 

viable, provided volumes can be 

secured.    

At the time of writing, top to 

garment manufacturing capacity 

is practically fully booked. 

Spinners are quoting up to 200 

days lead time and even weavers 

are experiencing full order 

books and delayed deliveries. 

In general margins throughout 

the industry have stabilized and 

improved substantially. The biggest 

question now is around consumer 

sentiment and ready spending 

money, as inflation  and interest 

rates increase. One can only hope 

that this is not just a short lived 

spike in demand. But a first slow 

down may come in the northern 

based on GOTS certified wools. 

Customers without certification 

have the assurance that products 

have achieved stringent criteria 

and there is no greenwashing. 

In addition Schoeller Spinning 

offers NATIVA™ and RWS wools 

are offered as a special certification 

standard. Hemp is a recent yarn 

trend for blends: Progress EXP 

Art. 59890 - Nm 50/2 60 % WV 

(19,5 µ)|40 % CLY merino hemp 

GOTS  EXP and Nm  Art. 55285 

-  Nm 48/2  80 % WV(19,5 µ)  kbT 

(organic) |20 % HE (hemp) (EXP is 

the Schoeller unique chlorine free 

machine washable treatment, and 

can be Bluesign certified).

Südwolle Group has more 

sustainable and responsibly 

sourced materials with focus on its 

“Yarn in Motion” circular knitting 

yarn program, following stronger 

interest from brands. The “Naturally 

Resourceful” collection uses a 

variety of recycled raw materials 

from a post- and pre-consumer 

basis. Its Merino with RENU™ is 

Recycled GRS certified polyester 

from end-of-life textiles in a blend 

with 50 % Wool 18,4 µ TEC 50 % 

RENU™ Nm 60/1 and Merino with 

GRS COOLMAX® EcoMade. It 

consists of recycled polyester from 

PET bottles- spun as OTW yarn to 

Nm 120/2 45% Wool 17,2 µ TEC 

55 % . Coolmax EcoMade is used 

for fabric that enables moisture to 

evaporate more easily and keep 

body temperature stable. Yarns are 

made with either non-mulesed, 

NATIVA™, ZQ (ZQRX) or RWS 

certified wool.

The largest European topmaker, 

Modiano, confirms the strong 

demand for tops, but is still offering 

reasonable lead times for deliveries. 

hemisphere summer holiday 

period. 

As I write this, news from Italian 

textile manufacturers are setting 

a very positive tone. In general, 

high content wool in garments is 

still a preferred option. However, 

higher costs will result in more 

blending in more products. The 

loss of volume in traditional woven 

fabric for business suits is partly 

compensated by a stronger focus 

on more functional, casual styles. 

A good example is in the knitting 

yarn range from Tollegno. Their 

Harmony 4.0 range, in 19,5 

micron wools using Compact 

technology, plus higher twist spun 

including TEC and water resistent 

treatment, has created a wider 

range of applications beyond 

classical knitwear garments.  

Blends increasingly require nylon 

from recyced raw materials. The 

knitting market is booming in all 

categories, and is creating strong 

demand for yarns. Fine wools 

enjoy some interest but don’t seem 

to benefit to the same extent. 

Leading spinning groups such as 

Zegna Baruffa, Miroglio and Fillivi 

are all working at capacity. Their 

Efforts are being taken to restore 

stock level to standard 3-4 month 

production time, from a low of just 

one month. But rising wool prices 

and financing costs may not make 

it possible for every company to 

invest in more stock. Labor remains 

a key challenge as does energy 

supply. The war in Ukraine and the 

EU boycott of oil/gas from Russia 

will not help, although so far the 

Czech Republic, Hungary and 

Slovakia are exempt. 

In the past Chinese suppliers 

have been able to export at very 

competitive prices with the help 

of various countries and regional 

related support schemes, that 

have probably hindered increased 

topmaking production in Europe. 

Textile machinery manufacturers 

supplying to spinning and knitting 

companies are also booked up into 

2024. This is due to a combination 

of lack of skilled labor and spare 

part components, and a sudden 

demand increase.

A similar situation can be found 

in the USA. Farmers are willing to 

sell, however, there are just a few 

companies competing for new 

season’s wools. The domestic 

textile industry is in a difficult 

situation due to lack of work force, 

a small capacity, and in some 

cases an investment back log 

adding to general complications, 

while demand is at it’s peak. The 

situation became so tight for 

certain products that even the 

Berry Amendment was opened up 

to source products for government 

orders from outside the country.  

The Berry Amendment is a 

statutory requirement that 

restricts the US Department of 

Defense (DoD) from using funds 

appropriated or otherwise available 

to DoD for procurement of food, 

clothing, fabrics, fibres, yarns, 

other made-up textiles, and hand 

or measuring tools that are not 

grown, reprocessed, reused, or 

produced in the United States. 

Uruguayan topmakers have had 

a good season as they were able 

to continue sales into China. They 

have also continued sales to long 

term customers based in Europe. 

Although the effects of freight 

costs and disruptions in transport 

times were equal to those from 

other wool countries.

yarn programs as well as blends 

with cashmere continue to be in 

strong demand. Fine wools are 

considered expensive and as a 

result demand may slow. 

After 32 years New England Wool 

closed its specialised greasy buying 

of best fine and superfine wools 

for the italian fabric makers, Vitale 

Barberis Canonico and Successori 

Reda. It has been indicated that 

operational costs are the reason 

for this decision.

Indorama Group has taken a 

different strategy in yarn supply 

into the European market. After 

its takeover of Schoeller Spinning, 

whose head office and dyeing is 

in Austria and spinning in Kresice, 

Czech Republic, the company 

has recently bought the spinning 

company Tollegno 1900, including 

its mill in Lodz, Poland. Tollegno 

weaving is not part of this takeover. 

So now, Indorama Spinning in 

Thailand is one of the three largest 

worsted wool spinners in the 

world. The capacity of its three 

mills is similar to the capacity of 

Xinao. Xinao and Indorama Group 

are estimated at about 9 million 

kgs yarn per year. Südwolle Group 

leads with around 24 million kgs in 

this sector, producing roughly half 

of its production quantity in Asia 

and half in Europe. However, all 

companies offer a similar range of 

yarns with an increased focus on 

knitting types.  

Schoeller Spinning points out that 

sustainabilty needs to be credible, 

without greenwashing. As a result 

third-party certificates become 

much more relevant. Schoeller 

Spinning has chosen to offer a 

continously increasing number 

of yarns and stock programs 

TOLLEGNO 1900 Collection 2022-23 © Südwolle Group
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By Debora Ferrero

T
he survey from the local Biellese Chamber 

of Commerce reports that in the first three 

months of 2022 the Biella manufacturing sector 

had grown by 8% compared to the same period 

in 2021. The largest increase in production is 

weavers (+39,8%), finishers (+17,2%), spinners 

(+11,6%) and other textile activities (+13,6%).

Orders are also up sharply compared to the first 

quarter of 2021, with spinning mills reporting requests 

up by 15.7% in the domestic market and 12.4% in 

export markets. The yarn sector is +31.3% and the 

clothing sector also grew by +27.3%. 

Countries within the European Union have consumed 

55.5% of production. The increase in exports to the 

EU is +40.7%, with France +37.5%, and Germany  

+34.5%, and the EU is the biggest consumers of 

textile products from the Biella region. 

Outside the EU the biggest destinations for textile 

products from the Biella region are Switzerland  

followed by the United States. 

Imports to China have been less significant due to 

lockdowns, but still up 9.6%. China continues to the 

fourth largest importers of textile products from the 

Biella region.

This data is consistent with the recovery of the 

entire Italian fashion industry, of which the Biella 

area is a major players in the supply chain for Italian 

textile industry. Italian fashion has shown remarkable 

resilience during this period, investing in production 

and all along the supply chain. Of course, the war in 

Ukraine and the increase in the cost of raw materials 

has also affected this sector, reducing expectations 

for the coming months.

In its newsletter the  Italian Wool Trade Association 

said, ‘The considerable increases in electricity costs, 

which have tripled or quadrupled compared to the 

last few months and 2021, as well as the cost of gas, 

have a strong impact on production costs without 

any return from the markets. There is a need for 

severe interventions by the government authorities to 

calm energy prices that risk completely eroding the 

profits and efforts of a good season’.

The association notes that the Biella textile sector 

is currently working at full speed. Some sectors, 

including combing, dyeing and spinning, especially 

carded ones, ‘are still registering requests, and 

new orders have even to be slipped to September-

October. It will be important that the planning of 

purchases of wool and noble fibres for next winter is 

done carefully to have reserves, stocks, and spaces at 

the right time’.

The Biella district also continues to works on its 

committment to move towards achieving more 

sustainable processes in its production. At the end of 
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May, Biella applied to host one of the five recycling 

hubs that will be established in Europe. The hub 

would recover the textile and clothing waste that at 

currently ends up in landfills and which, according 

to the new European regulations, will be subject to a 

differentiated collection to recover, above all, the raw 

materials. 

According estimates, the volume of textile waste over 

the next four years, is expected to grow to between 

4.2 and 5.5 million tons, which will be collected, 

separated, and recycled. Biella has tendered for the 

allocation of the recycling hub, and will compete 

with another Italian textile clusters such as Prato. This 

is a great opportunity that would allow the district 

to acquire new skills and attract attention for its 

sustainability practices, in addition to its reputation for 

excellence in yarns and fabric production.

ZEGNA
In December 2021 Zegna listed on the New York 

Stock Exchange. The merged new company was 

valued at $3.1 billion at the time of listing, with a 

market capitalization of $2.4 billion.

Zegna’s fabrics include LOOP, which is produced 

with the regeneration of pre-consumer wool waste 

generated during the spinning and pre-spinning 

phases. The LOOP family has evolved over the years, 

and with it, Zegna can produce fabrics for suits, 

blazers, and coats. 

Its ECOLORIAMO is a cashmere fabric dyed with 

ancient medieval dyeing techniques, using bark, 

herbs and natural pigments. BIELMONTE is a fabric 

produced with the wool of flocks raised in the 

pastures of Oasi Zegna, the area where the wool mill 

is located and which founder Ermenegildo Zegna 

wanted to preserve and improve. The fabric obtained 

has an authentic, rough and thick feel, which makes 

it ideal for jackets and blazers. Also worth mentioning 

is HIGH PERFORMANCE, a wool fabric with twists 

applied to the yarns, and natural elasticity, without 

the use of synthetic fibres such as Lycra), and with a 

strong resistance to creasing.

Zegna has made significant steps in environmental 

sustainability. A new purifier has been installed in 

the Trivero plant that uses only oxygen and ozone 

to treat wastewater, and for reuse. Heat released by 

the wastewater of the dry cleaners is also recovered. 

Chromium and other substances harmful to humans 

and the environment have been eliminated from the 

manufacturing processes.

As a public company Zegna’s strategy has not 

changed: the goal is still to grow organically, to invest 

in the refinement of the brand, in sustainability, in the 

Tollegno 1900
In July 2021 Tollegno 1900 S.P.A announced the 

sale of its yarn division to Indorama Ventures Public 

Company Limited (IVL), a global chemical company 

based in Thailand, and the establishment of a new 

company, “Filatura Tollegno 1900” with 100% capital 

owned by IVL, Thailand. 

The acquisition includes the Tollegno dyeing plant, 

and the spinning, dyeing and wool treatment plants 

in Poland, together with the handknitting brand “Lana 

Gatto” and the sales offices in the United States, Hong 

Kong and Japan.

Lanificio di Tollegno, its fabric division, including its 

3DWOOL fabric, remains independent but with a 

close supply link to Indorama. The two companies 

will continue to operate independently. 

The fall/winter 2023/2024 Lanificio di Tollegno fabric 

collection includes latest innovations in 3D WOOL 

fabric (Dynamic, Daily, Different).  Elasticity, super-

elasticity, stretch recovery, crease resistance, and 

washability in water become the distinctive features 

of this fabric, increasing comfort and performance 

without foregoing aesthetics, and sustainability.

“Stretch” proposals consist of fabrics made with wool 

or wool and viscose or wool and Tencel-lyocell mix 

and with elasticity greater than 25%, or by mixing 

extra fine and ultrafine merino wool. 

In this collection innovation goes hand in hand 

with green commitment and the desire to offer an 

increasingly precise service: not only can most of 

textile luxury platform and the pursuit of excellence. 

A philosophy that continues to be applied in the 

wool mill that produces the fabrics that feed what 

Gildo Zegna, the group’s managing director, defined 

as “a dream”. Not because the company is transitory 

and fleeting, but because since its foundation, it has 

travelled a unique path, bringing Biella’s know-how 

and excellence in wool processing all over the world.

Gildo ZegnaPaolo DragoLincoln Germanetti Ercole Botto Poala Giorgio Todesco Lorenzo Piacentini
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the fabrics be made, on request, with RWS wool 

but, in the name of saving paper, the charts of the 

collections, also created in digital format, will be 

downloadable directly from the company website. 

‘Finally, to respond to the needs expressed by tailors 

and by all those customers who make tailor-made 

garments, we provide an extensive stock service that 

quickly offers a wide range of ad hoc fabrics’.

Marzotto Group
The Biella companies of the Marzotto Group are 

Fratelli Tallia di Delfino, Guabello, Marlane and the 

more recent Opera Piemontese, a real start-up aimed 

at the production of women’s sector fabrics. 

“Wool has a particular value for us”, says Giorgio 

Todesco, CEO of Marzotto Wool Manufacturing. 

“It represents our company’s commitment to 

wool that has lasted more than a century. Wool is 

integrated along the entire production chain from 

farms to finished fabric. Our goal is to innovate, not 

only at a stylistic level, but by continuously seeking 

alternative solutions for the transformation of wool, 

in line with ever-increasing demands for comfort 

and performance, with particular attention to the 

sustainability of industrial products and processes”.

An innovative technology has been developed in 

synergy with engineering design companies and 

textile machinery manufacturers. This process 

ensures that products have high levels of elasticity, 

resistance and comfort without using any synthetic 

component, guaranteeing the recyclability and 

biodegradability of the fabric.

The selection of quality raw materials is the 

indispensable starting point for high-quality fine 

fabrics. The use of Integrity Scheme Authentico which 

ensures the welfare of the animals and the protection 

of their ecosystem, is fundamental to Marzotto. 

Commitment to sustainability includes other 

certifications, such as RWS - (Responsible Wool 

Standard) and for other natural fibres such as BCI-

certified cotton. The latest certification acquired 

by Marzotto is the GRS - (Global Recycle Standard) 

which also follows the increasingly topical theme of 

recycling in the fashion world.

“Sustainability is an essential issue for the future of our 

by Zegna Baruffaby Vitale Barberis Canonicoby Marzottoby Redaby Drago

cosmetics have many similarities. They are worn on 

the skin, they have implications on the person and 

personal well-being. In a moment of crisis, everyone 

is looking for cocooning, well-being and quality of 

life, and textiles can significantly help in this. And all 

this must pass from a genuine obsession with quality”.

“Quality”, adds Piacentini, “because especially in times 

of transition from crisis, it is not only a the product 

that is important, but also a service. This means being 

able to deliver at the right time, an almost impossible 

mission today, with all the supply chain and logistics 

planet”, says Todesco. “Investments in an increasingly 

digital world confirm the value our group attaches to 

respect for the environment. The trend is therefore 

reversed, in which fast fashion no longer prevails. 

Today, quality and service take on a much higher 

value than quantity, and the raw materials used play a 

central role for those who work them and, above all, 

for those who choose the finished garment”.

During the pandemic, Marzotto developed a 

digitalized system simulating fabric design in 

collaboration with X-Rite, EIZO, Penelope and Color 

Digital. This new technology has reduced the time 

for the design cycle of personalized fabrics from 4-5 

weeks to 2-4 days. It has  also cut the number of 

exclusive fabric blankets put on the loom by 90%.

Zegna Baruffa Lane Borgosesia
Lorenzo Piacentini of Zegna Baruffa Lane Borgosesia 

said: “Sustainable development is the only possible 

model to create lasting and inclusive added value, 

based on respect. I have found that wool, textiles and 

“...fast fashion no longer prevails….
today, quality and service take on a much 
higher value than quantity, and the raw 

materials used play a central role for those 
who work them and, above all, for those 

who choose the finished garment”
 

Giorgio Todesco, Marzotto
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problems at an international level. 

Having 100% control of your 

production chain helps you to be 

competitive and less ‘imperfect’. 

The purchase of our raw materials, 

which comes mainly from Australia 

and passes through the Far East, 

also imposes logistical difficulties 

on us. Despite everything, our way 

of working with respect for local 

integrations helps us to respond 

better to the market”.

The Zegna Baruffa Lane 

Borgosesia product range includes 

Cashwool® alongside Neo 

Culture - New & Performing Yarns, 

including H2DRY: NO SEASON, 

an organic wool-cotton blend 

(45% WV-55% CO) with a smooth 

and clean appearance, whose 

composition ensures breathability 

and comfort. 

Its HIKE is a fancy yarn in extra 

fine merino with a GRS-certified 

recycled polyamide core, which 

makes it ecological and high-

performing for sportswear. In 

Focus - Timeless Winter Yarns, 

and can be made from mohair, 

cashmere and alpaca fibres.  

The company’s Mirror range in 

Luxury Blends uses premium yarns 

including silk, cashmere and super 

fine wools. The ECOLOURS is an 

exclusive dyeing process with 

reduced environmental impact and 

is skin friendly. 

Zegna Baruffa’s Sustainable & Tech 

Yarns collection of yarns offer high 

performance, from recycled fibre 

processed free from chlorine or 

heavy metals.

Vitale Barberis Canonico
At Milano Unica July 2022 Vitale 

Barberis Canonico emphasized 

sustainability and commitment 

to good environmental practices. 

Its exhibit recreated the magical 

atmosphere of the Royal Botanic 

Gardens, Kew in London. The 

company commented that it 

recognized that the UNESCO 

World Heritage Site, Kew Gardens, 

metaphorically represents all the 

green lungs that help maintain 

a balance between man and 

the environment in urbanized 

areas. The garments made with 

Vitale Barberis Canonico fabrics 

integrate perfectly into the 

context to indicate their privileged 

relationship with nature.  

Its collections for Autumn/

Winter 2023/24 showcased new 

carded pure wool flannel from its 

H.O.P.E range. It is G.R.S. certified 

as it is made with 40% recycled 

fibre, derived from waste fabrics 

from wool mills. When suitably 

reworked, spun and woven, it 

acquires a new life. It is offered in 

a range of mélange plain colours, 

and is ideal for suits and jackets 

that combine elegance and 

Fabric by: Vitale Barberis Canonico
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Offlimits range uses renewed 

wool and sources sustainable 

raw materials in a transparent 

supply chain, with RWS and RMS 

certifications.

REDA
In early 2022 Reda received B- 

Corp company certification and is 

the first textile manufacturer in Italy 

and amongst the first worldwide 

to receive this B Corp certification. 

This strengthens its leadership role 

in terms of innovation for social 

and environmental sustainability.

For the Fall/Winter 23/24 season, 

Reda presented the Attitude 

capsule collection, inspired by 

iconic fabrics taken from its 

archives. The Reda Active range 

of fabrics draws inspiration 

from the world of sports and 

activewear. It is machine washable, 

is stretchable and can follow the 

body’s movements, guaranteeing 

unprecedented comfort. These 

fabrics can shape themselves and 

give life to garments with different 

functionalities and styles.

Reda fabrics are made from RWS 

(Responsible Wool Standard) 

certified wool. Ercole Botto Poala, 

Successori Reda S.p.A. CEO, says 

“It is fundamental that companies 

increasingly become places where 

we can share and promote values, 

visions and projects, beyond profit. 

Sustainable innovation is the first 

step towards creating value for 

society, which is only possible if 

people are involved and seen as 

the true protagonists of change. 

We are proud that Reda is the first 

textile company in Italy to adopt 

the B Corporation model, yet 

another expression of its concrete 

commitment towards people and 

the environment”.

DRAGO
The Drago textile group began 

in 1973, when founders Uberto 

and Laura opened a spinning mill 

in Lessona, in the Biellese textile 

district, working with primary 

Biella wool mills. Today, under 

the guidance of his son Paolo, 

president and CEO, Drago is a 

vertical production wool mill with 

a production capacity of 1.7 million 

meters of fabric per year.

In its latest collection Drago Group 

presented its Blue Feel range. This 

multifunctional fabric is  water-

repellent, with crease-resistant 

characteristics, and provides 

elasticity with its NaturalBStretch 

system (elastic in both weft and 

chain). The fabric has a PFC Free 

certification and its woven label 

“tells” about the fabric through a 

QR code. 

In 2019 Drago entered into a 

partnership with the Lal Lal Estate 

farm in Australia for the supply of 

certified RWS wool. 

provide a sustainable product for 

today’s customer.

For outerwear garments with 

thermal insulation performance 

and protection from rain and wind, 

without sacrificing breathability, 

Vitale Barberis Canonico renews 

its partnership with Thindown®, 

with new padding that combines 

RDS-certified duck down and 

D.U.P.O.N.T. ™ SORONA®, a 

highly insulating fibre of partially 

bio-based origin. The padding, 

accompanied by a wind stopper 

and waterproof membrane, is 

offered with the wool mill’s iconic 

carded and combed flannels.

Vitale Barberis Canonico is 

also involved in reducing its 

environmental impact and has 

released its sustainability report 

for the fourth year. It doubled its 

recovery of wastewater in the 

manufacturing process, purchased 

electricity from renewable sources, 

and offset the amount of CO2 

derived from using methane 

with investments in projects for 

environmental protection. Its 

Drago and Lal Lal Estate partnership - Paolo Drago (left) and Tony Wen

TECNOMECCANICA 
Planer BIELLESE s.r.l. 

FIBER BLENDING IS OUR BUSINESS, 
YOU CAN JUST RELAX 
TECNOMECCANICA BIELLESE DESIGNS AND PRODUCES 
COMPLETE PLANTS FOR FIBERS PREPARATION SINCE 1969 

FIBER BLENDING SYSTEM AND PNEUMATIC CONVEYING PLANTS 
BALE BREAKER 
CARDING WILLOW AND OPENERS 
AUTOMATIC BLENDING BINS WITH ITS BIN EMPTIERS 
OILING PLANTS 
AUTOMATIC CARD FEEDING SYSTEM 
CENTRALIZED FILTERING STATION 

Via Molino, 9 - 13891 Camburzano (Bl) Italy T. +39 015590993 Mail: tmb@tbsrl.it I WWW.TBSRL.IT
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T echnological advances 

and the continuous 

development of functional 

yarns play a major role 

in improving the functionality 

and performance of fabrics 

for sportswear, outdoor wear, 

workwear and everyday wear. 

More apparel manufacturers are 

including fabrics using functional 

yarns in their collections. They 

are also in demand for special 

uniforms, such as those worn by 

the military and fire-fighters.

‘Wool is increasingly being used 

as an indispensable functional 

fiber in this context, because wool 

naturally fulfils a wide range of 

necessary functional requirements. 

It includes properties such as 

thermal regulation, moisture 

absorption, flame retardancy, 

dripping stability, sustainability and 

antibacterial requirements, ‘says 

Marco Zaffalon, CEO of Schoeller 

Marco Zaffalon, 
CEO of Schoeller 
Spinning Group

NEW TECHNOLOGIES 
AND SUSTAINABILITY 
DRIVE INNOVATION IN 

FUNCTIONAL YARNS

CLIMAYARN® combines the benefits of  
natural wool with the strength of high-performance Polycolon 
Wicks moisture to the outside, warms in cold weather, largely 

prevents heat build-up - Ideal for socks, workwear and 
outerwear. In addition, Polycolon is 35% lighter than polyester.
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Spinning Group in Austria.  

‘Sometimes it even replaces 

dyeing, as in our special “Undyed 

Program”, which uses wool’s 

natural colors’. 

Schoeller’s wide range of 

functional yarns made from pure 

wool and blends are produced 

at its spinning mill in the Czech 

Republic and dyeing plant in Hard. 

Total production capacity is nearly 

4,000 tons per year and is used 

for flat knits, hosiery, weaving, 

functional apparel, technical 

applications, high-performance 

yarns, and the automotive and 

home textiles sectors.

Schoeller is part of Indorama 

Holding, listed on the New York 

Alpaca NLS - Sustainability in focus

A
lpaca is a luxury fiber known for it softness, 
fineness and insulating properties, and has been 
successfully used by Schoeller in a variety of 
applications for some time. Alpaca fiber is not 

dyed but sorted according to color. This saves energy 

and time in production and is a huge advantage for 

sustainability or as Schoeller calls it: a New Level of 

Sustainability (NLS). Due to growing market interest, 

Alpaca NLS yarns are already available in various 

natural shades, such as white, beige and anthracite, 

for use in automotive or home textiles. Alpaca NLS 

yarn is natural and robust. It can be blended with 

recycled or other sustainable fibers, and is another step 

towards the full implementation of sustainability in the 

automotive sector and beyond.

Stock Exchange. In the yarn 

spinning sector, Schoeller and 

the Thai Indorama spinning mill 

have recently been joined by 

the Italian Tollegno company. 

Schoeller works with several 

research institutions and key 

customers to develop a variety of 

innovative yarns and blends for 

new applications. 

‘One of the most popular new 

yarns in our collection is Merino 

Hemp GOTS EXP,’ says Marco 

Zaffalon. This yarn is often used 

for textiles that are close to skin, 

especially for underwear. It is 

made of 80% extra-fine organic 

merino wool (EXP chlorine-free, 

mulesing-free) and 20% very fine 

hemp. Natural hemp is an excellent 

fiber for blending with extra-fine 

merino wool, giving the yarn a very 

soft, pleasant feel and is machine 

washable. It is available in Nm 48/1, 

48/2. More counts and blends will 

be available soon’. 

The fast-growing next-to-skin 

apparel sector continues to inspire 

manufacturers to develop new 

products in wool. ‘Our PROGRESS 

EXP yarn family combines Super 

Fine Merino and Tencel (1,4 dtex) 

as a sustainable blending partner. 

It offers excellent comfort and 

durability in the light to medium 

wear range and is naturally bio-

degradable,’ Marco Zaffalon 

continued. 

Alpaca fibre used on the seat shown 
using flat knit technology, is a further 

step towards fully implementing 
sustainability in the automotive sector

‘Merino wool, due to its 

hydrophobic fiber sheath, transfers 

some of the moisture to the 

Tencel fiber, which is a strong and 

efficient moisture buffer. Since 

wool still feels dry even when it has 

absorbed up to 30% moisture, the 

soft feel remains comfortable even 

when moisture levels are elevated. 

Tencel, on the other hand, is up to 

50% more absorbent than cotton 

and comes from sustainable and 

renewable sources. Demand for 

this type of yarn is growing rapidly, 

especially when offered with 

our EXP treatment. This allows 

garments to be washed multiple 

times, and is ideal for athleisure 

and sportswear’.

Schoeller has also further 

developed CLIMAYARN®, which 

combines the benefits of natural 

chlorine-free treated merino wool 

Merino Hemp GOTS EXP

with the strength of Polycolon. 

Polycolon is a high performance 

fiber that is moisture resistant, heat 

regulating and machine washable 

at 95°C and is now available in an 

even more sustainable version.  

CLIMAYARN® dries faster than 

comparable cotton products. It is 

an ideal yarn for socks, workwear 

and outerwear. It is also offered 

for Seamless and Warp Seamless 

applications as Nm 85/1 with CMP 

technology. 

To show how advanced the use of 

merino wool in combination with 

other fibers has become, Marco 

points to Schoeller’s FLAMESTOP® 

family of products. ‘This is a blend 

of 50% merino and 50% viscose 

FR (flame retardant). This yarn is 

used extensively for fabrics for 

fire-fighters and the military. It 

consists of Nm 40/1 Nm 50/1. 

Innovations such as Flamestop 

Power and Flamestop Antistatic 

offer significant improvements in 

abrasion resistance and durable 

antistatic properties. They meet 

ISO 11612 and are certified to 

OECO-TEX Standard 100, REACH 

and ZDHC.

‘Today environmental certification 

is essential for all types of 

functional and flat knit yarns. At 

Schoeller we have developed an 

Organic Tool Box to assist our 

customers make decisions based 

on the level of accreditation that 

best suits them. It is available 

online, helping our customers 

determine their individual 

sustainability level, from the 

highest GOTS and BlueSign level, 

to undyed colored wools, ZDHC, 

RWS and GRS, to the less stringent 

options,’ concludes Marco 

Zaffalon. 
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Pedro Otegui

C
onsumer buying patterns 

have been changing over 

time and Covid has been 

a factor in accelerating 

behavioural changes in 

retail clothing, interior 

textiles and upholstery. There is a 

noticeable move to natural fibres 

and leading manufacturers are 

even using wool fibre for new 

luxury car models. Fast fashion and 

one-season, throwaway garments 

are losing their appeal in favour 

of better quality and reduced 

environmental impact. 

‘We are excited to see the new 

mindful consumer building 

popularity in natural fibres such as 

wool’, says Pedro Otegui of Lanas 

Trinidad. ‘This fits well into the 

growing demand for sustainable 

fibre and the concept of a circular 

economy. The young and fashion- 

conscious retail consumer is 

attuned to issues around respect 

for the planet they will inherit.

‘Wool is well placed to take 

advantage of this growing demand 

for more earth-friendly products. 

Fairer environmental labelling on 

consumer products can only be a 

further benefit to the perception 

that wool is natural, biodegradable, 

and renewable’, he says. 

‘Textile manufacturers will need to 

source their fibre and tops from 

companies that can guarantee 

environmental certification to the 

highest standards and at Lanas 

Trinidad we are doing just that’. 

Lanas Trinidad was the first 

company in Latin America to 

be awarded by ANDE (Agencia 

Nacional para el Desarrollo 

Sostenible - National Agency 

for Sustainable Development) 

& PAGE UN (Partnership for 

Action on Green Economy - a 

United Nations program) with the 

Circular Economy Trophy. This 

award recognised Lanas Trinidad’s 

achievements in 100% waste water 

reuse, including in irrigation of its 

tree plantation, and recognition for 

reduced electricity use - 20-30% 

of electricity used to run the mill 

is derived from its own waste and 

renewable sources. The company 

has reduced its greenhouse 

gas emissions by 95%, and only 

uses non-mulesed wool in its 

production. Its scouring process 

only uses rain water. 

Pedro Otegui further comments 

that ‘it is no longer acceptable 

to kick this issue down the road 

and think it can be dealt with at 

some other time. Social justice 

and worker welfare, regenerative 

agriculture and animal welfare, 

are issues that the buyer at retail is 

demanding information about, for 

every garment they buy’.  

‘Our eco-friendly systems include 

strong animal welfare practices, 

concern for the environment and 

the well-being of our workers, 

and are integral aspects of our 

company’, he says. 

Lanas Trinidad makes wool tops 

ranging from 16.5 to 32 microns 

and offers bobbins or bumps of 

different weights, customised 

for its clients. The company also 

produces organic combed wool 

tops under GOTS-certification 

by Ecocert. It’s combed wool 

tops can be either RWS-certified 

(Responsible Wool Standard) by 

Textile Exchange and/or Nativa-

certified by Chargeurs. 

Scoured wool orders from Lanas 

Trinidad can also be GOTS-

certified by Ecocert, RWS-certified 

(Responsible Wool Standard) by 

Textile Exchange and/or Nativa-

certified by Chargeurs.  

Lanas Trinidad recently made 

major improvements to its 

scouring line, achieving better 

scouring outcomes. ‘Our wool 

scouring process is performed 

with biodegradable detergents. 

We wash our wool using our 

own water supply system that is 

wholly sourced from rainwater. 

Our reservoir has a capacity of 1 

million cubic metres of water that 

is supplied through an aqueduct 

some 7 km long. The water is 

natural and renewable’.

The company’s traceability 

system allows wool to be tracked 

throughout the industrial process, 

from the farm to the customer. 

‘Our industry needs to embrace 

the circular economy principles. 

This is precisely what brands 

and fashion industry designers, 

manufacturers, retailers and end 

consumers are demanding today’, 

he concludes. 

For more information:  

www.lanastrinidad.com

Turning up the popularity dial on natural fibres
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apping the Baltic region for the 

wool textile industry is somewhat 

like a cross between a puzzle 

and a Rubik’s cube. It does not 

easily open up for outsiders to 

understand the value-chain, how 

popular wool is for the industry 

and least of all what kind of wool is 

preferred. Except that use of local 

wool is rather low on the current 

trajectory.

It is important to establish, at the 

outset, that the Baltic region is 

more than the three Baltic states 

of Estonia, Latvia and Lithuania, 

and many tend to mix them up 

anyway. Adding to the confusion, 

Finland, the St. Petersburg region 

in Russia, Swedish Gotland, 

Poland and Germany all have a 

coastline on the Baltic Sea. While 

the majority of the population 

in Latvia and Lithuania is indeed 

defined as ‘Baltic people’, the 

majority in Estonia is culturally and 

linguistically much more closely 

related to the Finns.

Between around 1918 and 1940 

the three Baltic States were 

independent, but after the Nazi 

occupation during World War II, 

they became part of the Soviet 

Union, and this is where the textile 

history emerges. Today’s Lithuania 

became the industrial textile 

powerhouse of the region. This 

meant that the Soviet authorities 

built up immense textile factories 

BALTICS spinning a new story M
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in Lithuania, factories that supplied 

the communist country with all the 

textiles they needed. This included 

textiles made from wool, cotton, 

viscose and linen as the main raw 

material for the region.

The Baltic states became 

independent over several 

years and campaigns, and the 

last Soviet troops left in 1994; 

however, the Soviet Union 

recognized their independence 

on September 6th 1991. And thus, 

the dismantling of the textile 

industry began. As Lithuania had 

been the geographical industrial 

hub, the country retained its 

textile knowledge, although the 

large industrial mills of the past 

have been divided into smaller 

operations. 

Of course, this coincided with 

the textile industry also moving 

to the Far East, chasing cheaper 

production, a global push that 

started in 1972, when Nixon and 

Mao shook hands and agreed that 

China would supply the US with 

cheap products. Twenty years later 

this trend coincided with the rise 

of fast fashion – which exploded 

in the late 1990s – and made it 

harder than ever for the Baltics to 

compete with the Far East.

However, Lithuania, in particular, 

did. There was and still is a tourism 

trade for woolen, knitted mittens 

and traditional products. This is 

so for all the Baltic countries. But 

these products are not always 

produced with local wool. Most 

of the Baltic value chain relies on 

imported raw material (except for 

linen), and local spinners have no 

access to local farms or sheep 

herds. The whole infrastructure of 

wool stations was – as in most of 

Europe – eradicated. 

Creating global value chains 

has been an important idea for 

world peace. Russia’s invasion of 

Ukraine created a major question 

mark around this. Of course, the 

pandemic that predated the war, 

started to upend this logic. On that 

note; let’s explore the Baltics! 

Lithuania is the power-house of 

the three countries. Everyone I 

interviewed to spoke highly of the 

technical quality, the knowledge 

upheld, and everything embedded 

in the industry. And the country 

has, so far, delivered on two fronts. 

One is for companies who would 

like to outsource more locally (in 

the Northern European region) 

but the other is something that 

is rather new and perhaps both a 

step back and a step forward. It is 

all about free economic zones. 

is hard to get a good over-view. A 

recent study-trip to Estonia, hosted 

by Ave Matsin and the Baltic 

Wool network, visited several key 

operations, including Aade Lõng 

spinning mill, situated in the small 

village Raasiku in North Estonia, 

I would say the spinning mill was 

mid-sized, said Ingvild Espelien, 

who has a small spinning mill in 

Norway and who participated. 

They produce around 12 tons of 

yarn per year. Most of the wool is 

from either Britain or New Zealand, 

scoured and dyed as tops in 

Belgium; locally from Estonia there 

is less than 1 ton. The production 

has decreased significantly due 

to Covid, as the main buyers of 

items made from woolen yarn, 

such as the traditional mittens, are 

tourists. Production plummeted. 

Six years ago the production was 

40 tons per year. Eight small mills 

work mainly with local wool, and 

produced somewhere between 0,5 

to 3 tons per year.

‘We also visited two knitting 

factories, where we saw typical 

products that are outsourced from 

other labels in the Nordics,’ she 

explains. Knittex, one of the two, 

produce around 50 000 traditional 

knitted sweaters and cardigans for 

the Scandinavian market per year, 

mainly for four different Norwegian 

companies. However, they also knit 

for new Estonian designer knitting 

brands and have developed their 

own baby clothing brand Wool 

in Love, made with Italian merino 

yarns. The family-owned company 

started around 2006 after the 

shut-down of the large Soviet-

period operations. In 2018 they 

employed 20.

Woolish is the other company and 

is also family owned, with its main 

offices in Tallin and production in 

Viljandi. It has roots back partly to 

Soviet times and partly even older.  

They mainly produce their own 

colorful and popular brand and 

also outsource knitting outside of 

interest in producing more locally 

in Europe, in light of disrupted 

value- chains. They cooperate 

with the Danish furniture textile 

company Gabriel on wool dyeing. 

Gabriel is also a large force in 

Lithuania, with its own production 

facility.

Another Norwegian company to 

choose a similar path of owning 

its own facility in the Baltics has 

chosen the Estonian town of 

Valga, on the Latvian border (the 

town is called Valka on the Latvian 

side), for its sports and leisure-

wear company, Aclima. They also 

have a subdivision that delivers 

uniforms to the military, police-

forces and others with wool as 

a main ingredient. When Aclima 

closed down operations in Norway 

around 1999, Aclima Baltic was 

established. 2021 saw the latest 

new factory for cut-and-sew, 

a rather large facility for Valga. 

Kari Høgemo, who is responsible 

for the Estonian facility with its 

70 employees, explains: -‘We 

find Estonia an easy country to 

work in, as our cultures are very 

similar. We also have some smaller 

out-sourced operations in the 

two other Baltic countries and in 

Poland, where Südwolle spins our 

yarns and some of the knitting is 

done. Vlnap also delivers yarns, 

and in both cases we have control 

over the wool sourcing ourselves. 

Some of the knitting also takes 

place in Denmark.’

Høgemo says for an Estonian 

operation, they are fairly large. 

There are many cut-and-sew 

facilities here that are small, family-

operated operations, with around 

10-15 employees, she explains. 

This may be part of the reason it 

It is actually a Norwegian wool-

company that has moved the 

dial. The incredible technical 

knowledge has been a major driver 

for Devold; as have the two-digit 

pay increases the Baltic countries 

have sustained. Devold aims to 

swallow the increase. Other actors 

are now considering – again – the 

Far East. Devold, since its start in 

1853, had its production close to 

the northwestern town of Molde 

in Norway; however, in 2015 

they opened their own factory 

in Lithuania’s fifth largest city, 

Panevezys, after having moved 

production to Lithuania around 

year 2000. 

Tor Jonsson currently runs the 

factory and worked closely 

with the authorities to establish 

Panevezys as one of the seven free 

economic zones, the others being 

Klaipeda, Marijampole, Kaunas, 

Kedainiai, Panevezys, Sauliai and 

Akmene (https://investlithuania.

com/free-economic-zones/). 

At the Devold factory, over 300 

employees work in production 

and quality control of Merino 

wool products at all stages. The 

in-house laboratory facility tests 

tensile strength, fineness and 

other wool properties, and the 

tests happen all through the 

production- process. This is, of 

course, again based on the unique 

technical competence in the 

region.

Devold sources their wool directly 

from farms and imports around 

4-500 tons of finished wool yarns. 

Wool production is therefore 

important for the region, Jonsson 

underlines. According to Jonsson, 

Covid and the war in Ukraine has 

also brought about a renewed 

Garlita Co-100% Ultra-fine merino (14.5 micron),  
NM50/2, Knitted on 16GG STOLL

Woolish Co-100% merino wool knitwear
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Estonia. Their machinery is very 

modern and their humorous take 

with bright colors is popular both 

in the local market and for tourists, 

and their throws are famous. 

Ukraine and Poland are two nearby 

countries where production is 

outsourced. The increase in local 

labour costs is one reason. 

Baltic manufacturers are facing 

increases in energy- costs due 

to EU boycotts of Russian oil and 

gas.  The industry is also finding 

it hard to recruit young people to 

industrial production. They want to 

be designers, not factory workers.

How is the use of the indigenous, 

local wool? Well, as the IWTO 

has Lithuania at 9th place on 

the global list of wool importers, 

the region does seem to be a 

major consumer of non-local 

wools. During the Baltic Wool 

Conference (which took place 

on Gotland, a Swedish island, not 

in a Baltic country) in the fall of 

2020, lecturer Ave Matsin from the 

University of Tartu claimed that 

somewhere between 85% - 90% 

of Estonian wool is destroyed or 

wasted, based on figures from the 

‘Wool Industry Development Plan 

2016-2036’ written in 2015 by a 

voluntary working group at the 

Estonian Sheep and Goat Breeders 

Association. These numbers can 

most probably be extrapolated 

to the two other Baltic countries. 

However, lately there has been a 

change of heart. ‘All our art and 

craft schools try to find a new life 

for local wool,’ explains Matsin, 

who herself has been a champion 

of projects involving better use of 

local wool. 

The massive imports of wool 

and wool yarns to the region 

are reflected in large operations 

such as Garlita, OmniTexas and 

Utenos Trikotazas. The latter is a 

vertically integrated jersey- fabrics 

and on-demand ready-to-wear 

manufacturer with a focus on 

certifications and environmental 

issues and zero-waste, top quality 

yarns. It has a large collection of 

its own wool fabric and finished 

products for Nordic brands, 

such as Northern Playground. In 

business since 1967, this is the 

largest jersey producer in the 

Baltics and Central-Eastern Europe, 

with 1050 in-house employees. 

Close to half of their raw material 

is wool, either in innovative wool-

blends or pure Merino wool. They 

supply GOTS certified organic 

wool, alongside other certification 

schemes such as RWS.  

OmniTexas markets itself as a 

full-service manufacturer for those 

sourcing inside the region, and 

their operation in Kaunas boasts 

a capacity of 3 million garments, 

700 tons of knitted fabric and a 

turnover of 15 million euros per 

year. They started manufacturing 

socks in 1928 (in cotton and silk) 

and since the dissolving of the 

Soviet Union have bought several 

other companies such as cut-

and-sew, and dyeing and finishing, 

and now use mainly cotton and 

wool in their products, but also 

hemp, viscose and polyester. 

2022 saw the company moving 

into a new knitting house with 30 

different kinds of circular knitting- 

machines. 

There are, of course, also a myriad 

of smaller production units with 

around 30-40 employees, that 

cater to more boutique brands. 

Latvia has also been a major textile 

hub, with large factories under 

Soviet rule, but they have all been 

broken down into much smaller 

facilities since the 1990s. Danish 

and Swedish brands have moved 

both production and some of 

their finishing processes to this 

country. The Swedish blanket 

and throw producer Klippan, 

established in 1879, has moved 

all its production to Riga in Latvia. 

They were originally a woolen 

mill, but their products now also 

include cotton and linen throws. 

The Latvian company Limbatzu 

tine, situated in Limbazi, works in 

the same landscape with colorful 

wool throws, but also fabrics for 

traditional dress. 

Limbazu tine has recently been 

part of an Interreg Estonia-Latvia 

project called “Revival of Industrial 

heritage for tourism development”. 

The aim of the project was to 

promote awareness of industrial 

heritage values and develop 

industrial heritage sites. This is 

becoming an increasingly popular 

tourist destination. Seeing historic 

equipment actually producing 

modern yarns is quite an attraction. 

The history of old, big wool 

factories goes back as far as 1819 

for Narva wool mill, to 1829 for 

Kärdla wool mill and 1833 for Sindi 

wool mill, explains Matsin. They 

have all now closed. However an 

old wool mill, Hiiu Vill on the island 

Hiiumaa (Dagö), produces around 

3 tons of yarn per year and only 

from local wool from the region, 

and mainly using yarn for their own 

production. 

There is also an increase in 

sustainable practices into the 

heritage focus. Høgemo explains 

that as part of Aclima’s push, all 

Savitas is one such company 

based in Siauliai, halfway between 

Klaipeda and Kaunas, but further 

inland. Speaking to designer Mette 

Møller, who has been a client there 

since early 2000, she cannot say 

enough about the level of service 

and professionalism she feels these 

small operations provide. ‘While 

price increases have been large’, 

she says, ‘the result is that I have 

switched from selling through 

other stores to only selling online 

and in my own store. That way 

contact is also direct with my 

consumer, so I can explain to them 

how to take care of their garments 

in the most appropriate way. So, 

they understand the decisions 

I make when sourcing, which 

includes avoiding synthetics. I want 

my wool and mohair products to 

be 100% made from those fibers’. 

Companies in this region are keen 

to stress the anti-bacterial and 

insect-repelling finishes they use. 

But it is interesting to note that 

on one hand these finishes are 

increasingly problematic as more 

and more bacteria are becoming 

resistant to treatment in hospitals, 

and on the other hand and most 

importantly, most bacteria and 

microbes are benign and human 

friends.

Heading back to the Lithuanian 

town of Marijampole, the Vernitas 

spinning mill, spins New Zealand, 

South American and Australian 

wool, in both woolen and worsted, 

as well as cotton, synthetic 

and blended yarns. With 500 

employees the operation ranks as 

one of the larger ones in Europe. 

It was established in 1975, under 

Soviet rule, as Kapsukas High Bulk 

Yarn Factory. 
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“It is actually a Norwegian wool-company  
that has moved the dial. The incredible technical knowledge  

has been a major driver for Devold ”
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their 100% wool cut-offs are being 

recycled back in the production, 

and sorted in colours so that there 

is no need to re-dye. In another 

project with Ocean Rev, a research 

ship financed by Norway’s richest 

philanthropist, all the uniforms 

will be produced in cooperation 

by Aclima and Kameleon, another, 

much smaller cut-and-sew 

operation in Lithuania. The object 

here is to avoid all fossil-fuel 

based fibers. So the search is on 

for alternatives, such as seaweed-

based fibers, to mix with the wool. 

The Norwegian woman who 

heads this project, Anne Slaaen, 

works with several other smaller 

labels and also the sewing and 

embroidering of national costumes 

(bunads) for the Norwegian 

Husfliden (sales cooperative for 

handcrafted artisanal items). This 

national dress is mainly in woolen 

woven materials with wool yarn 

embroideries. Slaaen bought her 

cut-and-sew business in 2012 

after working with them for several 

years, and today has 28 employees 

and three freelance embroiderers. 

‘I am very impressed with the 

quality of the workmanship, how 

well versed they are in grading 

sizes. How they know every 

single potential problem that will 

detract from or enhance the end-

product; they have this ingrained 

in their training, says Slaaen. Other 

producers of this type of national 

dress have also moved their 

operations to this region and have 

similar sized operations.

Thus, the old and the new meet – 

in the Baltics.

“Utenos Trikotazas is a vertically integrated jersey-fabrics  

and on-demand ready-to-wear manufacturer with a focus on 

certifications and environmental issues and zero-waste”



76  |  wool2yarnglobal 2022 wool2yarnglobal 2022  |  77

buying less, buying better
The European Union is calling for a more focused circular economy and this 

includes mandatory minimum use of recycled fibres by 2030. Controlling the 

release of microplastics and improving global labour conditions in the garment 

industry is also on the list. Around 75% of all clothing and textiles used in the 

EU is imported. According to the European Commission, the 27-nation bloc 

imported over €80 billion in clothes in 2019, mainly from China, Bangladesh 

and Turkey. The average consumer throws away 11kg of textiles a year. 

 For yoga, home wear ,  office,  and  party - 60% wool and 40% TencelT he consumer views and values 

around clothing is changing’, 

says Rita Haselvander, 

CEO of Garlita in 

Lithuania. ‘Many are moving 

away from cheap, fast 

fashion to quality, durability, 

and eco-responsibility. The 

textile industry chain from 

wool grower to retail brands 

is taking note.  

‘The demand for natural 

and certified fibre is growing 

steadily, as well as increased 

demand by  manufacturers 

in Europe to source locally. 

As a knitwear manufacturer we 

are in the middle of the block 

chain and feel this change quite 

clearly’. 

Garlita manufactures 

innovative knitwear 

and services major 

international fashion 

brands. Its knitwear 

range includes 

womenswear, menswear, and childrenswear, 

including uniforms. The company employs 

more than 170 people.

‘The textile industry cannot continue to 

produce poor quality, synthetic throw-away 

garments that are neither recyclable nor 

biodegradable’, Rita continues.  ‘We 

simply cannot toss out the contents 

of our wardrobe with the change of 

every season.  Wool fibre ticks the 

boxes in functionality, sustainability, 

and longevity, and this is why we 

use wool in most of our production.  

‘Today the consumer is prepared to 

pay more for quality and durability, and 

this will enable all in the supply chain 

to work with better margins, creating 

opportunities for better quality and 

innovation and still generate a 

reasonable return for all.

‘So can we create an outfit that 

can be worn for 

exercise that 

is also suitable 

for comfortable 

office-wear 

and extend into casual evening-

wear?  ‘Yes we can. Consumers 

want fewer garments, but with 

more variable functionality, to be 

purpose-made for multiple uses, 

and still look good, feel good, and 

create less waste and pollution. We 

have designed and manufactured 

fashion wear that can be worn for 

yoga, at home, in the office, and 

to parties, that is made from 60% 

wool and 40% Tencel.

‘Our aim is to be a waste-free 

textile manufacturer. Most of 

our production is made of wool 

or Tencel, both of which are 

biodegradable. We use seamless 

technology in our production 

to create a single garment 

with minimal or no cutting and 

sewing process. This technology 

eliminates waste and saves 

production time and cost. In 

addition, the technology offers the 

consumer a more comfort fit.’ 

Garlita’s production process 

uses Washingballs, an organic-

certified washing technique that 

reduces the amount of water 

needed by 70% and avoids the 

use of chemicals, such as soap, 

detergent, silicone agents or 

paraffin. 

‘We have invested in energy-saving 

technology, including the newest 

knitting machines with low or zero 

waste, generating our own solar 

powered electricity, and using less 

water in our felting and knitting 

processes,’ she says about Garlita’s Rita Haselvander

environmental advances. ‘The idea 

that wool garments are specific to 

winter-wear is long gone. Today 

wool is used in t-shirts and next-

to-skin wear, for any season and 

for any occasion.  Our customers, 

including major retail brands, are 

using wool in many collection 

categories for all seasons’.  

‘So, sourcing the right wool is 

the initial primary objective to 

our knitting production. We use 

Nativa wool certification and offer 

accreditations such as GOTS and 

RWS. Our vision does not stop with 

the right fibre. 

‘The clothes we choose to wear 

say a lot about the world we live 

in. Our industry plays a big role in 

the direction this takes and we take 

this responsibility seriously’, she 

says.  
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quantity of water, and even this 

water is re-used to clean the pipes. 

The single-pipe line integrated into 

our automatic systems guarantee 

that it is free from contamination, 

flexible, and water consumption 

is reduced’, comments Filippo 

Lanaro.  

All Lawer systems are modular 

and can be bought separately, 

according to customer 

requirement. 

The level of automation can also 

be tailored to each customer 

as needed. The semi-automatic 

options allow for some staff 

involvement, compared to no 

staffing required for fully automatic 

options. 

Visit Lawer’s latest dye dispensing 

systems at ITMA Milan 2023.

For more information about these 

systems please contact Filippo 

Lanero at sales@lawer.com

The automatic powder dyestuff weighing and dissolving system 
automatically weighs and dissolves small quantities of powder dyestuff, 
preparing liquid solutions to be dispensed into laboratory, sampling and 

production dyeing machines. The system can be connected  
to the laboratory machine mod. TD-MATIC which automatically  

prepares standard solutions [gr/L ratios]

Mundotextil in Portugal and others 

in Bulgaria, Turkey, Pakistan, 

France, UK, and the USA. Lawer is 

also active in China, Bangladesh, 

and India.

In the past two years Lawer has 

installed full robotized systems In 

India for Colortone Textile and Birla 

Group Textile, for Gadoon Textile 

in Pakistan, and Lanificio Piacenza 

and Tintoria Di Verrone in Italy.

‘For us, Covid has proven the 

benefit of having a wide network 

of offices and agents in many 

countries, with technical people on 

the ground. During the pandemic, 

when travel was not possible, 

and we had urgent installations 

to complete, it was this presence 

in countries such as the USA, 

China and Turkey, that made 

uninterrupted installations and on-

site repairs possible. 

‘We are acutely aware that during 

the last couple of years consumer 

interest in eco-friendly textiles 

has  actually increased. Lock-

downs have focused attention 

on choosing the right fibre for 

specific clothing needs as well as 

drawing attention to questions 

around fibre origin, manufacturing 

practices, and of course the 

dyeing and colour impacts on the 

environment. 

‘Our latest innovation in fully 

automated systems play an 

important part in minimizing 

the harmful impact on the 

environment from dyeing 

processes and for this we have 

been awarded Green Label-

Environmental Certification. 

‘Our automatic and semi-

automatic systems use a small 

The TD-LAB employs a high speed 
robotized arm for bottler handling 

and monopipette placement.  
It dispenses into laboratory beakers 

or directly into sample or 
production machines.

Filippo Lanaro

LAWER DISPENSING 
SYSTEMS IN DEMAND

S
pinners and weavers that 

have installed automated 

dye dispensing systems 

point to the benefits in 

colour consistency, staff 

safety, savings in energy and water 

use and waste reduction. Lawer 

has been a pioneer in this field. 

Filippo Lanaro, director of Lawer 

SpA at the company head office 

and manufacturing plant in Biella 

Italy, explains.

‘Every chain in the wool industry 

is working hard to be more eco- 

friendly and wool dyeing processes 

are no exception.  Traditional, 

manual dyeing techniques are 

no longer acceptable in most 

developed countries,’ says Filippo 

Lanaro. Environmental compliance 

requirements are now enforced 

by strict European regulations and 

automated dispensing systems are 

standard for leading manufacturers 

in Europe, the USA, and now 

increasingly in China. 

‘When quality and precision in 

colour is achieved at the laboratory 

stage all other processes will 

follow. It is imperative to get that 

right’, Filippo Lanaro continues. 

‘Our systems provide accurate 

monitoring throughout the dyeing 

process.  The repeatability of the 

recipes from one batch to another 

and data retention for any future 

production are fundamental for 

any textile company today. We 

supply the textile industry with 

products, solutions and services to 

increase the reliability, safety, and 

efficiency of dosing and dispensing 

operations for powder and 

liquid dyes. Our new-generation 

automated colour kitchen creates 

dyeing processes that are safer and 

more environmentally sustainable’.

Lawer dye dispensers are used 

by Italian yarn manufacturers 

including Zegna Baruffa and 

Ermenegildo Zegna, as well as 

Marzotto in the Czech Republic, 

by: Victor Chesky
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transitioning away from coal and gas to renewably 

sourced electricity, and meeting the expectations 

of the global supply chain for products that 

are better for the planet. This initiative will not 

only support the sustainability credentials of 

WoolWorks but further enhance the credentials 

of New Zealand wool, New Zealand’s Original 

Carbon Fibre, through this important early-stage 

value-add process, providing lower-carbon 

opportunities for participants right through the 

global wool supply chain.’ 

WoolWorks has recently been successful in 

registering carbon emission reduction targets with 

reputable Science Based Targets initiative (SBTi) 

that is focused on driving ambitious global climate 

change. ‘This provides a significant opportunity 

for wool, woolgrease or derived products via 

WoolWorks to align with other SBTi committed 

supply chain partners and work together to deliver 

better product outcomes,’ he comments. 

SBTi includes high-profile global companies and 

brands such as Apple and Tesla. The SBTi is a 

partnership between Carbon Disclosure Project 

(CDP), the United Nations Global Compact, World 

Resources Institute (WRI) and the World- Wide 

Fund for Nature (WWF). 

WoolWorks also runs a strictly controlled water 

usage program at all sites. ‘Water usage is carefully 

controlled and we are actively working to improve 

our water utilisation and recycling, and recovering 

more components from our waste stream, all in 

an effort to move closer towards a closed loop 

system. Our total useful energy levels are global 

best practice. In addition to the on-site processing 

efficiencies, the company is focused on looking 

after our people, who every day are driving our 

sustainability efforts and gains,’ Nigel explains.

WoolWorks is also a strong supporter of a recent 

pan-industry initiative to introduce the New 

Zealand Farm Assurance Program (NZFAP), a 

national standard for New Zealand wool. ‘For 

many years now the New Zealand wool industry 

has been receiving clear signals from its customer 

base that environmental accreditation and wool 

certification is important and we are proud to be 

part of this next step forward’, he concludes.

NZWTA Ltd Wool Trade Diary
The 2022/23 edition 

of the NZWTA Ltd 

Wool Trade Diary 

is now available. 

This easy to use 

diary is the go to 

source of contacts 

for connecting with 

the various sectors 

of the New Zealand 

industry. 

The Trade Diary 

includes: 

• Dates and rostered  

volumes of national wool auctions 

• A comprehensive list of NZWTA and 

wool industry contacts to assist local and 

international communications 

• Staff contacts

• Great photography

A copy of the NZWTA diary can be obtained by 

emailing testing@nzwta.co.nz or via the website 

www.nzwta.co.nz 

Document security
Certificate verification has been a popular service 

offered through the NZWTA website. Purchasers 

of wool can verify the certificates they have been 

sent by fax or email, to ensure they are genuine 

certificates.  This process can be accessed on 

the website by entering the test number and the 

verification code from the copy of the certificate.  

A secure copy of the certificate will be emailed 

back to the purchaser. 

NZWTA website
The NZWTA website has enjoyed a refresh. The 

new website showcases Textiles and Materials 

business and provides easy access to the industry 

leading MyWTA portal and certificate verification 

services. 

Team profiles can be found under About Us and 

you are one click away from a Fleece Test request, 

Import Permit, or Technical Data. nzwta.co.nz 

Setting the Standard
in Wool and Textile

Measurement

22 Bridge Street, PO Box 12065
Ahuriri, Napier 4144, New Zealand

Phone: +64 6 835 1086, Fax: +64 6 835 6473
Email: testing@nzwta.co.nz

Website: www.nzwta.co.nz   www.nzwta.com

WOOL TRADE DIARY 2022 - 2023

W
oolWorks is the sole 

provider of scouring 

services in New Zealand, 

operating the two 

largest woolscours in the world, 

processing 100,000,000 greasy 

kilograms of wool, ranging from 

superfine Merino to crossbred. 

It scours 76% of all New Zealand 

wool; the remaining 24% is 

exported as greasy. WoolWorks 

has been increasing its investment 

in sustainability initiatives and 

decarbonising its production at its 

sites in Napier and Timaru.

‘Back in early 2021 we began our 

drive to greatly reduce the carbon 

emissions of our operations,’ says 

Nigel Hales, CEO of WoolWorks. 

‘Last year we commenced an 

extensive project to decarbonise 

our Timaru site, reducing CO2 

emissions from 13,000T to 2,000T 

per year. This project will be 

delivered in early 2023 and reduce 

our Timaru CO2 emissions by a 

staggering 85%.’

‘Rather than planting our way out 

of the climate change problem 

with pine trees to offset our 

greenhouse gas emissions, we 

are choosing to do the right thing 

by the environment and by our 

overall sheep and wool industry - 

investing to innovate and reduce 

our emissions,’ he says.

In April 2022 WoolWorks 

commenced the decarbonising 

program at its Awatoto site in 

Napier. Nigel comments, ‘This 

project has the support of the 

New Zealand Government and 

we will reduce our emissions 

by 25% at this site. We firmly 

believe that an ongoing focus 

on the environment, efficiency 

of our operations, and creating 

an inclusive culture for our 

workplaces will make us a stronger 

partner for the New Zealand wool 

industry going forward. We will 

continue work to reduce our 

carbon footprint.’

‘We are firmly committed to 

WoolWorks is replacing its gas-fired boiler with a modern efficient hot water heat pump to reducing its  
Awatoto sites carbon emissions. From left, WoolWorks CEO Nigel Hales, Maja Sliwinski and  

Neil Vinson, of company part-owner Tanarra Capital Partners, and Rosstan Mazey

NZ wool scourer decarbonises
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On top of Covid restrictions, Argentina 

has been affected by economic woes. 

Political instability and high inflation 

has impacted on every aspect of life in 

Argentina. ‘Although day-to-day trading 

conditions have been challenging, 

wool growers in Argentina have experienced a good 

season in USD terms’, says Mariano Guerra Trading 

Manager of Lempriere Argentina.

Argentina is the fifth largest wool producing country 

in the world with an annual production of around 

Non-mulesed, RWS, and  
GOTS wools from Argentina

38,000 tons of greasy wool. Some 21,000 tons of 

greasy wool is exported every year. 

Mariano Guerra had this to say about the main reason 

for continuing demand for Argentine wool. 

‘The continuing strong demand for our wool is 

underpinned by our ability to provide non- mulesed 

wool that is GOTS and RWS certified. Argentine wool 

growers backed environmental certifications as early 

as 2008. It started in Patagonia where our best wools 

are grown but now wool growers throughout the 

country are also embracing this initiative. 

‘The demand for RWS and certified wool is also 

increasing every year. Previously we saw demand 

from Europe; today this demand is also coming 

from China and India. Customers are increasingly 

interested in the story behind the product. They 

ask about the wool grower, and they want to know 

that the wool is grown ethically. We can provide 

these back stories to assist our customers with their 

marketing strategies, as we have been buying wool 

from the same farmers for decades, and have access 

to the best wool in Argentina’. 

The wool season in Argentina runs from August – 

December and most wool growers shear once a year. 

‘It is a short wool growing season and the best wool 

sells out quickly’, says Mariano Guerra. ‘We encourage 

our customers to place their orders early in the 

season. At present the biggest demand is for 19.5 

micron wool and tops. Customers also want low VM 

and good colour, and we can provide that as well’.

As well as greasy wool Lempriere Argentina also 

exports Argentine tops. ‘This aspect of our business 

has been increasing steadily. Our top is manufactured 

locally and all is exported with RWS or GOTS 

certification’.

Claudio Ulrich and Mariano Guerra can be contacted 

at trading@lflsa.com.ar

For Results you can Trust

ARGENTINA

Claudio Ulrich (left) and Mariano Guerra
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Friedrich Sturm GmbH & Co KG has exported different 
types of Northern German greasy wool (27,5– 37 mi-

crons) to world markets for more than 40 years. 
We select wool directly from farms – no mixing, no 
blending. Our wool is sorted and tested by WTAE. 

We guarantee our clients that their requirements will 
be fully met in terms of quality, delivery,  

and documentation.

Exporting the best of 
GERMAN WOOL  

since 1962

Bornkamp 2, 25364 Osterhorn 
Tel. +49-4127-97980 • Fax +49-4127-979899
E-mail: jrs@frsturm.com or sturm@frsturm.com

www.frsturm.com

F
inding markets for the use of 

coarser European wools is 

an ongoing challenge’, says 

John Semmelhaak of Friedrich 

Sturm. ‘The Covid pandemic 

posed yet more obstacles for 

us in Germany. But it has also 

encouraged us to think outside the 

square, and so we are placing a 

greater focus on local and regional 

supply chains. As logistics continue 

to cause disruption, relying on 

farms close to home makes sense’. 

‘Germany has a long history 

in wool growing and textile 

manufacturing, so it is not 

surprising that we should try to 

develop demand for our wool 

closer to home, here in Germany, 

and in neighbouring European 

countries’, John Semmelhaak says.

‘After two years of Covid 

disruptions we had to start from 

scratch to build demand for 

our German wools with local 

manufacturers. We had to re-build 

supply and production chains 

and reconnect and educate those 

manufacturers about the benefits 

of wool fibre’. 

‘Fortunately there is increased 

demand from retail consumers 

for natural fibres in interior 

textiles and in clothing. This has 

made our job a little easier with 

local manufacturers as they 

also become more interested 

in natural fibres such as wool. 

A greater appreciation for the 

superior properties of coarse wool 

compared to man-made materials 

is growing, especially for insulation, 

and a wide range of applications 

are emerging in almost all sectors, 

beyond the traditional use in 

carpets.

‘Last year Sturm Wool partnered 

with Nordwolle, a German 

manufacturer of high-quality 

outdoor clothing and bedding 

products. Historically, Nordwolle 

focused on old, local and coloured 

wools. Today it uses quality 

German wool to manufacture 

on a larger scale, selling to 

retail consumers, who demand 

sustainable, durable products 

that are also fashionable. This fit 

perfectly into this drive to create 

better, and more commercial 

opportunities for growers of 

German wool’, he says.  

Joachim Schulz, director of 

Wagenfelder Spinning Group in 

Germany, is a major shareholder of 

(VLNAP) in the Czech Republic. It 

manufactures ecru and coloured 

yarns from nm 7 up to nm 90. He 

is also a great supporter of German 

wools. ‘For some years now, and 

especially since the outbreak of 

the pandemic, a re-think in society 

has been taking place strongly 

influenced by the climate debates. 

This supports interest in natural 

fibres that are sustainable and can 

be sourced locally. The current 

logistics issues have also focused 

manufacturers like us on securing 

the supply of raw material, so 

sourcing locally makes good 

sense’.  

Joachim Schulz further comments 

that ‘we need to preserve local 

wool growing industries in Europe, 

including in Germany. This will only 

be possible if we support the local 

wool growers and use their wool 

in our production. We may need to 

consider setting up local scouring 

and processing in Germany to 

facilitate this future’. 

‘We have found that native German wools blend 

very well with New Zealand wool, and that, 

we feel, will help us create new products and 

new possibilities. When we present ideas about 

native German wools to our customers and 
designers they are very receptive. This was not 
the case in the past’, says Joachim Schulz. Today 
wool accreditations such as Cradle to Cradle 
certification are very important and German 
wool is particularly well positioned to provide 
to these standards. Non-mulesing is a minimal 
requirement today and again German wool can 
accommodate this animal welfare feature. 

‘The transport industry is also looking to wool for 
a variety of applications for upholstery and interior 
linings. Quality German wool blended with other 
wools is very appropriate for this use and there is 
interest from big car producers, showing interest 
in wool in particular. So wool has very good 
opportunities in this sector’, remarks Joachim 
Schulz.

‘Another area where wool is finding traction is in 
uniforms, particularly for protective wear. This 
demand has been increasing for a while, but 
during and just past Covid it has been increasing 
more noticeably. Specialised yarn for protective 
wear and uniforms is becoming a stand-alone 
industry, coming out of the shadows of fashion 
and commercial textiles. This is an area where 
consistent demand can be sustained long-term, 
unlike fashion that can be a very changeable 
sector within the industry. 

‘We would like to encourage younger people to 
be involved in the industry to learn wool growing 
and sorting techniques, and to advocate the 
qualities of this sustainable, durable, functional 
fibre to their peers. Protecting the world from 
plastic pollution and replacing synthetic textiles 
with woollen textiles also puts wool in a very good 
position and as a company VLNAP is working to 
assist in this space. I see a very positive future for 
wool fibre’, Joachim Schulz comments. 

John Semmelhaak adds that ‘we are convinced 
there is still great potential for wool and we look 
forward to new contacts with parties interested 
in developing more uses for this natural fibre in a 
variety of products’.

Making good use of German wool

John Semmelhaak with German 
Wool at Friedrich Sturm warehouse  

outside Hamburg

Joachim Schulz, director of 
Wagenfelder Spinning Group in 

Germany
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S
GS has been testing wool 
for over 50 years and is the 
only global laboratory and 
inspection organisation 
that provides services from 

the farm all the way to finished 
garments. It provides testing and 
certification services for greasy 
and scoured wool and alpaca 
anywhere in the world.

‘It doesn’t matter where you grow 
wool, there should be an SGS 
office nearby’, says Jeremy Wear at 
SGS NZ. ‘We have offices in almost 
every place that grows wool and 
alpaca and other animal and 
natural fibres so that independent 
sampling or guidance is always 
available. Our online system 
complements this service, with 
very simple instructions and easy 
credit card payment.’ 

Accurate fibre testing is 
important to the grower and the 
manufacturer. SGS provides an 
extensive range of accredited tests. 
‘Our wool testing services are a 
necessary tool in reducing risk 
in wool processing. Many wool 
growers, cooperatives, traders, 
and processors recognise that 
they will receive a premium price 

America. ‘We have an extensive 
service operating for wool exports 
from Peru and I can arrange 
independent sampling and testing 
in other parts of the continent via 
our offices,’ says Mariela Llaja.

Will Xu is the SGS China Central 
Region Inspection Manager (will.
xu@sgs.com +86-25-83466455). 
He controls queries and wool 
sampling activities from SGS 
Nanjing office. 

Alpaca Testing
SGS offers Alpaca breeders, and 

exporters and processors of Alpaca 

fibre, a specially-designed online 

testing service. It is accessible, easy 

to use, and results are both quick 

and cost-effective.

Alpaca breeders in North 

and South America, Europe, 

Scandinavia and Australasia are 

using this service in increasing 

numbers. Fleece Testing uses 
samples clipped from individual 
animals, and with a variety of 
specifically-designed methods 
it provides the best information 
for breeding stud sale selection 
purposes. The SGS EPD method 
is designed to measure only the 
genetic potential of the animals 
independent of environmental and 
growth effects, and is used by the 
members of the largest Alpaca 
animal registry in the USA. 

For SGS on-line wool testing 
services -  
https://onlinestore.sgs.com/nz 
Jeremy’s team can be contacted at  
woolonline@sgs.com  
Mariela in Peru can be contacted at  
mariela.llaja@sgs.com or  
+511 5171900

Jeremy Wear – Natural 
Resources Business Mgr, 

Wool Testing Services

WE SPEAK YOUR LANGUAGE

QUALITY

TRUST

AUTHENTICITY

MAKING THE
DIFFERENCE

WOOL

DELIVERING HIGH QUALITY
Recognized as the global benchmark for quality and integrity. With more 

and laboratories around the world. Our solutions include: 

nz.wool@sgs.com
www.wooltesting.sgs.com

SGS Agriculture & Food

SGS Online Shop

CONTACT US
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SGS Wool Testing Services
46-48 Kemp Street, Kilbirnie
P.O. Box 15062
Miramar, Wellington,  
New Zealand
+ 64 4 387 8565
Mariela Llaja in Peru can be 
contacted at mariela.llaja@sgs.com 
or +511 5171900 

• Sampling, supervision and audit
• Fibers testing from animals, 

pre-sale and post sale greasy 
shipment 

• Comprehensive yarn fabric and 
product testing via the SGS 
network

NOW ONLINE
Online access to testing services 
via the SGS Online Shop or  
onlineservices.sgs.com/nz 24/7

SGS Wool Testing Services is an 
IWTO licensed laboratory.

Mariela Llaja

for their wool if it is tested. This is 
why buyers and sellers of wool in 
Eastern and Western Europe, Asia, 
Africa, the Americas and the Nordic 
Region use our SGS Wool Testing 
Services’, says Jeremy Wear. 

Wool testing also helps wool 
growers with their animal selection 
and genetic profiling to improve 
the quality of the wool they grow, 
and can assist with improving sale 
lot quality. 

‘When you need to be sure about 
the characteristics of wool or any 
other animal fibre, you can order 
testing services using our online 
shop. 

‘For certification you can always 
liaise with the SGS office closest to 
the origin of the wool you wish to 
buy or sell for independent testing. 
These services are quick and 
cost-effective, particularly when a 
number of samples are provided. 
Digitally signed and encrypted 
reports and certificates are 
provided electronically’, he says.

‘SGS Spanish-speaking 
Commercial Executive, Mariela 
Llaja, manages sampling services 
throughout Central and South 
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‘Interior textiles is a significant market for crossbred 

wool that has boomed in Europe and the U.S. markets 

since the first Covid lockdown restrictions were 

eased mid 2020. Supply chains disrupted during the 

pandemic and well-known logistical issues made 

timely imports from the East very problematical 

so European manufacturers and retailers have 

increasingly looked closer to home for raw materials 

and finished products. Manufacturing capacity has 

been a limiting factor but confidence is such that we 

are seeing significant investment in new machinery to 

increase capacity across the manufacturing sector. 

Demand for knitwear, whether hand or machine 

knitted, has also been exceptionally good and the 

environmental and sustainable attributes of wool are 

beginning to cut through to consumers’ conscience. 

More and more discerning consumers want to know 

they are buying a natural product that has been 

ethically produced, is sustainable and at the end of its 

long life will biodegrade harmlessly.

Although this is very positive and bodes well for the 

future the missing ingredient was demand from the 

hospitality and commercial contracts sector which 

traditionally provides most volume in the form of 

contract carpets for hospitality venues such as hotels, 

casinos, aircraft and cruise liners. This is the missing 

demand and the principal reason prices have not 

increased further, along with continued subdued 

demand from China as both demand and production 

there remain constrained. However, if demand for 

consumer wool products can be maintained and the 

hospitality and commercial contracts sector returns 

to pre-covid levels there is reason for cautious 

optimism in the medium term. In the short term, 

however, significant inflationary pressures and sharply 

rising energy costs are yet to be fully absorbed or 

passed on down supply chains, though strong wool is 

much more competitively placed today against many 

synthetic fibres’.

Environmental accreditation is a main factor in sales 
of finer Merino wools. It is perceived that crossbred 
wools however have been lagging behind. This is 
now changing and both New Zealand and the UK are 
developing their own traceability and accreditation 
systems, to certify environmental standards for their 
wool. 

‘It’s not true to say crossbred wools have lagged 

behind Merino in terms of environmental socially 

responsible credentials. The problem has been 

presenting the information in a viable and credible 

format that gives buyers the assurances they require 

to sell end products with confidence. That’s what 

the two major crossbred producing countries have 

been working on over the last couple of years in the 

form of New Zealand’s NZFAP initiative and British 

Wool’s Six Pillars and Traceability Scheme. The U.K. 

has one of highest animal welfare standards and 

legislation in the world. It has just not been good at 

communicating this fact. Both provide assurances 

that the wool has been collected from farms adhering 

to strict animal welfare standards, environmentally 

sustainable and most importantly traceable back to 

Tim Holgate (left) and Daniel Isbecque at Haworth Scouring  
and Haworth Combing in BradfordCautious optimism for cross-bred wools

P
rices for cross-bred wool are showing signs of improvement, but demand and prices 
have not been as strong as they have been for finer Merino wool types. Curtis Wool 
Direct (CWD) is a major exporter of scoured and greasy wool and tops from UK, Ireland, 
Norway, and New Zealand. It runs its own scour and combing plant in the UK, and has 

a good handle on this market. Victor Chesky spoke with Daniel Isbecque and Tim Holgate, 
joint managing directors at Curtis Wool Direct (CWD) about demand in this sector.  the farm for verifiable assurance. This, we believe, is 

a major step forward as it differentiates wool from 

these countries from the rest and is very much hoped 

will result in higher prices for the growers in time. 

In fact, we expect that all British Wool purchased 

through BW auctions will be fully traceable within the 

next year or two (currently approx. 60%). This will be 

a unique achievement and a real platform on which 

brands and retailers will be able to develop their own 

environmental and socially responsible messaging for 

British Wool products to the consumer.

‘Haworth Scouring and Haworth Combing, the 

processing arm of The Curtis Wool Direct Group are 

both key early stage wool processors of U.K. wool. It 

is key that these plants are able to scour and comb 

wool to the highest environmental standards and 

support the wool grower initiatives. Haworth have 

made huge investments in the past few years to 

remain at the forefront of environmental standards 

and are doing so again this year with the installation 

of a CHP plant which will reduce the carbon footprint 

of the processing activity by nearly 25%.’

“…. if demand for consumer wool products can be maintained and the hospitality 
and commercial contracts sector returns to pre-covid levels there is  

reason for cautious optimism in the medium term”Daniel Isbecque
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O ver 90% of wool 

traded globally 

is fully tested by 

certified wool 

testing houses. 

This is because 

wool growers get a premium price 

for tested wool.

‘Wool testing certificates provide 

processors clear specifications to 

help them understand how each 

bale of wool will perform during 

scouring and topmaking,’ says 

Duane Knowles, Chief Executive 

at New Zealand Wool Testing 

Authority (NZWTA). ‘Wool buyers 

that offer tested wool minimise risk 

down the pipeline and get better 

prices for their wool. In today’s 

market, buying untested wool is a 

fool’s game’. 

NZWTA has been an integral part 

of the New Zealand wool industry 

for over 50 years, with a solid 

reputation for quality, expertise, 

reliability and service, providing 

wool sampling, fleece and wool 

testing and certification. 

NZWTA uses the Laserscan 

instrumentation for its fleece 

testing service because it is the 

most accurate and repeatable 

equipment for fibre testing and 

as a result is the most commonly 

used form of fibre testing for fine 

wool, fleece and fibre worldwide. 

IWTO Test Certificates and Reports 

are available on greasy wool, 

scoured wool, slipe wool, sliver 

and tops, from both New Zealand 

and international sources. It 

also provides Pesticide Residue 

Tests, Insect Resistance tests and 

Chemical Tests. 

‘For international wool exporters 

and processors, having access 

to a testing facility may not be 

easy. Not all countries accept 

foreign wool for testing, and not 

all test houses have a complete 

set of tests on offer’, says David 

Alexander, Customer Services 

Manager. 

For 20 years, NZWTA has been 

testing international wool and 

animal fibre adding real value to 

wool growers and the international 

wool industry. Wool or fibre is 

sampled in country of origin 

through partners operating as 

accredited representatives in 

accordance with IWTO guidelines, 

imported into New Zealand and 

tested at NZWTA, providing IWTO 

Certificates or Reports as required. 

‘NZWTA has an international 

reputation as a trusted wool testing 

laboratory, and has increasingly 

become an international hub for 

wool and product testing due to 

robust quarantine procedures, 

prompt service times, and a wide 

range of key tests’. 

NZWTA’s system makes it easy to 

do business with them. Once the 

shipment arrives, the test is loaded 

into the system and the customer 

has visibility of the testing progress 

through MyWTA, an online portal 

built for customers. Once the test 

completes, the certificate or report 

is automatically emailed to the 

customer. 

Sending international wool 

samples to NZWTA involves three 

steps – packaging, documentation 

and courier notification. ‘Each 

step set is detailed on the newly 

redeveloped website nzwta.co.nz 

and is easy to use’, comments 

David Alexander. NZWTA regularly 

tests wool from North and South 

America, Europe and Australasia.

Duane Knowles (left) and David Alexander

International Wool and  
Natural Fibre Testing Adds Value

NZWTA plays a critical role 

in animal selection and flock 

management for Alpaca growers. 

Regularly testing thousands of 

Merino sheep, NZWTA provides 

information for on-farm decision 

making for the New Zealand 

Merino industry and provides this 

option to Alpaca growers both 

domestic and abroad. Alpaca 

fibre testing generally consists of 

micron testing, however, NZWTA 

can provide other tests such as 

yield, length, strength and colour.

Using a unique identifier for 

each animal, NZWTA can provide 

flock insights from birth to 

mature animal, allowing greater 

understanding of each animal’s 

genetic information, monitoring 

change over multiple years. This 

information in-turn helps breeders 

and commercial farmers in 

decision making.

‘Cashmere growers are a group 

that could require fleece test 

services as they look to improve 

fineness in the flocks that they 

have, and NZWTA would be 

interested to assist growers in 

this farming sector’, says David 

Alexander.

Alpaca & Cashmere Fibre Testing

‘We can also assist with New 
Product Development, Quality 
Assurance and Compliance 
through objective testing in 
our Textiles and Materials 
laboratory. NZWTA has recently 
completed projects with 
product focused companies to 
evaluate product performance, 
product comparisons and 
develop product specifications. 

Carpet testing is another 

regular test for NZWTA, 

providing manufacturers test 

data to comply with ACCS 

standards. Our Textiles and 

Materials laboratory also 

tests high visibility clothing, 

product flammability and 

traffic management equipment’ 

to comply with specific 

industry requirements’, says 

David Alexander. For more 

information - nzwta.co.nz

New Product Development
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U
sers of Australian 

wool are adjusting 

to changing trading 

conditions. Before Covid 

most manufacturers 

in China and Europe 

were able to operate a just-in-

time system but logistic delays are 

resulting in buying forward and 

holding a much larger inventory 

in their warehouses’, says Evan 

Croake of Techwool Trading (TT). 

‘In Australia, the biggest issue is 

logistics, storage, dumping and, in 

particular, shipping. On average it 

would take 10-15 days from wool 

sale to export. Today this time 

frame is stretching to 40 days. 

Everything is so much slower’. 

‘Notwithstanding this, in the last 

12 months we have exported the 

largest number of bales of wool in 

all of our 40 years of operation. We 

exported 330,000 bales during this 

time. Our customers in India have 

lifted their purchasing by around 

100% on previous years and Italy is 

up over 60%’, says Evan Croake. 

Demand for Responsible Wool 

Standards (RWS) has increased 

dramatically over the last couple 

of years. This is driven by strong 

demand from Europe, and by wool 

buyers in China, Thailand and 

India. 

There is also an increased quantity 

of RWS wool being offered from 

Australia as more wool growers 

see the benefits in moving to 

this certification. ‘We see RWS 

being implemented by bigger 

commercial wool growers that 

usually handle anything from 

300-700 bales. The expenditure 

required to facilitate this 

certification is seen as worthwhile 

for such big players’.

‘I don’t doubt that RWS 

certification has opened up 

new markets for wool fibre. 

Manufacturers and industries that 

have not previously used wool 

because of mulesing and other 

issues are now looking at using 

RWS wool in their production’, he 

comments. 

TT is the largest exporter of 

Australian wool, trading greasy 

wool in all micron types from 

13.5 through to 40 microns, in 

Merino fleece through to skirtings, 

crossbreds to cardings and 

oddment types. It buys 50% from 

auction and 50% privately and 

was one of the first companies to 

receive Australian Trusted Trader 

status awarded by the Australian 

Government. 

‘Traceability and environmental 

accreditation also matter’, says 

Evan Croake. ‘Our strong direct 

buying ability ensures that we can 

deliver fully traceable wool, while 

ticking the boxes for non-mulesed, 

ethically produced premium wool, 

and RWS certification if required’.

Rod Franklyn, company founder, 

comments that ‘in the early days 

of Australian wool trading we 

forged strong and long-lasting 

relationships with mills and 

processors around the world. 

Nothing has changed. We continue 

to build on and cement these 

relationships with customers that 

have traded with us for over 40 

years. I am very proud that our 

young team, leading our trade 

relations to day continue to work 

on and expand these relationships’.  

TT management and trading team from left to right: Rod Franklyn (Managing Director),  
Evan Croake (General Manager / Export Trade Manager), Brendon Miller (Senior Wool Buyer Southern Region),  

Ken Welsh (Wool Manager Southern Region, Export Trader)

Demand for Australian wool grows in India and Europe

AUSTRALIA
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38 Doherty’s Road, Laverton North, Australia 3026 
Email: vwp@vwp.com.au • Tel: +61 (3) 9369 0499 
Fax: +61 (3) 9369 0599 • www.vwp.com.au

EXPERIENCE WOOL  
AUSTRALIAN  

CARBONISED
• Wool buyers throughout Australia
• Offering the highest quality Australian wool 

• Forward and prompt efficient shipment 
• Guaranteed customer satisfaction

CU881780

G    lobal supply chain issues 

are currently putting 

users of wool at risk 

of interrupted supply. 

‘Receiving wool that has already 

been carbonised is an advantage 

to any manufacturer, minimising 

production delays and putting 

it one step further ahead in its 

processing schedule. When the 

wool arrives it is ready for use’, 

comments David Ritchie of Victoria 

Wool Processors (VWP) in Australia. 

Australian carbonised wool 

is exported to Europe, South 

Korea, and Japan, where 

consistent quality, traceability, 

and environmental accreditation 

are paramount. Disruptions to 

transportation around the world 

have had a detrimental impact 

on the supply chain for Australian 

wool, and this is ongoing.  

In addition, the increase in labour 

and energy costs in Asia makes 

processing in Asia less competitive. 

‘Buying carbonised wool rather 

CARBONISING IN AUSTRALIA a better choice
than greasy wool from Australia 

provides a better solution’, he says.

“Brands today require traceability 

and VWP is certified to the 

Responsible Wool Standard, which 

certifies wool from the source to 

final product. Australian processed 

wool is fully traceable. ‘Our 

services are competitively priced 

and spinners and knitters can be 

assured that they will receive 100% 

Australian wool that is not blended 

with wools of other origins. We 

can also provide non-mulesing 

certificates when required’, he 

says.  

‘We work with spinners and knitters 

all around the world, providing a 

one-stop-shop service to source 

greasy wool to their specification, 

carbonise it, and deliver it 

anywhere in the world. 

David Ritchie adds, ‘When specific 

wool types need specific attention 

it makes better sense to carbonise 

in Australia where we have the 

expertise to process Australian David Ritchie General Manager VWP

wool and these specific wool 

types. In today’s market where 

wool prices continue to rise, 

mistakes can be costly’. 

‘Constantly changing climatic 

conditions in Australia, from 

drought to wet, have been 

affecting the yield, fibre length, and 

tencel strength of wool’, he points 

out. ‘So understanding how these 

changes will impact Australian 

wool through carbonising is 

fundamental to delivering wool to 

the correct specification required 

by topmakers’.

VWP’s carbonising plant is 

located in Melbourne. Established 

in 1990 by Mr Jim Kim, the 

company has been trading and 

processing carbonised wool for 

almost 40 years. It also offers 

a comprehensive greasy fleece 

buying service for both firm offer 

and indent buying. It has buyers 

throughout all wool growing 

regions of Australia sourcing 

any wool types for its customers 

including lambs wool, full fleece 

Merino, crossbreds, and downs 

wool.

Myungjin (Jim) 
Kim, CEO VWP
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The South African Wool 
Industry provides a high-
quality, environmentally sound 
product which meets the 
needs of the textile industry.

www.capewools.co.za
capewool@capewools.co.za

The Sustainable Cape Wool 
Standard provides assurance 
of sustainable, traceable wool 
by means of independent on-
farm assessments.

S U S T A I N A B L E T R A C E A B L E E T H I C A L

SOUTH AFRICA

T
he rains were however too 

late to make a significant 

impact on the production 

volumes and the South 

African clip reduced by 4,5% during 

the 2021/22 year to close on 42,2 

million kilograms. The Eastern 

Cape continued to be the biggest 

supplier of wool, producing 37% of 

the total South African Clip.

What is noteworthy within the 

South African context is the 

volume of certified sustainable 

wool supplied to the market. Cape 

Wools SA (CWSA) currently records 

the “tags” of three sustainability 

standards, namely the Responsible 

Wool Standard (RWS), the 

Sustainable Cape Wool Standard 

(SCWS) and Abelusi.

These three standards were 

responsible for 29% of the South 

African clip being certified as 

sustainable, which was a significant 

increase from the previous years.

CWSA has continued to refine and 

expand on the SCWS, with the 

creation of a SCWS communal 

standard, which will be applicable 

to the communal farming sector 

in South Africa. Extensive pilot 

projects were conducted with 

shearing sheds to test the practical 

implementation of the standard 

amongst the 1 200 shearing sheds.

By Cape Wool SA

SOUTH AFRICAN WOOL 
INDUSTRY UPDATE

After a number of years of extended drought conditions within the South African production 
environment, good rains eventually brought relief to most of the areas.
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SOUTH AFRICA

Wool Testing Bureau SA
Head Office: Cnr University Way & Gomery Avenue, Summerstrand, South Africa
P.O. Box 1867, Port Elizabeth, 6000, South Africa
Telephone: +27 41 503 6600  |  Facsimile: +041 583 2195
E-Mail: wtb@wtbsa.co.za  |  Website: www.wtbsa.co.za

ACCURACY EFFICIENCY INTEGRITY
IN WOOL TESTING

Providing the South African  
industry with impartial certification services

• Greasy Wool Core Testing – Yield  |  Mean Fibre Diameter 
• Staple Length and Strength  |  Scoured Wool 

• Carbonised Wool and Wool Top Testing  |  Product Testing – Textile  
• Automotive  |  Comprehensive Grower Services

Technical Expertise and Professional Integrity

• Accredited to ISO 17025  |  I.W.T.O. Licensed laboratory

• Member of Interwoollabs • Member of the Independent  
Laboratory Round Trials Group (ILRT)

The new category will be indicated 
on the sales catalogue as SCWSc, 
alongside the newly implemented 
SCWSe category. The SCWSe 
category will indicate equivalence 
given to farmers that have passed 
the RWS audit, with the additional 
SCWS shearing module done in 
addition to the RWS assessment. 
The shearing module is conducted 
at the same time as the RWS audit 
and is done at no additional cost 
to the farmer, as Cape Wools takes 
responsibility for the cost of the 
shearing module. 

As there have been very clear 
signals in the market as to the 
premiums buyers are prepared 
to pay for certified sustainable 
wools, with specific reference to 
RWS, premiums achieved on the 
auctions have been specified for 
RWS certified wools in the CWSA 
auction report. Towards the end 
of the 2021/22 wool season, there 
were clear signals that the SCWS 
certified wools were also starting 
to achieve premiums on the 
auction floor.

Transparency and traceability 
remain key areas of interest and 
importance for brands and retailers 
and CWSA took the decision to 
initiate the implementation of 
an industry driven and owned 
blockchain in order to act as the 
trust anchor for the producers, 
brokers and buyers, as all of the 
key data is already recorded 
by Cape Wools. The ultimate 
aim of the blockchain is to 
ensure traceability from farm 
to the retailer, as well as inter-
operability with already established 
blockchains.

Where there are synergies and 
opportunities for cooperation 
amongst standards and countries, 
this has to be pursued, as it 

remains critically important that 
farmers do not become exposed 
to audit fatigue and countries 
can “piggy back” on the work 
already done by their peers. Herein 
the IWTO plays an important 
role to ensure some form of 
standardization is achieved to 
make certification standards more 
palatable for manufacturers and 
retailers within the global wool 
textile value chain.

Biosecurity
Biosecurity remains a hot topic, 
especially taking into account the 
current Foot and mouth disease 
(FMD) outbreak in South Africa.

The ban on importing South 
African wool into China due 
to FMD has now been lifted. 
Nevertheless its impact on the 
South African Industry can be seen 
in the export figures, where 56% of 
exports went to China, compared 
to the 80% of the previous year. 
Total export values for the year 
fell from R4.5 billion in 2020/2021 
to R3.7 billion in 2021/22, which 
is directly attributable to the ban 
imposed by China.

The South African wool industry 
believes that it can offer brands 

and retailers a unique offering 
of certified sustainable wools, 
accompanied by excellent classing 
standards exercised by farmers. To 
build on the current sustainability 
initiatives, Cape Wools will also be 
looking at the biodiversity aspects 
of the SCWS in more detail in the 
future and tapping into some of 
the excellent research already 
done on wool LCA’s.

One of the key ingredients missing 
to ensure a full circular wool 
economy in South Africa is the 
capability to scour and comb wool 
within the South African border 
and hence the industry is far 
advanced to establish the feasibility 
of re-igniting early-stage wool 
processing in South Africa. This 
capability will further enhance the 
blockchain implementation, as well 
as the use of the SA Merino mark, 
which has now been successfully 
registered in Europe, with 
registration pending in the USA.

One of the key ingredients missing 
to ensure a full circular wool 
economy in South Africa is the 
capability to scour and comb wool 
within the South African border 
and hence the industry is far 
advanced to establish the feasibility 
of re-igniting early-stage wool 
processing in South Africa. This 
capability will further enhance the 
blockchain implementation, as well 
as the use of the SA Merino mark, 
which has now been successfully 
registered in Europe, with 
registration pending in the USA.

Deon Saayman, General Manager,  
Cape Wools South Africa

™
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SOUTH AFRICA

W
ool Testing Bureau 

South Africa (WTB) is 

an IWTO accredited 

testing house and 

tests all South African 

wool prior to export. It 

maintains a high level of technical 

competence and is committed 

to providing world-class testing 

services to all clients. Test results 

issued by WTB provide producers 

and processors of South African 

wool with valuable objective 

information. Buyers and processors 

can use the objective information 

to predict the processing 

performance of the product they 

purchase. Predictions allow mills to 

optimise raw wool inputs to meet 

the required specifications in the 

top. 

Wian Heath, director of WTB 

comments: ‘In addition to price 

determining aspects of certified 

testing, objective results also 

provide a basis for the continuous 

research on the South African 

wool clip. It allows wool growers 

to make key management and 

strategic decisions regarding their 

farming enterprises. By making use 

of WTB’s Fleece Testing Service, 

where samples from individual 

animals are tested, additional 

information is made available to 

sheep breeders to improve flock 

genetics and the economic value 

of animals’.

‘Utilising the skills and equipment 

required to serve the textile 

industry has enabled the 

expansion of the customer base 

into other testing sectors such 

as automotive and industrial 

goods. A comprehensive range of 

specialised product testing services 

is available, including mechanical, 

abrasion, light exposure, 

weathering, climatic ageing and 

flammability testing. Continuous 

investments in equipment are 

made to expand the range of tests 

offered to clients’, Wian Heath 

says.

The number of Yield and Fibre 

Diameter tests completed until 

the end of June 2022, compared 

to the previous season, decreased 

by 2.8% to 90509. The ratio of lots 

tested for Length and Strength in 

relation to Yield and Fibre Diameter 

has increased to 67.7%, compared 

to the previous season at 67.4%.  

The total number of Length and 

Strength tests completed during 

the current season has decreased 

by 2.4% to 61233.

The authenticity of certificates can 

be confirmed by using the online 

verification service available at 

http://verify.wtbsa.co.za.

Wian Heath

Wool Testing Bureau 
South Africa

IWTO licensed wool testing houses play a major role in the wool industry, 
working together in the application of testing methods, sponsoring and 
participating in round trials, developing and implementing international 
standards and technology. IWTO license is an essential requirement for 
the certification of wool sale lots. All IWTO Regulations and Test Methods 
are strictly adhered to, ensuring the integrity and accuracy of results. 
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The Mohair
Story

South Africa
T

he founding of the mohair industry in South Africa 
was a stroke of good fortune after the Sultan of 
Turkey gifted 12 infertile Angora rams and one ewe 
to South Africa in 1838. 

Unbeknown to the Sultan, the ewe was pregnant 
and gave birth to a ram kid en route, establishing 
the Angora goat breeding stock in South Africa. 
These beautiful and gentle animals found their way 
to the Karoo region of South Africa in the Eastern 

Cape, which has become home to the Angora goat. 

Mohair, known worldwide as the noble fibre, is sought after for 
its exclusive qualities in lustre, resilience and colour retention, 
which have been the key to its success. 

The South African mohair industry has grown into the global 
leader, producing the world’s best quality mohair.

Mohair fibre is a renewable, natural resource committed to a 
sustainable production chain between animals and humans 
while contributing to the long-term prosperity of the Karoo 
region. Around 50% of the world’s mohair comes from the 
Karoo region in South Africa. The production of mohair 
supports approximately 30 000 people, many of whom live in 
the Karoo and work hands-on with the goats. 

Angora goats thrive in the Karoo, with its combination of hot, 
dry summers, cold winters and semi-desert vegetation. This 
merging of best practice farming and a prime environment for 
Angora goats has set South Africa apart. The journey from goat 
to finished product requires passion, dedication and a hands-
on approach.

With sustainability being of crucial importance to the industry, 
Mohair South Africa (MSA) has taken its role as a global non-
profit organisation committed to the responsible and ethical 
production of mohair in the country seriously.
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Lloyd Certification awarded by Grootfontein College of Agriculture  
to students completing training in Mohair classing

Responsible Mohair 
Standard (RMS)
The RMS, launched in March 2020, 

aims to provide the industry with 

the tools to recognise farmers’ 

best practices and to ensure that 

mohair comes from farms with 

an advanced approach to land 

management, animal welfare 

and social responsibility. Beyond 

the farm, it also aims to provide 

a traceability system throughout 

the entire value chain – from the 

farm to the finished product. The 

RMS continues to see widespread 

adoption among growers, 

manufacturers and brands alike. 

It is exciting to see a growing 

number of manufacturers and 

Before and after regenerative agriculture is a hot topic. Brands and retailers across the globe look to source fibre 
and raw materials from farms that use a progressive approach to holistic farm management practices, essential to 

revitalise soil, capture carbon emissions, and increase carbon food security while storing water.

mohair ethically and sustainably is non-negotiable for 

the South African mohair industry, and the roll-out of 

the RMS remains a priority.

Mohair SA Partnership with Oritain 
Mohair SA has partnered with Oritain, a world 

leader in using forensic science to verify the origin 

of products and raw materials. Oritain uses a 

combination of forensic science and technology to 

analyse mohair fibre and to verify its origin. This gives 

manufacturers, brands and consumers assurance 

about traceability and helps to underpin wider 

product claims relating to sustainable and ethical 

production of Mohair fibre. 

Regenerative Agriculture and Training
MSA supports the drive to highlight the positive 

impact of regenerative practices on mohair-

producing properties, as we have done for the 

RMS. MSA encourage producers to participate in 

educational programs and help the overall drive 

towards regenerative agriculture.

The South African Mohair Growers’ Association 

(SAMGA) and the Mohair Empowerment Trust (MET) 

host training days and workshops for farmers and 

farm workers, educating them on Angora goat 

handling and health. The mohair industry saw a 

need to focus on uplifting and partnering with 

emerging South African farmers who showed 

potential to help them succeed in the mohair farming 

industry. The Trust’s primary objective is to provide 

skills development, support, and mentorship to 

these emerging farmers to establish and manage 

their agricultural operations and increase mohair 

production. 

The veterinary support of Dr Mackie Hobson and best 

practice guidelines were developed for Angora Goat 

Health Management training purposes in the form 

of manuals and videos. These manuals have been 

translated into four commonly spoken languages in 

the mohair industry.

The Mohair Mark
 The Mohair Mark was  

 developed to help consumers  

 select products that contain  

 only the highest quality  

 natural fibre. The mark should  

 not be confused with a  

 symbol of sustainability but  

 rather as a fellow mark that  

 compliments the RMS. To  

 find out more on how Mohair 

South Africa can help you apply to use the Mohair 

Mark on your mohair products, please contact us at: 

info@mohair.co.za

brands fast embracing the RMS and 

registering with the standard. Many 

companies worldwide have been 

RMS/RWS/RAS-certified post-

farmgate, including companies 

throughout the mohair value 

chain that enable RMS mohair to 

reach the end consumer. Adding 

to the international adoption of 

the RMS, Textile Exchange has 

launched a herding pilot project 

at a production level applicable to 

some of the international mohair-

producing countries. Producing 
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‘Processors know that choosing 

the right micron is at the heart of 

quality for top, yarn, and fabric 

production. Our OFDA machines 

measure all natural fibres including 

Mohair, Cashmere, and Alpaca. The 

need to test and stay upfront with 

changes in micron measurements, 

is more important than ever’, Mark 

Brims comments. ‘The Merino 

wool price differential has been 

growing steadily over the last year, 

as shown in the graph opposite. 

Today the wool grower will receive 

Mark Brims with OFDA2000 (left) and OFDA4000 (right)

portability and accuracy in fibre testing
BSC Electronics has been designing and manufacturing fibre testing equipment 

for almost three decades. Its OFDA machines are in use in more than 30 
countries worldwide, measuring with absolute accuracy the diameter and 

length of any greasy fibre and wool top. Mark Brims talks about the role OFDA 
instruments can play for both on-farm and wool processing mills.  

much better prices for finer 

microns even with a small micron 

variation and this is particularly 

evident in the 17 - 21 microns 

range. 

‘This is why on-farm testing over 

the last couple of years has been 

particularly important. Any wool 

grower or wool co-op that wants 

to improve its micron range 

cannot do this without testing and 

measuring its wool on-farm, and 

the portable OFDA2000 is perfect 

for this job’, he says.

Last year the OFDA2000 was 

upgraded to make it smaller, more 

portable, and easier to use. ‘The 

new OFDA2000 can be used at 

farm, from the back of a truck on 

any terrain, or at the processing 

mill. This is why a number of 

countries in South America have 

been introducing this equipment 

to their wool growers to increase 

testing at the farm level’, says Mark.

‘A good example is the government 

initiative in Peru that has 

encouraged alpaca growers to use 

OFDA measuring instruments to 

better sort alpaca fibre. Mongolian 

wool and cashmere growers are 

also using OFDA instruments in 

their everyday farming practices 

for better production outcomes’, 

he says.

The new OFDA2000 is one third 

the size of the original portable 

and bench-top models. It will 

automatically measure up to 

10000 fibres in 30 seconds with 

absolute accuracy, and is the only 

testing instrument that measures 

fibre diameter along the staple. 

Diameter can vary up to 50% along 

a staple and in extreme cases an 

animal can be producing 20um 

fibre at one time of the year, and 

30um at another time, usually due 

to diet. Tests are internationally 

recognised in snippet mode by test 

method IWTO-47.

OFDA 4000 is a laboratory 

instrument that is user-friendly 

and specifically designed to be 

used in topmaking mills and for 

research institutes and arbitrators. 

It is the only instrument to 

directly measure diameter, length, 

hauteur and barbe of fibres in 

one single operation - in real 

time. The OFDA4000 measures 

the main wool top parameters of 

diameter, length and hauteur in 

a single measurement. Testing is 

recognised by test method  

IWTO-62. 

‘OFDA is an absolute must to have 

for any commercial company 

working with natural fibres’, he 

concludes.

BSC Electronics will exhibit its 

latest OFDA2000 and OFDA4000 

at ITMA 2023 in Milan. For more 

information about this Mark Brims 

can be contacted at  

info@ofda.com

OFDA4000 for diameter and length measurement of wool tops

• The major wool fibre characteristics in one measurement, with 

greatly reduced operator involvement

• Length and short fibre content by length is measured automatically, 

as well as hauteur (cross section biased length)

• Diameter vs. length is provided 

• Blends of different fibre types can be measured accurately

• International recognition by test method IWTO-62

• Cost, size and weight of the system is lower than the instruments 

(Fibroliner, Almeter, OFDA100 or Laserscan) that it replaces

• Software is included to allow viewing, blending and exporting 

results to spreadsheet: no need to buy extra software to combine 

results from different instruments

• Ability to measure fibre diameter from samples in web form using 

snippet mode, compatible with OFDA100/ OFDA2000

OFDA2000 Bench top and Portable for measurement of diameter 
of greasy and clean wool

• More than twice as fast as the OFDA2000 analog version

• Five times faster than OFDA100 (fibres per minute)

• Allows replacement of the PC without the need for recalibration

• Remote operation via the internet for servicing

• Runs on a standard Windows PC to allow easy networking, printing 

and export of data to spread sheet formats

• International recognition by IWTO Test Method 47

Source: AWIAustralian wool micron price
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W
ool growing plays 
a very important 
economic role in 
the lives of farming 
families in Peru. 
The production and 

harvesting of wool is a significant 
source of work and income for 
people in the region, many of 
whom farm in small family units. 

Although well-known for its 
Alpaca, Peru is not the first 
destination to spring to mind when 
looking for an alternative wool 
supply. In fact Peru is home to 12 
million sheep, producing more 
than 10 million kilos of wool per 
year. Peruvian sheep are a cross 
between Corriedale and Merino 
breeds. The combination of these 
breeds produces a strong fibre 
with an excellent softness for a 
wide variety of uses. 

‘Imports of Peruvian wool into 
Europe and China is gaining some 
traction. Past-Covid many wool 
users are looking for alternative 
or additional wool supplies and 
Peruvian wool is a good place to 

It has a 60% average yield after 

washing. 

‘Buying Peruvian wool from Tirzay 

you will be assured that you will 

receive the wool your ordered. We 

have been successfully exporting 

wool to many countries and our 

customers are satisfied with our 

deliveries. Repeat orders from 

them speak to this satisfaction. 

Trust is built over time’, comments 

Jose Iturriaga. ‘It is worth the 

investment to reap the long-term 

rewards. We always honour our 

contracts irrespective of changing 

market conditions and prices’. 

The highlands of Peru have been 

farmed for sheep for thousands of 

years. The dry environment and 

natural pasturelands results in wool 

that has good colour, is soft to 

touch, but strong, with excellent 

crimp. ‘It is an ideal fibre for use on 

its own, or blended for a variety of 

finished products’.  

Tirzay sources wool from a large 

number of small farms and brings 

it to a central warehouse where 

it is sorted and tested. It operates 

under IWTO guidelines and all 

wool is tested by SGS NZ prior to 

export. ‘Our staff is well trained and 

experienced in sorting. The wool 

is sorted by micron and colour 

and to well recognised wool types 

and can be selected to customer 

specification.  

‘And we welcome enquiries from 

wool buyers who are interested in 

learning more about Peruvian wool 

and our company’.

Jose Iturriaga can be contacted at  

sales@tirzaycompany.com 

Jose Iturriaga

Peruvian wool imports into Europe and China on the rise

PERU

start’, says Jose Iturriaga of Tirzay, 
which operates a wool export 
company from Lima, Peru. 

‘While many wool top makers 
have long-established wool supply 
channels from traditional sources 
such as Australia, New Zealand, 
and South Africa, they should also 
look at adding Peruvian wool into 
their supply mix. We are already 
exporting wool to topmakers in 
the US, the UK, Italy, and China. 
Introducing a new and perhaps 
different specification of wool 
into your production mix could 
open up new, more cost-effective 
options for topmakers. We can 
offer competitive prices and the 
delivery of good quality wool, 
meeting international standards’, 
he says. 

Jose Iturriaga further comments 
that ‘we have recently shipped 
a particular consignment of 
specifically coloured wool to a 
customer in Europe. Our Junin 
and Corriedale sheep provide high 
quality greasy wool from 23 to 26 
microns with 58/62 hm length. 
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U
ruguay is the fifth 

largest wool producing 

country with a flock 

of 6.5 million sheep. 

The country produces 

23mkg greasy wool in a variety of 

microns. In 2000 wool breeders 

and the government launched a 

nationwide project to produce 

super fine Merino wool. By 2020 

Uruguayan wool production of 

Merino wool more than doubled. 

The most popular breeds 

are: Corriedale (42%), Merino 

(27%), Polwarth (9%), Merilin 

Uruguayan wool a fine solution

(4%), Romney Marsh (3%) and 

Merino Dohne (2%). As a direct 

consequence of this, the micron 

profile of the wool produced in 

Uruguay is mainly mid-micron (24-

30 microns) and fine wools (less 

than 24 microns) to manufacture 

a wide range of end-products 

(apparel uses and interior textiles). 

A report published by SUL 

(Uruguayan Wool Secretariat) in 

2021 showed that the average 

micron for Merino wool was 19.3 

microns and after washing the 

yield measures 76%. Uruguayan 

wool generally has good length, 

low vegetable content, high 

strength, and good colour.

RAW WOOL 
Around 20% of Uruguayan wool 

is exported as greasy. In 2021 

Uruguay exported approximately 

8.5 tons of raw wool, for a total of 

42.1 million US dollars. The main 

destinations for Uruguayan raw 

wool were China (63%), Bulgaria 

(27.1%), Italy (6.2%), followed by 

India, the United States, Egypt, 

Belgium and Germany.

URUGUAY

Achieving the best in environmental 
preservation. Investing over  

USD 12 million in self-supply water 
and effluent treatment 

Best farm practices - natural grass 
pastures, clean water supply,  

weekly controls and  
veterinary care, no mulesing

Delivering 16,5 - 32 micron combed 
wool top in rolls and bumbs in 

different weights all year around

Lanas Trinidad S.A.
2047 Calle Miami, 11500 Montevideo, Uruguay • Phone: 598 2601 0024 • E-mail: lt@lanastrinidad.com.uy

www.lanastrinidad.com

Lanas Trinidad

Uruguayan Wooltops
If you are looking for the best, just contact us!
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SCOURED WOOL 
26% of the Uruguayan clip is 

exported scoured. Export sales of 

washed wool in 2021 were 32.4 

million US dollars and 4.4 mkg 

actual weight. China was the main 

buyer (39.1%), 18 other countries 

also bought Uruguayan scoured 

wool. 
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WOOL TOPS 
54% of Uruguay wool is exported 

as tops. In 2021 Uruguay exported 

a total of 11.3 million kilos of wool 

tops, for 89.6 million US dollars. It 

exported wool tops to 29 countries. 

The main destinations included 

Germany (29.8%), followed by 

Italy (22.4%), Turkey (8.5%), Mexico 

(6.3%) and China (5.2%).
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Carbon Neutrality for  
                Wool Tops

U ruguay is known for its eco-friendly wool production 

and its greasy wool and tops is widely used by spinners 

and weavers around the world.

‘Telling a genuine sustainability story, enhanced 

by recognised certifications, is essential in today’s world. 

Consumers will always reward an honest sustainability 

story. We recognised this early on’, says Federico Raquet, 

CEO of Engraw SA in Montevideo Uruguay. With a 

history in the wool business spanning four generations, 

today Engraw remains 100% family owned and is the 

oldest wool top manufacturing company in Uruguay.

In Uruguay animals live in an unspoiled environment, 

growing wool fibre of good length, strength, and 

colour – qualities important for making high quality 

wool tops. It is mulesed free and wool growers 

follow a “Good Animal Practices” guide.  

‘At Engraw we were one of the first companies in 

Uruguay to introduce eco-friendly practices into all 

aspects of our company. Our workers are on board 

for this journey and so too are the growers that 

supply wool to us‘, says Federico Raquet. 

As far back as 2012 Engraw committed itself 

to renewable energy by installing the first wind 

turbine in Uruguay, generating 98% of its energy 

consumption. Engraw continues this commitment 

and offers one of the widest range of certifications for 

its wool tops including GOTS, RWS, and is a signatory to 

the Cradle to Cradle Certified® product standard.

In 2020 Engraw launched its own Origen label for tops. 

‘These tops are available to all customers and come with 

a very high level of accreditation, starting at the farm level. 

Embracing this project involved working exclusively with farms 

that share our vision and values’, says Federico Raquet. 

‘Our Origen label certifies that our wool top comes from a careful 

selection of farms. We developed this Origen certification to link 

a premium product with the knowledge that its origin is couched 

in respect and care for the animals and the environment. This 

fully traceable route is the story the final consumer 

receives from our Origen label. Our wool tops 

is processed using 98% renewable energy and 

under Carbon Neutral Certification and OEKO-

TEX Certification. The diameter of our wool is 17.5 

micron to 34.0 micron’, says Federico Raquet. ‘And 

we are one of only a very few companies in South 

America to offer Hercosett treated wool tops’.

‘We focus on ethics and traceability and we share 

our story with consumers. It is a story about our 

passion for wool fibre and our partnership with over 

3000 wool growers. Our aim is a circular economy. 

We know that we must be more than just responsive 

to change, we must anticipate and create change. 

Our wool growers take a pro-active responsibility 

for animal welfare and carbon neutral practices’.

 ‘‘When our clients choose to work with us, they are choosing a company that 
combines the experience and tradition of a family business with the flexibility and 

dynamism of a modern endeavour with strong commitment to the environment.  
We believe these values should be integrated in our daily routines and shared within  

our company. This is why in October our staff and families got together to plant  
3000 trees on the land adjoining our topmaking and effluent treatment ponds. Our trees  

are irrigated by the treated water that comes from the mill. It was good for everyone  
and we have increased our tree planting initiative to 10,000 trees

’’
 

Federico Raquet

Frank Raquet (left) and Federico Raquet

URUGUAY URUGUAY
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U
ruguay has excellent 

quality wool and its 

classification system 

from farm level is applied 

according strict quality 

standards. From its inception 

Estancias Puppo S.A, the largest 

wool exporter in Uruguay focused 

on supplying the demand for high 

quality wool for customers around 

the world.

‘Our excellent classification system 

ensures that our customers 

receive wool with comparable 

characteristics to wools produced 

in main wool producing countries’, 

says D’jalma Puppo. ‘At Estancias 

Puppo we provide customers 

with a very good, fast service, and 

that positioned us as the largest 

exporter of greasy wool from 

Uruguay in 2021 in terms of value’.

Estancias Puppo exports wools in 

a range 17 to 28 microns. ‘Many 

years ago, wools from Uruguay 

were mostly around 28 microns. 

The demand for finer microns 

has made wool growers produce 

finer wool, and today the majority 

of the clip measures in the range 

of 17 to 21 microns’. The main 

characteristics of the Uruguayan 

clip offered for export is that it has 

a low vegetable content (under 

0.3%), good length, a SCH yield 

average of approximately 75%, no 

coloured or dark fibers.  

Given the natural conditions in 

Uruguay, temperate climate, 

natural pastures, rivers, streams 

and healthy watering, livestock 

production is run in the open air. 

The result is better animal welfare, 

biodiversity, soil characteristics, as 

well as social conditions for farm 

workers. 

‘It is important to highlight that 

Uruguay is free of mulesing’, 

says D’jalma Puppo. ‘Our  natural 

environment, along with excellent 

worker conditions, has allowed 

Estancias Puppo to achieve 

the organic wool certification D’jalma Puppo and Margarita Cortabarria

Quality Greasy Wools  
from Uruguay

Country Wool Production RWS % RWS of total wool 
produced

South Africa 50.600 11.913 23,5

Uruguay 23.500 2.633 11,2

Argentina 40.677 4.017 9,9

Australia 356.745 5.115 1,4

New Zealand 113.100 493 0,4

Source: IWTO- Statistics for the Global Wool 2021 (Edition 17)

Wool Production and Wool Certified RWS in Tons

(GOTS) and the RWS certification, 

satisfying the most demanding 

wool buying markets around the 

world. Within Uruguay, we are the 

largest exporter of greasy wool, 

with RWS and organic certification 

and this continues to grow’.

According to figures recently 

published by IWTO, in its Statistics 

for Global Wool 2021 (Edition 17) 

report, Uruguay is the second 

country in the world (after South 

Africa) that has certified the highest 

percentage of its wool production 

under the RWS standard. 

Estancias Puppo also exports 

fine wool of excellent quality and 

very good color produced in the 

south of Brazil and the Chilean 

Patagonia.

Buying direct from the wool grower has it’s advantages

ESTANCIAS PUPPO S.A. 
Ramon Masini 3298/202, CP 11300 Montevideo – Uruguay 

Tel/Fax: (598-2) 707 5614 
Email: exportaciones@estanciaspuppo.com 

www.estanciaspuppo.com

Better Quality
Better Service - Better Price
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URUGUAY URUGUAY
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‘76% of New Zealand wool is 

already exported in scoured form 

and there is a good reason for 

this’, he says. ‘It makes better 

commercial sense. Scoured wool 

is received clean and ready for use. 

You will receive 100% New Zealand 

wool. There will be no mixing with 

wools of other origins.’ 

Early-stage wool processing can 

cause harm to the environment 

unless the best environmental 

practices are used. ‘We endeavour 

to offer our customers the highest 

level of environmental certification 

and labelling. We were one of the 

first companies in New Zealand 

to be accredited with the Global 

Organic Textile Standard (GOTS) 

and Responsible Wool Standard 

(RWS).’ 

Tony further comments that 

‘Greasy wool is heavier to transport 

and therefore more costly with 

higher emission costs. And 

customs clearance for scoured 

wool is straightforward. In addition, 
our scouring costs are amongst 
the lowest in the world, even 
when comparing with the cost of 
scouring in Asia.’

As an independent company 
WoolWorks is able to provide wool 
scouring services without any 
conflict of interest. ‘All customer 
specifications are treated with strict 
confidence. After scouring, every 
bale is tested for moisture content, 
residual grease, colour and weight. 
All wool is fully traceable back 
to the farm.’ The company is an 
approved core testing supplier 
with both SGS New Zealand and 
the New Zealand Wool Testing 
Authority (NZWTA).

‘Our scouring plants in both the 
North Island and the South Island 
are the only ones of their kind in 
the world, capable of washing 
every type of wool, from fine 
Merino for apparel to strong wool 
for carpets’, adds Tony. ‘WoolWorks 
scouring plants operate via 
sophisticated computer controlled 
greasy blending systems. These 
systems include multiple greasy 
wool openers which individually 
cope for each style and length of 
wool. Individual blending orders 
are tailored for each customer and 

remain confidential’.

Tony Cunningham with 100% organic certified scoured New Zealand wool

‘As the cost of labour, energy, water treatment, and transportation has risen 

considerably it makes better sense to import New Zealand wool in scoured form’,  

says Tony Cunningham, WoolWorks Chief Operating Officer. ‘We believe it does!’ 

Sustainably certified wool 
from New Zealand

NEW ZEALAND
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t he New Zealand National 

Standard for Wool 

has been established 

under the existing New 

Zealand Farm Assurance 

Programme (NZFAP) 

and provides assurance to users 

of New Zealand wool about its 

integrity, traceability, biosecurity, 

environmental sustainability, 

and animal health and welfare 

of New Zealand sheep. The 

NZFAP is owned and managed 

by New Zealand Farm Assurance 

Incorporated. Certification will Rosstan Mazey

NZ CERTIFICATION  
boosts consumer confidence

on offer for the domestic and 

international markets’, says Rosstan 

Mazey, Chairman of the National 

Council of New Zealand Wool 

Interests. ‘The introduction of this 

independent and standardised 

quality assurance program for New 

Zealand wool is good news for 

growers, exporters, and customers 

worldwide. It will promote the 

environmental credentials of New 

Zealand wool and further enhance 

its image as a fibre of choice for 

carpet and interior textiles.

‘NZFAP Wool Facility and Exporter 

Standard, Protocol, and Audit 

Checklist delivers the standard 

through the supply-chain to the 

point of export. These collective 

documents and procedures cover 

the standard and verification of 

NZFAP wool from behind the farm 

gate through to testing and final 

export certification. A process to 

digitise the assurance program is 

underway to ensure a seamless 

transfer of data across supply 

chains’, he says.

This sentiment is echoed by Bloch 

& Behrens, one of the largest 

exporters of New Zealand wool 

to Europe. Company CEO Palle 

Petersen says ‘New Zealand 

farmers are proud producers 

of food and fibre to the world, 

and we have some of the most 

comprehensive legislation when 

it comes to animal welfare and 

environmental issues. With the 

establishment of NZFAP, registered 

farmers are being independently 

audited, which provides further 

assurances to our manufacturers, 

their customers and consumers, 

that the wool is sourced 

responsibly from farms that meet 

the requirements.’ 

Greg Smith, CEO of Bremworth, a 

major New Zealand wool carpet 

manufacturer, committed to using 

only wool in its carpet production, 

comments, ‘Consumers are 

starting to ask about emissions, 

and we believe this concern will 

continue to rise. 

‘We want to let customers know 

that we care about the things that 

are important to them. Consumers 

are prepared to invest in more 

premium products that last longer 

but they also want supply chain 

transparency and traceability of 

materials. They want to know all 

the steps, from farm to floor, to 

make sure there has been good 

animal husbandry, and they also 

want to know how farmers deal 

with their land. 

‘If you can show them that, and 

they believe in the product, they 

will have an affinity with it and they 

will pay more for it. NZFAP is an 

essential step on this increasingly 

important journey for New Zealand 

wool and our farms.’

Andrew Caughey, CEO of the 

newly established Wool Impact 

group, which is charged with 

making wool a compelling and 

affordable alternative to synthetic 

fibres, says, ‘One of our priorities 

will be supporting the introduction 

and promotion of this standard 

internationally’.

introduce a single multi-sector 

assurance standard, to drive 

consistency in grower standards 

and provide a platform for the 

standardisation of New Zealand 

wool, which can command a price 

premium for the benefit of growers 

and accredited companies in the 

value chain.

All but one New Zealand wool 

export company has joined the 

scheme and over 8,000 farms 

are now certified by NZFAP. ‘This 

represents a significant value 

and volume of certified wool 

NZWTA now includes 
NZFAP on its certificates

The New Zealand National 

Standard for Wool has 

been established under 

the existing New Zealand 

Farm Assurance Programme 

(NZFAP) and provides assurance 

to users of New Zealand wool 

about its integrity, traceability, 

biosecurity, environmental 

sustainability, and animal health 

and welfare of New Zealand 

sheep. 

NZWTA certificates can have the 

NZFAP logo added to all NZFAP 

certified lots. This certification 

provides a single multi-sector 

assurance standard, to drive 

consistency in grower standards 

and provide a platform for 

the standardisation of New 

Zealand wool. The NZFAP 

certification adds a further level 

of assurance to consumers that 

the New Zealand wool they 

buy is authentic and ethically 

produced.  

Buyers can verify their 

certificates through the newly 

redeveloped NZWTA website 

that now include Mandarin and 

Spanish translations. Any wool 

sold on an NZWTA certificate 

that may have been emailed 

or faxed can be verified at the 

click of a button from the site, 

to ensure they are genuine 

certificates.  

This process can be accessed 

on the website by entering the 

test number and the verification 

code from the copy of the 

certificate. A secure copy of the 

certificate will be emailed back 

to the purchaser.

NEW ZEALAND
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U
nlike other wool producing 

countries New Zealand 

does not currently have 

a wool industry body to 

represent the interest of 

its wool growers. This is about to 

change. Wool Impact New Zealand 

is the new independent body 

being established with the support 

of the New Zealand government 

and both meat and wool industry 

participants, including Woolworks, 

the largest wool scouring company 

in NZ. 

The newly appointed CEO of 

Wool Impact, Andrew Caughey, 

comments that ‘the main purpose 

of the group is to deliver a service 

that will facilitate innovation, 

stimulate demand for New Zealand 

wool, and provide a strong 

voice for the New Zealand wool 

industry.’

Wool Impact has been established 

with a skills based Board and 

an independent Chair. Day to 

day operational activities will be 

provided by an executive of 3-4 

highly skilled people to coordinate 

and deliver these services.

Andrew Caughey further 

comments, ‘Building new 

demand for strong wool requires 

connection with consumers, 

understanding their tangible and 

intangible needs, and providing 

solutions through the provision 

of products that incorporate and 

utilise the unique attributes of 

strong wool. Consumer demand 

creation should be largely product 

and brand focussed with a wool 

story wrapped around, rather 

than “fibre first”. This requires 

engagement with the product 

brands and manufacturers who 

have customer connections’.

Wool Impact will begin by 

introducing and promoting wool 

quality standards including the 
newly launched NZFAP (New 
Zealand Farm Assurance Program) 
for wool and over time linking this 
program to the Responsible Wool 
Standard (RWS). 

The second objective will be to 
connect with key international 
wool bodies and be a voice for the 
New Zealand wool industry. It will 
also take a strong position within 
the wool training sector to ensure 
that the needs of the New Zealand 
wool industry are better met, and 
this focuses on shearing, wool 
handling, sorting and grading. 

Wool Impact will re-establish 
regular strong wool sector 
statistics and data, scanning 
global trends, identifying 
potential growth focus areas, and 
identifying potential consumer 
channels via brands. Early-stage 
outreach to consumer brands, 
catalysing commercial connection 
between consumer brands, and 
underpinning fibre suppliers 
and manufacturers will also be 
a focuses. It will also ensure 
opportunity for all to participate, 
based on capability and capacity.

The expenditure for Wool Impact 
has been set at NZ$3.8 million per 
annum. 

‘Failure to build connections with 
new consumers was a point widely 
identified and considered the most 
essential priority for the sector, 
requiring significant innovation in 
products, services and culture’, and 
this is what we aim to address by 
facilitating innovation led demand’, 
Andrew Caughey says.

Wool Impact New Zealand

Andrew Caughey

SETTING THE STANDARD  
IN WOOL AND TEXTILE 

TESTING
✓ Fibre length measurement on scoured wool   ✓ Core testing of greasy and scoured wool

✓ Staple measurement on greasy wool   ✓ Fleece measurement on individual animals 

✓ Internationally recognised and accredited to ISO 17025   

✓ Member of Interwoollabs   ✓ Licensed IWTO laboratory   

22 Bridge Street • PO Box 12065, Ahuriri, Napier 4144, New Zealand

Tel: +64 6 835 1086 • Fax: +64 6 835 6473 • Email: testing@nzwta.co.nz • www.nzwta.co.nz

COMPREHENSIVE RANGE OF TESTS COVERING  
FIBRES, FABRICS, CARPETS, FLAMMABILITY AND WOOL GREASENEW ZEALAND
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L
awton’s management recently completed a buy-out from 

private equity firm “Breal Capital” that had bought the 

company in 2019, helping the management team navigate 

through the Covid outbreak and leaving the company in a 

strong financial position.

As part of the Breal buy-out earlier this year the senior operational 

team is now led by Tim Kay and Peter-Guy L’Amie, who are 

continuing in their respective operational and sales roles, with the 

addition of Carlton Siddle as Chairman, overseeing financial and 

strategic control. Carlton is a former Corporate Finance partner at 

Deloitte with over 30 years’ experience across finance.  

Peter-Guy L’Amie remarks that ‘together we form a strong 

management team aligning complimentary skills with considerable 

sector experience, enabling the new business to enhance key 

customer and supplier relationships. This could not have happened 

without the continued support and trust of our loyal customer base. 

‘One of the joys of our industry is how close we all are, working in 

partnership for many years and in some cases well over 30 years, 

which makes decisions like implementing a buy-out a lot easier. We 

are extremely thankful and aware of the privilege to have such a 

customer base.

‘In terms of the day-to-day running of the business, there is 

really no change - our strategy going forward is simple: continue 

to operate our state-of-the-art spinning facility in the UK and 

supply the carpet industry with woollen yarns. In addition to the 

management team we are fortunate that our workforce is second 

to none, which plays a massive role in being able to consistently 

supply A-grade yarns to the industry.

‘We also continue to profit from the consistent and continual 

investment made over the last few years in our manufacturing unit, 

which has enabled us to offer an outstanding product development 

service, improve the quality of our yarns and become a lot more 

efficient’.

The company continues to improve its research and development. 

It has set up a new product development department equipped 

with an M-tuft and a catalogue of over 2000 different types of yarn, 

run by a team of experienced people. ‘We are not just converters of 

UP-TICK
in Wool for carpets
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wool but full partners in the types 

of products our customers are 

able to market. We have pushed 

the boundaries of what a typical 

spinner can offer’. 

Lawton produces up to 220T of 

woollen carpet yarn every week, 

equating to around 220,000sqm of 

carpet. Typically the yarns Lawton 

makes end up in carpets that are 

sold to residential and contract 

markets. ‘We are a one-stop-

shop for carpet manufacturers 

and supply yarns for tufting (cut 

and loop pile), graphic tufting, 

Colourtec, Axminster, Wilton, flat 

weave, and rugs, to name a few. 

As a result we can loose wool 

dye (stock dye), hank/skein dye, 

Superba set for cut piles, produce 

single and plied yarns. We are 

known for our single hard twist 

heathers and berbers yarns’.

Lawton yarns are typically used in 

1/10, 1/8, 5/32, ¼, ½ gauge tufting 

machines, which can now run 

up to 1000rpm. This is extremely 

fast, putting more pressure on the 

quality of the yarn.

The carpet yarn industry continues 

to experience huge price pressure 

and Peter comments that 

‘therefore in many ways success 

is determined by the ability to 

produce a cost-effective yarn that 

will run efficiently on a tufting or 

weaving machine while creating 

a great looking end product – 

through the many years of making 

yarn we have become pretty good 

at doing that’.

Consumers are embracing natural 

fibres, including wool, in their 

clothing and this is also happening 

in relation to carpets and interiors. 

‘We see end consumers spending 

more time researching before they 

buy. In the past we don’t think the 

raw material used in flooring was 

something people thought about, 

whether it was plastic or wool. 

Colour, feel and price were the 

main drivers but in today’s market, 

people are using the web a lot 

more and as a result the type of 

material used and where it’s made 

is becoming more important.  

Online influencers are a factor in 

the increase in demand for wool 

carpets. A good indicator of this 

shift is the demand for new wool 

ranges from carpet manufacturers 

that predominantly used synthetic 

materials.

‘We think there is still a long way to 

go in terms of informing the public 

why wool is such a great fibre for 

flooring. We need to make sure all 

retailers, architects and specifiers 

understand the benefits – the goal 

is to get the consumer informed so 

at the very least they can make an 

informed decision’, he comments.

In order to try and get this message 

across, Lawton has created a 

wool space where retailers and 

all other stakeholders are invited 

to come to the factory to learn 

how wool is converted into a yarn. 

Information is provided about the 

benefits of wool to better inform 

the final customer. Information 

points include fire retardancy of 

wool; the reason wool carpet 

looks better for longer; how wool 

absorbs moisture and noise; and 

wool’s secret weapon– improving 

the ambient air quality through 

the absorption of volatile organic 

compound (VOC). 

‘The “art of Spinning” is our job! We 

put together a number of different 

types of wool to create the best 

end look and feel.  There are no 

scientific formulae that you can 

apply; it’s all based on experience 

and knowledge gained over time. It 

takes a full team of people working 

together to create a “blend” that 

works. An experienced colour 

matching team is needed to know 

what types of shades you can 
achieve from specific types of 
wool and what to do in order to 
get batch to batch consistency and 
provide continuity. 

‘You need experienced dyers that 
understand all the influencing 
elements when dyeing wool. 
You need experienced carding 
engineers to ensure that the blend 
you put together is going to run 
successfully through the plant 
and through customer tufting 
and weaving machines. There is 
variability to fibre; you need a plant 
that has the skill and flexibility 
to manage this variability on a 
day-to-day basis to provide a 
consistent product’.

Lawton mill is based in Dewsbury, 
an area known for woollen 
spinning. ‘As a result we have a 
very experienced team of people, 
each with an average industry 
service of well over 10 years.

‘We have spent an enormous 
amount of effort in R&D in recent 
times. Our goal is to develop new 
carpet collections that are second 
to none, so that the decision to 
buy a wool product over another 
type becomes easier. We also 
recognised that in the past the 
time it took to develop new ranges 
was too long, sometimes over 
6 months. Our state-of-the-art 
product development facility, 
fully equipped with an M-tuft 
machine, and a creative team that 
understands fashion as well as the 
manufacturing process, including 
tufting, facilitates this process.

‘The M-tuft shows what our yarns 
look like in carpet form, making it a 
lot easier to assess its commercial 
viability. We have a large bank of 

yarns in different blends, counts, 

Peter-Guy L’Amie
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twists, and shades, so that within 

a day’s work a product can be 

created to meets a customer’s 

objectives.

‘The department is fully utilised 

by our customers and we 

have managed to launch an 

unprecedented number of new 

collections. We would not have 

been able to set up the department 

without the commitment of 

our customers, converting R&D 

projects into actual commercial 

collections.’

Lawton’s main market is the 

residential UK market but it also 

sends yarns to Australasia, Asia, 

Europe and America. Exports are 

a mixture of contract yarn used in 

flooring for cruise ships, planes and 

hotels, as well as residential.

‘In the last few years there has 

been an increase in demand for 

exports. We believe this is due to 

the general increase in demand 

for wool carpet. There is also a 

need for quality yarns as tufting 

and weaving equipment get faster. 

There are not too many wool 

spinners left that can consistently 

deliver yarns that run on very fast 

machines. This provides Lawton 

opportunities and an ability 

to compete in markets where 

local spinners might have a cost 

advantage.’

The demand for yarns that are 

used to make carpet for the 

residential market enjoyed a 

massive increase throughout 

the covid pandemic. People 

were not able to travel, go out 

to restaurants and other leisure 

activities, therefore spending more 

time at home and spending that 

budget on home improvements. 

This, coupled with the general 

increased demand for wool due to 

better looking wool carpets, and 

people being better informed on 

the benefits of wool, has kept the 

residential wool carpet industry 

busy.

The commercial sector suffered 

during this period, particularly 

markets linked to the travel 

industry such as cruise ship and 

airline markets, and the hotel and 

other leisure markets were very 

quiet. ‘We have recently seen an 

increase in the contract market 

and there are strong signs that 

things are slowly getting back to 

normal. Our gut feeling is that we 

will see a real positive change for 

the wool carpet sector. By the end 

of this year we will have launched 

an unprecedented number of new 

ranges with our customers. There 

is an appetite from both the retailer 

and end consumer to be more 

informed and this trend will favour 

wool carpet over plastic flooring. 

Then of course there is the move 

towards a greener flooring option, 

which again should favour wool 

yarns rather than plastic’.

‘Our customers are supporting this 

trend by inviting their retailers to 

our mill so we can provide further 

education on the benefits of wool 

and how wool is converted into 

yarn. We have found that when 

people have been through the 

mill an emotional understanding 

is created. Most visitors cannot 

believe the amount of work that 

goes into converting a fleece into 

a yarn and then a piece of carpet 

– especially when made on their 

doorstep, within the UK. 

‘We believe that because wool 

carpets sit in the mid to high end 

of the market, this flooring sector 

has a degree of demand insulation 

versus some of the cheaper 

synthetic, especially during such 

difficult economic conditions as 

we face today. 

‘Lawton Yarns is in a great place 

to deal with the challenges ahead. 

A strong balance sheet and profit 

and loss statement, provides the 

means to continue our investment 

in both our people and equipment 

……and what we love most about 

this business of ours, is we still 

have a huge amount of fun doing 

what we do!’, enthuses Peter-Guy 

L’Amie. 

New product development showroom equipped with an M-tuft  
and a catalogue of over 2000 different types of yarn
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sale of their clip. ‘This ensures 

that our wool is competitively 

priced and all logistics and 

export documentation is handled 

quickly and efficiently. All wool 

is containerised and shipped via 

Montevideo, enabling sales to any 

destination in the world’, she says.

Falkland Islands wool growers 

produce some of the world’s most 

naturally white, high yielding and 

low VM wool (majority under 1%). 

‘Our wool is as natural as any 

organic fibre. We do not practice 

sheep dipping or mulesing. Non-

mulesing certification is issued’, 

continues Tanya Clarke.   

WoolCo manages the only on-

island wool sorting warehouse 

where it takes core and grab 

samples from all members and 

some non-members wool lots. 

The Falkland Islands Governments 

Core Sampling Officer records 

data under IWTO standards. 

Samples are then sent to the New 

Zealand Wool Testing Authority Ltd 

(NZWTA).

‘Receiving Responsible Wool 

Standard (RWS) status was 

straightforward. Almost all our 

wool growers are now RWS 

certified. If your company requires 

RWS certified wool you now have 

an additional supply chain open to 

you from Falkland Islands’. 

‘One of our member farms is Blue 

Beach Farm (BBF), and it is RWS 

certified. Owned by Hew Grierson 

and Frin Ross, the farm runs 4600 

Merino sheep on 6691 hectares 

of natural pastures. BBF uses rams 

from Centre Plus Merino, which 

thrive in the Falklands environment 

to consistently produce strong, 

bright wool, with an average of 

19.7 microns. BBF stud flock is 

well indexed in Sheep Genetics 

Australia.

‘We work closely with local wool 

producers and wool buyers from 

many countries worldwide to 

ensure the best quality product is 

available and maintained. All wools 

are fully classed on farm and with 

a mix of shearers, wool handlers 

and classers, both local and from 

around the world, so preparation 

standards are high. WoolCo runs 

annual workshops prior to the 

shearing season to guide and 

refresh members on wool clip 

preparation and the completion of 

correct paper work for traceability’, 

says Tanya Clarke.

For more information please direct 

your enquiries to Tel. + 500 22297 

Email: enquiries@wool.fk

RWS certified Blue Beach Farm only two hours’ drive from Stanley

Y ou can’t get anywhere that 

is closer to nature than 

the Falkland Islands. This 

archipelago 400 miles off 

the South American coast is a self-

governing British overseas territory 

where 93% of land is used for 

farming. It boasts excellent sheep 

and wool production. 

Falkland Islands Wool Company 

(WoolCo Trading) markets and 

sells Falkland Islands raw greasy 

wool for worldwide export. ‘We are 

responsible for approximately 61% 

of the Falkland Islands wool clip 

and represent 25 wool growing 

farms, producing and exporting in 

excess of 1 million kilos of greasy 

wool every year. The average 

micron is 22.5 and ranges from 

16.5 – 28 microns’, says Tanya 

Clarke of WoolCo.

WoolCo was set up in 2006 

and is owned exclusively by 

local wool producer members 

to give them control over the 

Falkland Islands WoolCo receives RWS
More than 3,200 people live in the Falkland Islands from more than 60 countries, 
including 10% from Saint Helena and 6% from Chile. Many Falkland Islanders can trace 
their heritage back through nine generations, stretching back over 200 years. This 
diversity influences the culture of the Islands, which values fairness and tolerance. 
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UNITED KINGDOM

B
ritish wool prices have 
continued to recover since 
the pandemic with demand 
and payments to farmers both 

increasing.

Andrew Hogley, CEO at British 
Wool, explains: “We have seen 
considerable demand for our wool 
over the past 12-18 months which 
has led to an improvement in wool 
prices. Although we are not quite 
at pre-pandemic price levels, we 
are certainly moving in the right 
direction and are confident that 
prices will continue to increase as 
we move forward.”

Certain types of wool have 
experienced significant demand, 
which has helped push prices up. 
Andrew explains: “We have seen 
extremely strong demand for our 
organic wool with a substantial 

premium being paid to our 
members this year.

“Another success story has been 
our Herdwick wool, which is 
predominately bred in Cumbria. 
Going back a few years, the returns 
on this wool were amongst the 
lowest across our grades, whereas 
now Herdwick is one of our best 
performers. This has largely been 
driven by brands working directly 
with British Wool to help promote 
the breeds in their product 
messaging.”

British Wool launched a traceable 
wool scheme in 2021 which has 
seen strong demand especially in 
the sleep arena.

Andrew explains: “Our traceable 
wool pilot really took off in the 
sleep sector, with interest from the 
likes of Harrison Spinks, Woolroom, 

Devon Duvets and Luna Textiles. 

During the year we have sold in 

excess of 500,000k kg - and all of 

the wool sold through the scheme 

attracts a premium payment which 

is then passed onto the farmer. 

“We anticipate the traceable 

scheme growing over the next few 

years as brands and consumers 

alike demand more information on 

the provenance of the products 

they are purchasing.

“With all of last season’s wool sold, 

numerous new product launches 

in the pipeline, and a steady start 

to our wool intake already this 

season, we anticipate a good year 

ahead for wool prices, and are 

confident that the returns we make 

to our members will increase over 

the coming 12 months.”

Herdwick SheepAndrew Hogley

Market Update
BRITISH WOOL

it feels better with wool – Naturally

Lawrence House, Dowley Gap Business Park, Bingley BD16 1WA UK
Tel: +44 (0)1274 563444 • Email: info@curtiswool.co.uk 

www.curtiswooldirect.co.uk

British, Irish, Norwegian, European, New Zealand and Real Shetland Island Wool
Greasy, Scoured and Tops

THE NATURAL PARTNER FOR MANUFACTURERS WORLDWIDE
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UNITED KINGDOM UNITED KINGDOM

B
ritish Wool is on a 

mission to highlight the 

high standards for wool 

production in the UK, 

having recently launched 

a new publication highlighting 

the six pillars that six pillars that 

underpin the exacting standards of 

its wool production.

Graham Clark, Director of 

Marketing at British Wool, said: 

“We believe it is crucial to educate 

customers about British wool, 

and British farming.  UK farming 

systems are distinct from those 

in other major wool producing 

nations.  A key difference is the 

wide range of sheep breeds. There 

are over 60 different breeds in 

the UK, allowing British Wool to 

produce a wide range of wool 

types suited to a multitude of 

uses.” 

He continued: “Our members’ 

farms have an average flock size 

of 250-300 sheep and produce 

500-600kg of wool per annum.  

This is a lot smaller than the scale 

of farming in other major wool 

growing nations whose flocks 

typically run into the thousands.”

The six pillars highlight the 

principles that make of British 

Wool unique and offer wool buyers 

peace of mind knowing that the 

product they are purchasing is truly 

the right choice.

Kind to Animals
Animal Welfare has been an 

integral part of British farming 

for centuries and the UK has 

been a global leader in this area 

for many years. Today, the UK 

has some of the strictest animal 

welfare laws in the world, and the 

legislation upholds all of the World 

Organisaion for Animal Health 

(OIE)’s animal welfare standards. 

Because the UK’s animal welfare 

standards are enshrined in law, 

failure to adhere to them can result 

in legal action. 

In the UK the vast majority of 

farmers receive a subsidy, and 

as part of this they must comply 

with Cross Compliance rules.  

Every year, up to 5% of UK farms 

are audited to ensure they are 

adhering to the rules – this is 

carried out by Trading Standards 

and is a very in-depth process 

that lasts 3-4 days and covers 

areas such as animal welfare, farm 

records and relevant licensees. 

British Wool is the leading shearing 

training povider in the UK, training 

up to 1,000 new shearers every 

year, and animal welfare is an 

integral part of all British Wool 

training courses. British farmers 

care for their sheep and will always 

avoid causing uneccessary stress 

and pain, so they are shorn in a 

way that ensures the comfort and 

health of the animal. 

Non-mulesed wool
Mulesing is an unnecessary 

practice in the UK, and it is 

also against the law. As such, 

all wool from the UK is non-

mulesed wool, which is an 

important consideration for many 

downstream brands.

Environmenal 
Sustainability
British wool is a perfect fibre 

for buyers looking to specifiy 

sustainable products. 

Graham said: “As well as being 

an amazing, natural fibre, there 

Richard Wilson, a Harrogate-based Sheep Farmer, said:

“ It is great to know that the wool I produce is being 
sold under the internatinonally recognised  

shepherd’s crook mark. Wool is such an amazingly 
versatile fibre and it’s encouraging to see  

British Wool’s proactive approach getting it  
into so many different products and brands ”

“The UK was the first country in the world to 
introduce a law protecting against animal cruelty back 
in 1822!  Since then there has been a continuous stream 
of legislation introduced, such as the establishment of 

the ‘five freedoms’ framework in the 1960s. This not only 
forms an integral part of the 2006 Animal Welfare Act, 
but also sets global standards on animal welfare 

”Graham Clark

BRITISH WOOL 6 PILLARS
Setting the Standard in Wool Production

are also a few specifics related 

to British farming that really 

set it apart. Due to the efficient 

production systems in the UK, 

emissions from UK livestock are 

estimated to be around 5% of the 

country’s total GHG emissions – 

this is significantly lower than the 

estimated EU wide figure of 9.1%.” 

He continued: “British farming is 

ambitous and has set a target of 

reaching net zero GHG emissions 

by 2040.”

Wool is 100% biodegradable and 

therefore does not contribute to 

microplastic pollution in the ocean 

or on land.  This is crucial in the 

of wool are used in the correct 

applications. 

Each lot is independently tested 

to IWTO standards by the Wool 

Testing Authority Europe (WTAE) 

to certify yield, micron, colour 

and vegetable matter. This means 

that the supply chain can trust the 

quality of the wool they are using, 

in turn helping them to create 

durable and stunning products.

Traceability

British Wool launched a farm 

traceability scheme in 2021 and 

is already supplying in excess of 

fashion industry as it is estimated 

that 20-35% of the microplastics 

in the ocean are from clothing, 

particularly from washing. 

Quality Assured
The globally recognised British 

Wool grading system ensures 

British wool meets the highest 

standards of quality assurance. 

Every single fleece is graded by 

hand by a fully qualified grader 

who has trained for a minimum of 

three years. This grading system 

helps buyers to understand 

exactly what they are purchasing 

and ensures the correct types 

Graham Clark 
Director of Marketing at British Wool
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500,000 kg of wool per annum 

through the scheme. 

Graham explained: “All of our wool 

can be traced back to UK farms. 

We can also provide regional 

traceability back to one of our 8 

grading depots.  Where brands 

want to connect directly with 

wool producers to support their 

marketing story, we can offer 

traceability to indivdual farms. 

“The traceability scheme was 

piloted in 2021 and has now 

been rolled across the network, 

enabling British Wool to supply a 

fully traceable product to a much 

wider customer base.  Given the 

increasing demand for higher 

levels of transparency in the supply 

chain from consumers, we expect 

the take-up for this scheme to 

grow over the coming years.”

Socially Responsible
British Wool is a member-led 

organisation, working under  

co-operative principles to support 

rural communities and maximise 

the value of its members’ wool.  

The Board consists of nine farmers 

who oversee activities and ensure 

that the members’ best interests 

are served. Crucially all profits are 

returned to the farmer members.

British wool is an incredible 

natural resource that has many 

applications, from fashion to home 

interior products such as bedding 

and carpets. The diverse wool 

types on offer in the UK mean that 

British wool really can provide a 

truly sustainable solution for every 

application.

The British Wool “Six Pillars” 

publication can be downloaded at 

britishwool.org.uk/trade.

UNITED KINGDOM UNITED KINGDOM

A 
key part of British Wool’s 

marketing strategy is 

raising the profile of the 

fibre and the brands 

selling British wool–rich 

products in the eyes 

of the consumer. This 

has gained momentum over the 

past few years through a multi-

channel approach and British Wool 

hopes to take this to the next level 

moving forward.

Graham Clark, Director of 

Marketing, explains: “As well as 

working with downstream brands 

and the supply chain, a key part 

of our marketing approach is 

building consumer demand for 

wool products. This is crucial as we 

try and maximise the value of our 

members’ wool.”

British Wool operates on a 

number of social media channels: 

Facebook, Instagram, Twitter, 

Pinterest as well as a newly 

Targeting the consumer  
with the many wonders of wool

British Wool Shop

Social Media

established presence on TikTok. 

With a highly engaged community 

of over 100k consumers, the 

platforms provide the perfect 

base to communicate the many 

wonders of wool.

Graham comments: “Social 

media is a cost-effective way for 

us to promote our brand to the 

consumer. The different platforms 

allow us to target consumers 

across a range of demographics, 

for example, the average age 

of our Facebook follower is 52 

whereas this drops to 42 on 

Instagram and is likely to be much 

lower as we build our TikTok 

audience.

“We use our social media channels 

to promote the many benefits of 

the fibre, as well as the brands we 

are working with. We also promote 

the British Wool Shop heavily, as 

this offers a one-stop-shop for 

British wool products.”

Achieving national media coverage 

also helps British Wool to spread 

its message, and over the past 12 

months the brand has engaged a 

multi-award-winning PR agency to 

help raise brand awareness.

Graham explains: “Our press 

coverage is starting to increase at 

a good rate, and this is crucial to 

our overall objective of increasing 

consumer awareness. We recently 

commissioned some research 

on the menopause and the many 

benefits of wool bedding and we 

had an excellent uptake from the 

press, with over 430 radio stations 

covering the research, as well as 

national press coverage from some 

leading publications in the UK. 

The total circulation thus far has 

been over 94 million, just from this 

campaign.”

Other tools British Wool uses 

as part of raising consumer 

awareness of the fibre include 

consumer exhibitions, agricultural 

shows as well as the British Wool 

on-line shop.

Graham concluded: “We are 

making progress across the various 

channels we are using to elevate 

the British Wool message to a 

consumer audience, and we are 

seeing an increased amount of 

interest from consumers in the 

products. This bodes well for the 

future as we strive to create new 

front end demand for our amazing 

fibre.”
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UNITED KINGDOM

W
ith a number of new 

brands entering its licensee 

scheme, British Wool has 

been driving front end 

demand for its wool, which 

is starting to have a positive effect on 

the returns paid to its members.

Haldi Kranich-Wood, Business 

Development Manager, explains: 

“At British Wool, our mission is to 

drive sustainable demand for British 

wool, in order to maximise returns 

for our members. One of the main 

ways we do this is by working with 

downstream brands on product 

development to try and increase 

front-end demand.

“During the past 12 months we’ve 

had unprecedented interest from 

brands about using British wool, 

many of which have never used the 

fibre before. This has resulted in the 

launch of around 25 new British 

wool–rich product lines during the 

last 12 months across a broad range 

of product categories, including 

apparel, carpets and bedding.

“In particular, we’ve had a selection 

of exciting new apparel brands 

launch their own wool collections, 

including Fred Perry, Yan Tan, House 

of Sustainability, Peregrine and 

Charl Knitwear. Yan Tan, in particular, was inspired 

to use only locally-sourced wool to create stylish, 

sustainable jumpers. It’s great to see both new and 

existing brands extending their British wool ranges, as 

this bodes well for the future.

 “We’re also continuing to drive 

demand for wool within the carpet 

industry, as approximately 50% of our 

wool is used for carpets. 

“We’ve been working with market-

leading brands such as Headlam, 

which is embracing the British wool 

fibre, on a significant scale, with 

expected growth projected over the 

next few years. In particular the brand 

has launched two 100% British wool 

ranges under its Manx Tomkinson and 

Crucial Trading brands, with another 

range due to launch this autumn, 

through its Kingsmead brand.”

Over the past 12 months British 

Wool has supplied over 500,000 kg  

of wool via its traceable wool 

scheme, which is currently going 

into the sleep sector. A number 

of new ranges were launched 

with major sleep brands, such as 

Woolroom, Harrison Spinks, Devon 

Duvets and Luna Textiles, with 

several new brands in the pipeline 

for the year ahead. 

“Our traceable wool scheme allows 

consumers to fully understand 

where the wool in the products they 

are purchasing is from. It also gives 

them peace of mind that the farmer 

has received a premium payment for 

their wool. 

“We expect good growth on our traceable wool over 

the coming years as we expand the offering to all of 

the product categories we supply.”

Driving front end 
demand for wool

Sustainable, ethical 
and responsible.

KIND TO 
ANIMALS

TRACEABILITY

ENVIRONMENTAL 
SUSTAINABILITY

SOCIALLY 
RESPONSIBLE 

QUALITY 
ASSURED 

NON-MULESED  
WOOL 

There are six key principles to British Wool that not only  
make it unique, they offer buyers peace of mind that the  
product they are purchasing is truly the right choice.

To find out more, contact the British Wool marketing team  
– marketing@britishwool.org.uk or call 01274 688666.

britishwool.org.uk

Our six pillars 
Setting the standard in wool production.

1905 BW Six pillars 210 x 275mm advert - UK AW.indd   1 27/07/2022   11:50
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W
ool Testing Authority Europe (WTAE) is the only accredited 

fibre testing laboratory in the Northern Hemisphere. It 

tests greasy wool, scoured wool and wool sliver, covering 

almost all commercial requirements for all wool types. In 

order to provide IWTO Certification, samples are obtained 

independently by WTAE approved sampling agents and 

then rigorously tested according to IWTO Regulations. WTAE offers 

sampling services across most of Eastern and Western Europe including 

the Baltics, and Euro Asia. From her office in North Wales, Wool2yarn 

spoke with managing director of WTAE Dr Courtney Pye who has 

been guiding WTAE through the challenges associated with Brexit and 

Covid-19.

‘2022 certainly feels better than at the height of pandemic and any issues 

we anticipated from Brexit did not materialise, but it is still a challenging 

landscape for the textile industry worldwide. As in the last 20 years, 

we continue to provide customers with objective, cost-effective wool 

testing services, ensuring both independence and integrity of wool 

certification. Our central location 

on the global map means we are 

never too far away from some of 

the largest transportation hubs in 

the world. Samples can be with 

us from anywhere in the world 

within a few days. We aim to send 

results out to customers within 

24 hours of receipt of samples, 

with no additional charge to our 

customers.

‘We are fully licensed by the IWTO 

and accredited to ISO 17025 by 

UKAS and are members of the 

ILRT Group (including AWTA, 

NZWTA and WTB) as well as 

Interwoollabs. Being in control of 

the entire testing process, from 

sampling through to the issue of 

a test certificate, is fundamental 

to the integrity of the service 

we provide’, says Dr Pye. ‘Wool 

Dr Courtney Pye

Wool Testing Authority Europe  
adds OFDA 2000 to their  

Testing Capabilities

Recently installed OFDA 2000 at WTAE

buyers and sellers can be completely confident that 

this impartial service, coupled with WTAE’s technical 

ability and excellent round trial performance, ensures 

that certified results that can be relied upon time 

and time again. We also offer a test report service, 

and all samples are tested in accordance with the 

IWTO testing regulations. The service is very popular, 

especially so during the pandemic. It has allowed 

sellers to continue to gain valuable knowledge about 

their commodity without the additional costs of 

acquiring IWTO certification during a very difficult 

time commercially. 

‘This year WTAE installed the latest OFDA2000 

machine, which is a replacement for the now 

obsolete OFDA 100. As well as providing the usual 

fibre diameter measurements, OFDA 2000 can 

also be used to test the fibre diameter of individual 

fleeces. We are noticing an increased interest in 

fleece testing both within the UK and Europe. With 

all the recent conversations regarding the price of 

wool, some producers are starting to investigate 

the possibility of bringing more value to their clip by 

looking at the quality, namely micron. WTAE are in the 

perfect position to provide a fast and cost-effective 

fleece testing service to natural fibre producers such 

as alpaca, cashmere, sheep and mohair. Please visit 

our website for more information on this new service; 

https://www.wtaeurope.com/services/alpaca-fleece-

testing.php. 

‘WTAE also offers an online portal to all clients as part 

of the service. Clients can access test results as they 

are completed in the laboratory through this portal 

and can also access and download test certificates, 

test reports and invoices. Clients can also request 

document amendments and check tests.

‘We also operate a document verification service. 

Buyers can authenticate the certificate that 

accompanies their purchase by submitting a 

verification check via our website. Simply submit the 

test number of the certificate and the verification 

code at the bottom of the document and WTAE will 

send back the document held in our secure records. 

A quick comparison will confirm the validity of your 

certificate’, she concludes.
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T urkey is at the crossroads 

between East and West, 

overlapping Europe and 

Asia. Its geography lends 

itself to direct and straightforward 

logistics for any type of product 

and textiles and clothing are one 

of the most important sectors for 

Turkey’s economy and foreign 

trade, accounting for about 7% of 

GDP. The Turkish clothing industry 

is the fourth largest supplier in 

the world, and the second largest 

supplier in the EU. 

Textile production in Turkey 

is dominated by cotton and 

synthetics; however, it has 

a number of wool textile 

manufacturing companies 

and today, even cotton textile 

manufacturers are introducing 

wool into their production. 

Manufacturers that do use wool in 

Turkey mostly use imported wool 

although domestically grown wool 

is extensively used in rugs and 

handcrafts. 

There are about 20,000 textiles 

manufacturers and 52,000 apparel 

manufacturers with an annual 

turnovers of around EUR 30 billion 

and EUR 22 billion respectively. 

Last year Turkey exported 2.49 

billion US dollars just for home 

textile products, according to 

Turkey’s Bureau of Statistics. 

Exports to Germany, the United 

States and the United Kingdom 

accounted for 36.33% of total 

exports, amounting to US $904.8 

million, while exports to Italy and 

the Netherlands were US $107 

million and US $102.7 million 

respectively.

Covid, currency fluctuations, 

and energy price increases have 

resulted in a reduction in imports 

and textile manufacturing in 

Turkey. Nevertheless imports and 

production levels are recovering. 

In addition, due to its unique 

geographical position, Turkey 

is now attracting additional 

invetsments from major brands 

setting up garment manufacturing 

as they disingage manufacturing 

in Asia.

Hugo Boss has extended its 

production facility in Izmir, adding 

1,000 jobs in a supply chain 

overhaul. It aims to produce an 

increased volume of garments 

close to those markets where they 

will be sold. 

There are a number of Turkish 

companies that export wool in 

greasy or scoured form. There 

are approximately 30 million 

sheep in Turkey producing 20 -25 

million kilos of greasy wool. Two 

of the main exporters of greasy 

and scoured wool from Turkey 

are Akel Textil and Ozsevil Wool, 

based in Usak and Izmir. In US $ Mahir Ozsevil – Ozsevil Wool

Turkey - textile hub

Impartial Wool Testing Services.
Guaranteed Certification for a Range 

of IWTO Test Methods.

2680

www.wtaeurope.com

WTAE Ltd, Cibyn Industrial Estate, Caernarfon, UK, LL55 2BD
Tel: +44 (0)1286 678 097  •  Email: info@wtaeurope.com

✓ Approved samplers located throughout Europe
✓ IWTO licenced laboratory
✓ UKAS accreditation
✓ Test report services available
✓ Member of ILRT group of laboratories
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problematic and expensive 

logistics and lockdowns 

in China have forced 

European brands to look 

closer to home for their textile 

needs. They are turning their 

attention to Turkey as they de-

couple from dependence on Asia. 

Turkey is the world’s fifth largest 

textile supplier, with an annual 

export value of 12 billion US 

dollars. ‘It is a very important 

market for our Prosino Rings’, 

says Dr Pietro Prosino, CEO of 

Prosino Borgosesia Rings, from the 

company head office in Italy.

‘As yarn manufacturers in Turkey 

focus on quality and uninterrupted 

production particularly for 

European customers, they require 

better quality spinning rings. 

Prosino Rings are an integral 

component in the spinning 

process.’  

Karan Tekstil is one of the largest 

yarn manufacturing companies in 

Turkey and has been using Prosino 

Rings in its yarn manufacturing. 

Ridvan Karan, CEO, says, ‘We 

trust in Prosino quality, and we 

are satisfied with the service 

provided by Prosino’s Turkish representative. 

We appreciate the relationship we have with 

Prosino, it has been a good one for the entire 

5 years we have been working with them. 

We export yarn to Russia, Ukraine, Egypt, 

Poland, Uzbekistan, and Kyrgyzstan. These 

are our main markets but of course we sell to 

European countries as well, and it is for this 

market in particular that we require certainty 

on the quality of our production for our long 

and short staple knitting yarns. We are focused 

on innovative and non-standard production 

and we are concentrating on quality rather 

than quantity’. 

Karan Tekstil has a short staple production 

capacity using 25.000 spindles and its long 

staple production capacity is also at 25.000 

spindles. ‘Prosino Rings provide the quality we 

need to have confidence in our production 

capacity’, Ridvan Karan says. 

‘Prosino Steel Conical Rings provide extra 

speed and reduce yarn breakage and yarn 

hairiness, and provide a longer lasting life to 

spinning frames. Users can expect up to 10 

years of unbroken performance from these 

rings’, says Dr Pietro. ‘Wear and tear over 

time alters the geometry of the ring and the 

surface will lose its initial characteristics and 

level of roughness. The co-efficient of friction 

between ring and traveller starts to change 

and increases the possibility of breakage 

and a decrease in control over the spinning 

process’.

‘Using cheaper unreliable components, such 

as spinning rings, causes yarn breakage and 

unnecessary production delays. Any loss in 

production time can be costly,’ says Dr Pietro 

Prosino. 

PROSINO has a yearly production of 10 

million rings. It specializes in spinning rings 

for any frames operating for long and short 

staple fibre, and technical yarns. It supplies 

to Original Equipment Manufacturer (OEM) 

companies including ZINSER, COGNETEX, 

and GAUDINO and works with many leading 

yarn manufacturers around the world.

From left to right Mr. Fatih SABAZ (Agent of PROSINO in Turkey), Mr. KARAN 
(senior), Mr. Pietro PROSINO and Mr. KARAN Mehmet Hayri (junior)

Turkish manufacturers use quality  
spinning rings to satisfy European standards  

2021 Turkish wool was exported to 

Germany 15.8% (US $10.7 million), 

China 9.77% (US $6.64 million), 

United Kingdom 8.38% (US $5.7 

million), India 6.77% (US $4.6 

million). Most textile production 

in Turkey is from imported wools 

from New Zealand, Romania, the 

Balkans, North Africa (Algeria, 

Tunusia and Morocco), Syria, and 

Georgia. New Zealand, Syrian, 

and Georgian wool is used for 

carpet yarn, with a total quantity 

of around 3 million kgs imported 

in the last three years. Only New 

Zealand wool is received scoured 

and the remainder is greasy or 

carbonised.

Whatsapp nr: +39 335 8361291
www.prosino.com - info@prosino.com

We chat:

Booth nr H2 B303
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Source, Collaborate and Gain Insights
at the world’s largest international textile and garment technology exhibition

Source directly
from more than 

1,500 manufacturers 
from over 41 countries

LIVE

See and evaluate
best-in-class solutions 

from a line-up of 
live machinery

demonstrations

Gain insights and 
network through an 
array of events and 
thought-leadership 

conferences

Access to ITMAconnect 
– the new year-round 

sourcing and knowledge 
hub for the global textile 

community

TRANSFORMING
THE WORLD  

OF TEXTILES

Via Maglioleo, 68, I-13900 Biella Italy
+39 15 22 278 • +39 15 26 296 fax

commerciale@coppabiella.it
www.coppabiella.it
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ALL COMBS FOR ALL MACHINES

                                               • High quality steel 

                                                • All heat treated

                                                • Durability /  
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                                                   maintenance 

                                          • Simple needle  
                                             replacement
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How to talk to the 
biggest market in their 

own language
China is the biggest market in the textile chain 

- but the language barrier can still be a major 

obstacle. 

wool2yarn china magazine is a Chinese language 

publication circulated by Nanjing Wool Market 

and China Wool Textile Association to all major 

textile companies in China including importers of 

wool and speciality fibres, wool processing and 

topmaking mills, spinners and weavers, carpet and 

garment manufacturers, manufactures of yarn and 

fabric, rugs carpet and government agencies and 

ministries in China.

For companies seeking new customers in China 

advertising in wool2yarn china is a platform that 

targets decision makers in all sectors of the wool 

industry in China.

For companies with existing customers in China, 

advertising in wool2yarn china can reinforce their 

position as a preferred supplier.

wool2yarn china is published in September each 

year and is used as a buyers’ guide by companies 

in China over the following 12 months.

If your company is interested in advertising in the 

2023 issue of wool2yarn china - contact Victor 

Chesky at victorch@bigpond.com or view more 

information on www.wool2yarnchina.com



148  |  wool2yarnglobal 2022 wool2yarnglobal 2022  |  149

T
he world’s largest 

international textile and 

garment technology 

exhibition, ITMA 2023 

will be held at Fiera 

Milano Rho, Milan, 

Italy from 8 to 14 June 2023. It 

is expected to attract over 1,500 

exhibitors to showcase their latest 

products and technologies over 

220,000 square metres of gross 

exhibition space, and international 

visitorship of more than 100,000. 

This makes ITMA 2023 the most 

highly anticipated textile and 

garment machinery exhibition in 

the world. 

The overarching theme of ITMA 

2023 is Transforming the World of 

Textiles. It reflects the aspirations 

of both textile machinery and 

textile producers that collaboration 

can bring forth a more sustainable 

future for the industry and 

the planet. Underscoring the 

theme are four trending topics: 

automation and digital future, 

advanced materials, sustainability 

and circularity, and innovative 

technologies.

Held every four years since 

1951, ITMA is recognised as the 

‘Olympics’ of textile machinery 

exhibitions, where the industry 

converges to showcase 

outstanding innovations, and 

explore fresh ideas, effective 

solutions and collaborative 

partnerships for business growth. 

It is owned by CEMATEX, 

the European Committee of 

ITMA 2023
Transforming the World of Textiles

Textile Machinery. CEMATEX 

is an organisation comprising 

nine national European textile 

machinery associations from 

Belgium, France, Germany, Italy, 

Netherlands, Spain, Sweden, 

Switzerland and the United 

Kingdom.

ITMA is the recognised platform for 

• End-to-end solutions for the 

entire textile and garment 

manufacturing value chain, 

including fibres, yarns and 

fabrics

• Only from companies that 

design, produce or/and sell 

original products and services 

can exhibit 

• Exhibits clustered in dedicated 

sectors for easy sourcing

• Being an innovation launchpad 

where exhibitors unveil new 

technologies and products

• Live machinery demonstrations

• Outstanding knowledge, 

collaboration and networking 

platform

Fibres, Yarns and Fabrics at 
ITMA
Fibres, yarns and fabrics have 

been established as a dedicated 

product chapter (Chapter 20) 

since ITMA 2015, giving the sector 

more visibility by clustering these 

products in one sector and making 

sourcing easier for buyers. 

ITMA 2023 will also showcase 

exhibits from 19 other sectors 

ranging from spinning to weaving 

and knitting, garment to finishing 

and testing to logistics. 

Highlights at ITMA 2023
The well-received ITMA 

Sustainable Innovation Award, 

Innovation Video Showcase and 

Innovator Xchange are among 

the main events at ITMA 2023. 

Onsite events include the ITMA 

Nonwovens Forum, Textile 

Colourant and Chemical Leaders 

Forum, and several co-located 

industry events that will further 

enhance the educational and 

networking opportunities among 

textile industrialists from around 

the world. 

When visiting the exhibition, 

check out the Start-Up Valley – 

a new initiative by CEMATEX to 

spotlight start-ups with innovative 

solutions – and the Research & 

Innovation Lab – where cutting 

edge developments from research 

and educational institutes, and the 

industry will be showcased.

See You in Milan!
To learn more about ITMA 2023, 

visit our website itma.com or 

scan the QR code below. Join our 

mailing list www.itma.com/ 

#joinitma and be informed when 

visitor registration starts.
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nsc Schlumberger is a world 

leader in textile machinery for 

TowToTop, carding and combing, 

defelting, blending, recombing, 

spinning preparation, crush 

cutting, semi-worsted, stretch-

breaking, and worsted spinning 

preparation. 

I asked Eric Fessler, newly 

appointed to the role of 

Commercial Director, about where 

new textile machinery design 

is taking the industry in speed, 

energy savings, reduced human 

labour, and, more importantly, 

a high quality output demanded 

by todays consumer. Eric is not 

a new comer to this challenging 

landscape, he has been nsc Sales 

Manager for the Asia region, 

including China for some years. 

‘Next generation nsc Schlumberger 

ERA50, GC50, and FMV50 combing 

machines are a game changer for 

topmakers and spinners. The shift 

from a mechanical to an electronic 

gearbox creates the ability for 

these machines to run as one unit 

instead of individually’, he says. 

‘Everything changes when 

mechanical gears are changed 

to electronic gears, changing the 

way topmaking plants operate. 

Benefits and improvements 

include production speed, fewer 

operational staff, energy savings, 

and more consistent quality from 

one batch to another’. 

Eric Fessler continues, ‘the old 

combs operate as individual units. 

This requires resetting machines 

individually every time the operator 

makes an adjustment, and each 

machine needs a person to do 

that. If you look at, say, 15 combs 

you might need at least two hours 

to reset 15 combs. All 15 machines 

of our new ERA50 can be operated 

by one or two people. Adjustment 

or changes to batches can be done 

in 10 -15 minutes and all machines 

talk to each other, producing 

reliable quality top’.

‘The quality of every batch usually 

depends on the experience and 

knowledge of the floor operator. 

The new machines are all 

controlled through a touch screen. 

No great experience or knowledge 

is required as all parameters are set 

electronically. 

‘The electronic settings also 

enable to memorise the last or 

any previous production run. This 

information can be stored and 

repeated whenever it is required - 

next day, next week, or even next 

year, providing consistent quality 

which is always important to 

customers. 

‘Unlimited possibilities to 

communicate between machines 

on the same line, recording of 

recipes and transferring this to 

other machines simultaneously 

are all great steps forward’, says 

Eric Fessler. ‘Machines can also 

be equipped with troubleshooting 

data collection, increased machine 

operating flexibility’. 

The electric motion axis provides 

for the replacement of mechanical 

drive with gears and belts by 

electric drive with independent 

motors. This is suitable for ERA 

50, GC 50, FMV 50, and in some 

cases up to 10 axes within this new 

mecatronic architecture can be 

achieved. It is easy to maintain with 

unlimited possibilities for setting of 

different axes. Its range of settings 

T
he Schlumberger worsted 

card W235 in 3.5 m and 

2.5m working width is a 

single or double doffer card 

equipped with a volumetric 

hopper-feeder, developed 

with Tecnomeccanica Biellese. This 

continuous flow volumetric feeder 

incorporates a feed silo or can be 

equipped with a feed condenser 

and includes individual motor 

drives which allow a constant 

density batt to be fed to the card. 

The card is built for fibers with low 

fiber-to-fiber cohesion such as 

Alpaca or Mohair.

High variations of fibre moisture 

rates are pneumatically fed to the 

card and can be equipped with an 

in-feed auto-leveller working on 

an X-ray basis.

The drafting head has numerous 

parts common to the gills; the 

fibre control is done by discs. The 

drafting rates and the pressures 

can be adjusted from the card 

control panel screen, with an 

individual drive to the drafting 

head. The reducing head is 

equipped with its one suction and 

dedusting network. The drafting 

head is followed by a can coiler 

delivery for cans of Dia 1200 or 

1600 mm, which can be fed with 

up to 90 kg of carded wool sliver. 

When several cards are working 

together, each out coming sliver 

can be delivered on a common 

conveying system with a reducer 

gills before delivery.

The internal and external card 

contamination is maintained 

at a minimum level due to the 

integrated suction network and a 

complete covering of the card and 

the delivery.

Practical and industrial experiments 

show that the sucked dust and 

short fibre level is always inferior 

to 1% of the card production 

Schlumberger worsted card with new volumetric hopper-feeder  
developed with Tecnomeccanica Biellese

Schlumberger’s worsted cards make a difference

(between 0.3 and 0.8 0/0), 

allowing a better cleanliness of the 

card sliver, with a positive impact 

downstream on the longevity of all 

machine parts in contact with the 

wool fibres (as chains, needle bars).

The card efficiency can be, 

according to the working 

conditions, over 90-92 0/0.

These cards can perfectly integrate 

complete combing lines by nsc 

Schlumberger, together with the 

GC 40’s and the Era 40’s combs 

for wool top makers to achieve the 

best possible results.

Q&A
Eric Fessler with  
Victor Chesky

reduces material waste and is 

tool-less setting reduces machine 

downtime. These new machines 

are trouble-free, fully automated 

and achieve better quality 

outcomes, and can be operated 

from one central office. 

In addition a detector to measure 

the sliver weight variation when 

the machine is in operation is 

now available. This corrects the 

variation by instantaneously setting 

the feed load of the machine. 

It guarantees an even sliver to 

optimize the sliver quality.

‘We are moving forward and our 

presentation at ITMA Milan will be 

an opportunity to re-engage with 

customers we have not seen face-

to-face for some time, and to meet 

new people to provide advice and 

assistance’. 

Visit nsc Schlumberger at  

ITMA Milan 2023 - Hall 3 E101
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t he Italian manufacturer Savio has always 

been a technological and innovative leader 

in interesting niches of the textile machinery 

sector: a leading supplier of winding, twisting 

and shrinking and bulking machines. Savio 

offers winding systems ideal for multiple needs, 

supporting customers in the textile challenge with 

the development of new applications capable of 

satisfying the technological evolution of the yarns.

In recent years there has been an increase in the 

demand for wool in the sportswear sector for making 

high-performance technical garments. The intrinsic 

properties of this natural fiber (effective odor control, 

extraordinary breathability and excellent moisture 

management) far exceed the performance of 

synthetic fibers. 

Savio offers numerous solutions for processing of 

wool and luxury yarns. 

ITMA 2023 in Milan

Savio will be attending “ITMA MILAN 2023” exhibition, 

taking place in Milan, Italy, from 8th to 14th June 

2023. The world’s largest international textile and 

garment technology exhibition, ITMA highlights 

innovations that will help textile and garment 

manufacturers transform and grow their business. 

Savio will be presenting lots of innovations, and looks 

forward to welcoming many visitors for unveiling 

them.

Savio is Part of Vandewiele Group

Vandewiele, a Belgian leading global group active in 

the construction and installation of textile machinery, 

took over Savio Group in 2021. Founded in 1911 and 

headquartered in Pordenone (Italy), Savio Group 

is a world leading designer and manufacturer of 

winding machines and quality control devices for the 
textile industry, with operations in Italy, China, India, 
Belgium, Germany, and Switzerland.

Belgiums Vandewiele was founded in 1880 in Kortrijk, 
and is a world leader in mechatronics solutions 
(combination of mechanical and electronics 
engineering) to serve textile and electronics 
customers around the world. The relentless focus 
on innovation and long-term vision will allow further 
growth for both companies in the new digital age. 
Its major plants are located in Belgium, China, Italy, 
France, Sweden and Germany.

The transaction aims at strengthening Savio’s 
international and industrial development, exploiting 
significant synergies, both from a commercial and 
operational standpoint. Receiving such strong 
interest from important players like Vandewiele in this 
challenging period is a recognition of Savio’s strategic 
value. In the long-term, being part of the Vandewiele 
Group will preserve Savio’s entrepreneurial culture 
focused on innovation, operational excellence and 
commercial development.

Savio Solutions for Wool Yarn Processing
Splicing technology: Heatsplicer  
The experience acquired by Savio with air splicing 
technology, combined with the use of heat at variable 
temperatures, allows the creation of aesthetically 
beautiful, resistant and reliable joints even with 
high-twisted yarns. The field of application of the 
Heatsplicer covers the whole range Nm 1 - 150.

Waxing 

The waxing operation is carried out in order 

to lubricate the yarn by minimizing the friction 

coefficient with the mechanical parts with which it 

comes into contact. This operation is done on the 

yarns used for knitting machines, which require a 

good flow of the yarns. For wool and fine yarns, Savio 

is the only manufacturer that can supply the double 

motorized waxing device, designed to guarantee an 

even more uniform deposit on the yarn and therefore 

satisfy the requirements of the knitting process in the 

most appropriate way.

“R” version winder: feeding from packages 

R version allows rewinding of packages of any 

taper, producing packages ideal for any subsequent 

use. The main fields of use are rewinding packages 

coming from the dyeing process, packages of 

different shapes and packages remnants. 

Winding machine: special version with feeding 
from large bobbins 450 mm 

While maintaining the same performance, flexibility 

and reliability features of the standard round 

magazine machine, Savio is the only supplier that 

offers a special machine configuration that allows the 

processing of large and medium counts, bobbin  

450 mm, used in the carded wool sector.

Complete series of accessories to guarantee the 
quality of the yarns

Savio’s winding unit is equipped with control devices 

to ensure perfect density, metering and perfect 

package formation. These accessory devices are 

suitable for the processing of the entire yarn count 

range from Nm 1 to Nm 150. These devices help to 

produce packages without ribbon and to guarantee 

the minimum possibility of breakage and slough-off 

during unwinding at high speed, especially in fine 

counts. The result is greater efficiency in downstream 

weaving and warping processes.

B-Grade System in winders with automatic 
feeding 

Savio winders can be supplied with B-Grade system. 

A certain number of spindles can be reserved for 

winding bobbins with few non-standard defects 

Winder EcoPulsarS Plus - R version

Savio Solutions for Wool Yarn Processing
Although wool represents 5% of world textile production, in recent years there has 
been an increase in demand, especially in the sportswear sector, for making high-
performance technical garments. The Italian manufacturer Savio, a specialist for over 
110 years in the field of textile machines for yarn finishing, offers numerous solutions 
for the winding of fine and luxury yarns.

Heatsplicer
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rejected by the winding heads, 
producing small batches of “B 
series” yarn (hence B-Grade). This 
application is highly appreciated 
in fine and precious yarns because 
it allows for the production of 
small batches of yarn of different 
quality, in an economic and 
efficient way, to be used for less 
noble productions, such as yarn for 
selvedge or pieces for dyeing color 
samples.

Twisting machine, Sirius Duo Pot 

Savio’s DUO POT system can be 
considered the real direct twisting 
of overlapped packages, it can 
be considered an “all-in-one” 
assembling and twisting. This 
allows it to obtain a shortened 
production cycle by using standard 
conical packages. Consequently, 
the constant tension of unwinding 
two independent cones and the 
absence of tangles are ensured, 
reducing to a minimum the defects 
and irregularities of the twisted 
yarn. The yarn obtained on the 
Two-for-One Twister is generally 
more voluminous, more swollen 

and of better appearance. These 

features improve the downstream 

production process; that is, dye 

uniformity and a better wearability 

in knitwear and dye uniformity.

Continuous monitoring of yarn 
quality parameters

Production efficiency is monitored 

by Savio throughout the yarn 

winding process. Continuous 

monitoring of the parameters 

is carried out to guarantee yarn 

manufacturers, efficiency and 

quality throughout the entire 

supply chain.

From the moment the bobbin 

leaves the ring spinning machine 

to continue the winding process 

where the yarn is transferred to the 

bobbin, the quality and production 

parameters are continuously 

monitored and saved by Savio 

winders thanks to Savio 4.0 digital 

systems.

P.T.S. - Package Tracking System 

The package traceability system 

(P.T.S.) is designed by Savio 

to guarantee efficiency and 
traceability along the entire supply 
chain. This becomes very useful 
for producers of fine and luxury 
yarns because they can provide 
an “identity card” to the yarn and 
guarantee even more quality and 
origin. The package is equipped 
with an RFID tag, applied inside 
the cone to uniquely identify the 
product and keep track of the 
processes. The system generates 
a unique ID for each package, 
which is then associated with the 
production identification data 
(bio data), which can be stored 
in cloud-based applications and 
recovered from any mobile device. 
The machine computer can supply 
the bio data of the package, for 
example: product code, identity 
of origin (machine serial number, 
spindle number), production date 
and time, production shift, batch 
name, winding speed, yarn count, 
number of joints, length and 
weight.

Double waxerSavio B-Grade System

r unning spinning 

machines 

at greater 

speed with no 

breakdowns, and 

maintaining quality 

throughout the 

process, is essential to remaining 

competitive and will continue to 

be an important factor for spinners 

around the world. 

‘How many times has your 

production been interrupted or 

stopped completely because one 

small, but integral component 

of machinery has not performed 

to your expectation? Buying 

cheaper and unreliable combs 

can sometimes result in the entire 

production suffering delays and 

costing a considerable amount 

more’, says Mario Ploner of Coppa, 

manufacturer of combs in Italy.

‘Topmakers that have invested 

heavily into new textile machinery 

that offer greater speed and 

accuracy can jeopardise these 

advantages by using cheaper less 

reliable and durable combs. It is 

like buying a Ferrari and putting 

in a Lada engine. It doesn’t make 

good commercial sense’. 

‘At Coppa we have been 

manufacturing high quality steel 

combs for over 50 years. These 

combs are preferred by textile 

machinery manufacturers such 

as NSC, Sant’Andrea, OKK and 

Cognetex. Topmakers can order 

combs specific to their machinery’, 

Mario Ploner continues. 

greater accuracy  
and safer installation

‘In addition, changing combs 
can be complicated and time 
consuming. And, if combs are not 
correctly installed or are too old, 
they can affect the quality and 
speed of the entire topmaking 
process. In order to solve these 
issues we have developed a new 
insert grip machine that ensures 
accurate and quick installation. 
This machine provides greater 
accuracy than the manual method 
and eliminates damage that can be 
made to the comb during manual 
insertion‘.

‘Our combs have proven to be 
reliable and long lasting. The 
experience and knowledge 
we have acquired over time 
guarantees that Coppa combs will 
be durable and need minimum 
maintenance’. Come and visit us at 
ITMA 2023 - Hall 1, Stand E102.

Coppa’s new automated insertion machine for combs

Visit Savio at ITMA 2023 - Hall 3 
Booth B205
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the winding densities, and the 

thread tensions to be achieved, 

can be specifically adapted to 

requirements using software 

applications and the yarn recipes 

compiled from them. This results 

in high-quality yarn packages 

with a homogeneous structure, 

an important criterion for further 

processing of the yarn. 

As a market and innovation leader, 

the Saurer CompactTwister and 

CarpetTwister offer customers 

solutions with which they can 

confidently and successfully 

meet manufacturing challenges. 

Combining innovative technology 

with decades of experience, 

excellent utilization of any kind of 

yarn can be achieved.

The company places a lot of 

emphasis on energy saving with 

optimised spindles, high class 

efficiency for the main drive 

motors and efficiency-optimised 

bearings in the entire spindle area. 

The quality of yarn is the decisive 

factor for customers, along with 

economic production.

Saurer Senses digital mill 

management system aggregates 

and analyses production, quality 

and performance data throughout 

the production process at 

textile mills, from fibre to yarn. 

By interlinking textile machines 

and quality assurance systems 

– whether from Saurer or other 

suppliers – across all departments, 

it enables efficient real-time mill 

management. With its modular 

design, the system is suitable for 

textile production environment of 

all sizes and can be scaled up as 

your factory grows. New functions 

can be added at any time, so it is 

already able to take on all future 

mill management challenges. 

Senses give Saurer customers the 

agility they need to deal with the 

constantly evolving textile industry.

Saurer’s textile-technical 

advantages are reinforced by 

technical support through 

RemoteService and two-level 

support. An optional modem is 

used, that can network several 

machines with secure and time-

limited online access to the 

activated machines. This allows 

error diagnostics and the operating 

states of the components to be 

determined and the temperature of 

individual elements and processor 

utilization to be monitored. In 

the second level of support, the 

terminal software and its setting 

can be checked and if necessary, 

updated. Inverter parameters can 

be changed and/or optimized. 

Effective remote technical support 

services are available to customers. 

This increases production 

reliability, quality, and flexibility. 

There are no delays in the arrival 

of a technician and expensive 

downtimes are avoided.

Carpet Twister

PROVEN STANDARDS  
MEET MODERN EXPECTATIONS

Compact Twister  

‘Wool is more than just a natural premium fiber, it has a range of microns, colours, and lengths 

and is used in a variety of applications from outerwear, right next to our skin, and in the carpet 

under our feet. At Saurer Group our machines process wool from the very fine range for  

high-quality clothing to coarser yarn ranges, which are used in high-quality carpets’. 

T
he Saurer Group, 

founded in 1853, is 

a leader in spinning 

solutions to the textile 

industry worldwide. 

Since 1950 it has been a leader 

in the field of Two-For-One 

twisting. This process is established 

as a mechanical process to 

enhance yarn quality, and yarn 

reconstruction. The spinning twist 

of the two threads presented is 

reduced and at the same time 

both threads are twisted around 

each other using the same thread 

tension. As a result, the newly 

created yarn has greater strength, 

stretch, evenness and is more 

voluminous and breathable. 

The Saurer Group operates in 

Switzerland, Germany, France, the 

UK, Czech Republic, Turkey, Brazil, 

Mexico, the USA, China, India, 

Uzbekistan, and Singapore. 

In machine technology, servo gear 

units have become established 

in the field of winding twisted 

wool yarns. The flexibility of the 

servo motors for controlling 

the oscillating thread laying, 
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the fibre material and provides 

advantageous properties: more 

elasticity and greater wearing 

comfort. 

Structured fabrics are a worldwide 

fashion theme. New effects are in 

demand every season, for example 

in single jersey and in fine ladies’ 

and men’s outerwear fabrics. With 

Fancydraft, the Z 451 offers a 

comfortable and flexible fancy yarn 

technology.  

A market leader in worsted yarns 

for over 60 years, Saurer worsted 

machines offer outstanding 

yarn quality, high flexibility, 

extreme reliability, and profitable 

productivity. 

In recent years, modern spinning 

mills have significantly increased 

their productivity in the worsted 

yarn sector, while maintaining yarn 

quality. The Z 451 has taken up this 

challenge in practical operations 

worldwide with its modern control 

technology, best drive technology, 

excellent spinning geometry and 

intelligent spinning.

Saurer Z 451

UNLIMITED FREEDOM  
WITH SAURER  

WORSTED SPINNING MACHINES
The worsted market is growing steadily, and the 

flexibility of worsted machines is enormously important. 

The Saurer Z 451, available as a worsted ring-spinning 

machine or compact-spinning machine, offers universal 

applicability for a wide range of qualities and yarn 

counts. It produces wool/cashmere and silk yarns as well 

as blends, but also acrylic yarns for the carpet industry. 

W
hile the areas of 

application for wool 

used to be limited 

to suiting fabrics, 

today, in addition 

to this classic application, the 

focus is particularly on functional 

clothing for sports and outdoor, 

and interiors for the automotive 

and aircraft sectors. Due to its 

advantageous properties, wool, 

a sustainable raw material, is 

becoming increasingly popular 

with global consumers. 

Responding quickly and flexibly to 

fashion trends the Z 451 is an all-

round machine that scores highly 

for its flexibility. Fashion trends 

can be implemented quickly and 

efficiently. In addition to standard 

and compact yarns, it produces 

high-quality two-ply yarns, elastic 

core yarns and trendy fancy yarns.

Two-ply yarns can be spun directly 

on the ring-spinning machine with 

the Sirospun device, without the 

expense of an additional twisting 

process. They are convincing in 

further processing as well as in the 

end product due to their extremely 

high yarn strength and a smooth 

yarn surface. They are used in 

outerwear and home textiles as 

warp and/or weft yarns.

Particularly comfortable suit fabrics 

are produced with core yarns. 

In these yarns, an elastic core or 

core thread made of continuous 

filament is spun around with 
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or wool regeneration to become 

a commercial reality, two things 

must happen. It will require a shift in 

consumer buying patterns in favour of 

clothing made from regenerated fibre, and 

this is already taking hold. Secondly, there 

must be new generation textile machinery to 

process regenerated fibre on a commercial scale.  

In regenerated fibre processing greater demand for 

rug and knitted fibre shredding machines, and new 

machinery to separate fibres will be required. In 

addition, stringent textile regulations, already in the 

pipeline from EU regulators, make it more certain 

that clothing and other textile products made using 

regenerated fibre will become commonplace.  

‘Re-use and regeneration in wool is not a new 

concept’, says Mario Ploner, CEO of Tecnomeccanica.  

‘Previously it was driven by economic issues; today it 

is the environmental issues that dominate this space. 

‘Recently leading brands have started to grapple with 

ways to introduce such fibre into their production 

mix. It is evident that there will be many challenges to 

overcome.  

‘Textile manufacturers that are seriously thinking 

about introducing regenerated fibre into their 

production mix, can speak to us at Tecnomeccanica’. 

Mario Ploner points out that ‘machinery needed 

for regenerated fibres is becoming crucial to 

economically viable production. Accuracy in 

separating different fibre and colours is important; 

effective plucking and blending systems can separate 

and blend fibres of the same colour, time after time. 

Re-dyeing is unnecessary and this is also good for the 

environment. 

‘We have a unique perspective. We can see how 

the wool processing industry has changed over 

this period of time. Technology has shifted from 

slow, highly labour intensive machines, to greater 

automation and full interactivity. Textile machinery 

today can be operated from anywhere in the world’. 

Tecnomeccanica’s automatic Bale Plucker is used to mechanically strip fibres from pressed bales and automatically  
drop the fibre on to the feed table of the opening machinery at the beginning of spinning lines.  

This system also provides a good first blending operation of the fibres
‘To navigate through this complicated engineering 
space companies turn to Tecnomeccanica to provide 
technical solutions. We can assist manufacturers in 
the design of these to their specific manufacturing 
process’. 

For over 50 years Tecnomeccanica Biellese has 
been operating in all sectors of the industry where 
staple fibers are processed. For the woollen and 
semi-worsted sector it produces semi- and fully 
automatic plants for preparing, blending dust 
removal and automatic feeding of carding-machines. 
For non-woven products, fibre blending plants at 
different stages of automation, automatic card-
feeding plants, lines of weighing hopper feeders, 
and edge trim suction are also available. It also 
designs and manufactures machines for the suction 
removal of dust on the production floor, filtering 
harmful substances from the air for a safe working 
environment. 

Tecnomeccanica will exhibit at ITMA in Milan in 2023 

Hall 1, Stand E 101

Fibre regeneration 
machinery creates solutions

“If you have an idea,  
we probably have an engineering  

solution for you” 

Mario Ploner
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Woollen Mills in Portland, USA, 

a manufacturer of traditional 

woollen blankets and clothing.’ 

OCTIR Carding Set technology 

works for all fibres. Spinners and 

weavers of a variety of fibres 

including wool, noble fibres, and 

synthetics can streamline their 

textile machinery needs with 

one provider for a better way to 

operate.

AUTEFA Solutions OCTIR-Dragon 

Multitrave worsted and semi- 

worsted cards guarantee high 

productivity without compromising 

the quality of the top. The result 

is fibre fineness from 14.5 - 40 

microns and fiber length from 40 - 

150mm. 

AUTEFA Solutions woollen carding 

sets enable better fibre control, 

producing a yarn with greater 

evenness and better CV and Uster 

values. These cards provide a more 

simplified opening of the card 

cover and increased throughput 

and blending action. A control 

panel with touchscreen allows 

easy management of all functions 

including fault messages. Side 

doors without rails on the floor 

create quick and easy access 

to card parts for cleaning and 

maintenance.

OCTIR-Dragon Multitrave Woollen 

Carding Sets are available with a 

single or double tape condenser, 

as well as either a giant traversing 

creel or a tandem creel. Based 

on the OCTIR system, the 

synchronization between the two 

cards is mechanical (breaker and 

finisher), the best way to reach 

the perfect synchronization by the 

various carding set cylinders.

‘Our carding machines are less 

aggressive when working with 

finer micron wool, cashmere, 

and mohair.  This provides yarn 

manufacturers a better result, with 

less twist,’ he concludes.

AUTEFA Solutions will exhibit at 

ITMA Milan 2023. More information 

at AUTEFA Solutions: Woollen/

Worsted and weekly news on 

LinkedIn.  

C
ovid lockdowns have not 

slowed demand for finer 

micron fibres so integral to 

manufacturing high value 

textiles today. In actual fact, 

natural fibre, such as wool and 

cashmere, are featured strongly in 

the latest collections by high end 

and retail brands. 

‘It is difficult to predict how 

demand for textile machinery will 

be in the long-term, but in the 

short-term we have seen an up-

tick in enquiries from companies 

that have not purchased new 

machinery for many years. This is 

very encouraging’, says Giacomo 

Meucci, Regional Sales Director 

AUTEFA Solutions for Nonwoven, 

Woollen and Worsted. 

‘Some are still using our cards, 

which are more than 50 years old. 

Although still in good working 

order, you cannot compare them 

to our new technology that is 

faster, more accurate, and fully 

automatic, and our AUTEFA 

Solutions OCTIR cards perform 

particularly well when processing 

fine and super fine natural fibres.’

‘As good as our old machines are 

they cannot perform to the same 

level and produce the quality of 

products in demand today. To stay 

competitive textile manufacturers 

must use the latest textile 

machinery’.

‘We recently installed a new 

woollen card at KAPLANLAR 

TEKSTİL in Turkey. This company 

uses the finest lambswool, 

cashmere, alpaca, mohair, cotton, 

silk and angora fibres for 

its premium products. The use of 

fully automated machinery ensures 

high speed production, meeting 

the increasing demand for quicker 

turn-arounds. The new machines 

provide quality and efficiency, 

particularly in very fine fibres such 

as cashmere and very fine Merino 

wool’, he says. ‘We also made a 

recent installation to Pendleton 

Giacomo Meucci

OCTIR Cards for finer microns

AUTEFA cards for processing wool and synthetic fibers for Woollen/Worsted-Semi Worsted technology

COMPETENCE IN CARDING
AUTEFA Solutions - 
our technology for your success

www.autefa.com

The AUTEFA Solutions range of OCTIR 
cards can process the fi nest to the 
coarsest fi ber, deliver excellent quality 
for end products in wool, alpaca, 
cashmere, synthetic fi bers and their 
blends.

OCTIR cards can guarantee the best 
consistency and evenness in tops and 
yarn production, meeting requirements 
for all customers.

OCTIR. Woollen. 
Worsted. Semi worsted.

Visit us at ITMA 2023, Milan, Italy
June 8 - 14, 2023 | Hall 10 | Booth C 201
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S ant’Andrea merged with 

Cogne macchine tessili 

(Cognetex) in August 

2021. This strategic 

merger provides 

customers a more consolidated 

buying experience. 

Mario Ploner, A.D. of Sant’Andrea, 

comments, ‘Cognetex single 

and double drive worsted ring 

spinning frames have been 

manufactured for more than 60 

years and are well known to the 

industry. The consolidation of 

our two companies enables us to 

deliver complete spinning lines 

worldwide and facilitates the 

integration of Cognetex spinning 

line manufacturing into the 

Sant’Andrea Novara plant. 

‘We will be increasing our 

production capacity in Novara 

by 30-40% to accommodate 

the “IDEA” spinning frames by 

Cognetex, as well as Sant’Andrea 

production of our new Elvo 

drawing frames. 

‘“IDEA” spinning frames have 

already been sold and more orders 

are in the pipeline’, Mario Ploner 

says. ‘We will also be delivering all 

original spare parts for Cognetex 

machines from the Imola plant’. 

Cognetex has been manufacturing 

high quality textile machines 

since 1938: “tow to top” complete 

lines with breaking machines 

and integrated intersecting 

lines for preparation to spinning 

with rubbing finishers as well as 

single-drive and double-drive 

ring spinning frames for worsted 

spinning. Millions of spindles have 

been installed in over 60 countries. 

‘We are looking forward to 

exhibiting our latest Elvo and 

“IDEA” innovations at ITMA Milan 

and welcome customers to our 

stand. 

Mario Ploner adds, ‘This is a very 

exciting period for us and for 

the textile machinery industry. 

We are taking a technological 

leap, moving from mechanically 

operated machines to full 

electronic functions. This enables 

uninterrupted production with 

minimal human intervention. Such 

important advances revolutionise 

design conventions, and prepares 

the industry for the interconnected 

world of Industry 4.0.

‘Some customers have not 

updated their machines for many 

years, because they have been 

working so reliably for so long – 

but even these must come into the 

21 century’, he says.

The new Elvo will ensure that 

manufacturing processes run at 

full speed, controlling all machines 

through one centralised computer 

point. This enables monitoring 

adjustment of the outgoing 

sliver during the whole process, 

ensuring that the entire production 

complies with the desired weight 

standard. Its hardware and 

software have both been updated. 

The drawing system has been 

mechatronically redesigned, 

while the machine layout has 

been designed with intuitive and 

coordinated user interfaces to 

mimic the anthropometry and 

gestures of the machine operator.

A “controlling eye” on the whole 

processed batch analyses data, 

saves it, and makes it remotely 

available. Mechatronics make 

machines “smart”, allowing 

them to improve auto-levelling 

performance as well as axis 

rotation, if necessary, to ensure 

that the desired weight is as 

uniform as possible throughout the 

whole processed batch. 

And of course, with an eye to the 

future, all mechanical parts have 

been replaced with electronics, 

minimising maintenance and spare 

parts replacement. 

Its proprietary control panel 

(SanProMo: Sant’Andrea 

Production Monitor) is able to 

create an ideal “dashboard” to 

manage the machine efficiency 

and to control quality. The 

“embedded” SanProMo software 

will help the operator/supervisor 

optimise production and keep 

fibre quality under control, even 

remotely. 

“For us at Sant’Andrea and 

Cognetex, the underlying idea is 

to offer our clients the chance to 

manage the whole fibre processing 

line from an IoTperspective, in 

order to support them in the 

performance of their tasks,” 

concludes Mario Ploner.

Come and visit us at ITMA 2023 in 

Hall 3 E102

SANT’ANDREA MERGES WITH COGNETEX
Elvo weight and quality sliver control sensor at the output

The COGNETEX - IDEA spinning frames can be supplied with 3 or 4 - 
cylinders drafting unit, spindles gauge of 75 or 82.5 mm and single or double-

drive. IDEA single-drive is ideal for production of performance and yarn 
quality. IDEA double-drive is for yarns of different types, colour and count on 
the two sides of the machine, independent from each other. The count range  

can be processed from Nm 10 to more than Nm 180Mario Ploner
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M
eeting with companies 

around the world I am 

often asked whether 

advertising is really 

necessary – I believe it is. 

It is important to remain visible 

and promote the benefits of 

your products and services. It 

is important to promote this to 

existing customers and to new 

customers. It is complacent to 

rely on the loyalty of your existing 

customers. 

I am also asked whether 

advertising in hard copy magazines 

is still relevant.

The shelf life of a magazine is 

long lasting. It can be picked up 

and referred to time and again. 

wool2yarn magazine provides 

buyers the opportunity to dip in 

many times over an extended 

period. 

Marketing and advertising is about 

communication - about gaining 

new business and about protecting 

existing customers from your 

competition. The need to remind 

them that you are a preferred 

supplier never goes away. Repeat 

advertising exposure is a powerful 

tool to create and cement 

recognition of your company 

name and product.

And if your local agents tell you 

that you don’t need to advertise 

because they are there on the 

ground…..well I have never met 

an agent who can visit or talk to 

10,000 companies in one year.

wool2yarn magazines reach 

10,000 textile companies in over 

64 countries including China. 

Advertising in wool2yarn can 

effectively present your story 

and your product in a very cost 

effective way. 

www.wool2yarnglobal.com

2022-2023年羊毛购买商指南

中国羊毛与纱线

wool2yarn
Speciality Fibres

China From the editor's desk...
By Victor Chesky - Editor - wool2yarn global 

“Stopping advertising 
to save money...is like 
stopping your watch  

to save time”

ELVOLUTION

Evolution is the result of an achieved goal, the witness of a change.
This is the sign we decided to leave:

Elvo, the drawing frame that supervises your fiber quality.

santandreanovara.com
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